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ADVERTISING A CIRCUS. 
‘By George J. Manson. 


There are several peculiar features 
connected with advertising a circus. 
Bill-boards, lithographs, small circu- 
lars and hand-bills are used in both 
city and country, but newspaper ad- 
vertising, so says Mr. R. F. Hamil- 
ton, the press agent of the Barnum & 
3ailey circus, is the best and cheapest 
form of announcement for the large 
cities. You can place a page, or half 
page, advertisement in a newspaper 
having a circulation of 100,000 or 200, - 
000, at less cost than you could print 
and distribute circulars that would 
While this 


reach these same people. 
remark may be true in regard to the 
population of large cities it would not 
apply to towns and cities of small pop- 


ulation. The circus, for instance, 
goes to a town having a population of 
five thousand. The circulation of the 
papers in such a town will be limited, 
probably not more than 700 or 800 
each. The population of the county 
may be 30,000. In order to reach 
this population other means of adver- 
tising besides newspapers have to be 
used. The value of big colored post- 
ers, placed on the sides of barns, and 
smaller bills on fences along the high- 
ways now becomes apparent. 

One important reason why the cir- 
cus proprietor uses these large colored 
posters more freely in some parts of 
the country than others is because a 
good part of the population may not 
be newspaper readers, They must be 
appealed to through the eye. This 
remark would apply particularly to 
the State of South Carolina, where the 
black population outnumbers the 
whites in about the proportion of 
three totwo. You could not expect 
to get the custom of that class of peo- 
ple through ordinary newspaper an- 
nouncements; they must be reached 
through pictorial representation. And 


the same may be said of many igno- 
rant persons among our foreign-born 
population in the large cities. Then, 
again, the circus depends very largely 
upon the patronage of children, and 
the grown folks whom the children 
induce to take them to the ‘‘ show.” 
Of course, young people are more 
quickly influenced and impressed by 
highly-colored pictures than by de- 
scriptions in cold type. 

When I asked Mr. Hamilton which 
kind of advertising was most valu- 
able to the circus he said the question 
was an interesting one and had never 
been put to him before, but that it was 
one impossible to determine. The 
circus appeals to such a variety of per- 
sons—the rich, the poor, the young, 
the old, the educated, the rich, con- 
servative moralists and modern ‘‘sports” 
—that the aim of the advertising is to 
reach ‘‘all sorts and conditions of 
men.” While, in a general way, he 
regards newspapers as the best me- 
diums of advertising, he says that no 
circus proprietor would dream of rely- 
ing upon them alone, especially in view 
of the fact that circus posters have for 
years been considered the special 
method of announcement. It is also 
the case that the circus advertises it- 
self, and it would be curious to know 
how far this fact conduces to its finan- 
cial profit. To illustrate; the circus 
is going to be at Middletown, N. Y., 
on a certain date, we will say, two or 
three weeks hence. People away off 
in Wurtsboro, Monticello and places 
thirty and forty miles distant are talk- 
ing about going to ‘‘the show,”’ al- 
though no printed announcements of 
the event have been made in their im- 
mediate locality. How does the news 
travel? A farmer from one of these 
back country towns, away up among 
the mountains, has been down to Mid- 
dletown to sell some produce, or buy a 
horse, and he brings the news to the 
country store, telling his listeners of 
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the beautiful ‘‘ colored pictures” of 
the circus and describing the wonders 
thereon portrayed, in homely phrase, 
but with an earnestness of manner that 
only this subject can arouse. Mr. Ham- 
ilton gives it out as an aphorism that 
there are only three striking events in 
the annual life of a back-country resi- 
dent that are the special subject of talk 
and comment—a marriage, a death 
and the circus. In and near the town 
where the circus exhibits its coming 
is really the all-important event of the 
year, not only as an amusement feature 
but because it givesa ‘‘boom”’ to busi- 
ness, directly to the hotels, restaurants, 
lodging-houses, feed stores, livery sta- 
bles, newspapers, and, indirectly, to 
the merchants and tradesmen of the 
place, who find increased sales from 
the crowds that flock in from the sur- 
rounding country. 

The largest part of circus advertising 
is done in advance. What is called 
‘*the advance work”’ in the Barnum 
& Bailey show is done by between 75 
and 80 men under the direction of a 
general agent, a railway contractor, an 
excursion agent, a general contracting 
agent and an assistant general contract- 
ing agent. A general press agent makes 
the contracts. for the regular advance 
newspaper advertising. The work be- 
gins in midwinter, about four months 
in advance of the opening of the show, 
when the route has been laid out and 
the railway contractor is placed in the 
field. The excursion agent follows, 
making special excursion rates on roads 
leading into the towns where the circus 
is to appear. Then the general con- 
tracting agent and his assistant start 
out and make contracts for feed, lot, 
accommodations for advance, livery 
teams, bill-boards, and everything that 
is necessary for both the advance and 
the show. 

When the advertising has been con- 
tracted for in a newspaper the agent 
gives the publisher an order like the 
following, properly filled out : 


The coupon indicates that the ques- 
tion of free tickets plays a somewhat 
important -part in circus advertising. 
The advance agent gives the editor 
tickets for himself and his _family, 
and, later on, another agent of the | 
show gives him extra tickets for extra 
local notices and specially-prepared 
items, intended to attract attention of 
readers to the show. In fact, it may 
be said that every one connected with 
the paper, from the editor down to 
the printer’s devil, gets one or more 
free tickets of admission. It is gen- 
erally the case, also, that an agent of 
the circus calls at the house of the 
editor with one or more barouches, 
taking him and his friends to the per- 
formances, showing them around be- 
hind the scenes, and as a country edi- 
tor once remarked to me, in speaking 
of the joyful experience, ‘‘they treated 
us like lords and ladies.’’ All this 
pays for the notices in the local col- 
umns of the journal. Theatrical com- 
panies, on the other hand, have to 
pay cash for these notices in suburban 
journals, while they receive plenty of 
free advertising in the local columns 
of the city newspapers. The number 
of tickets given to editors by the cir- 
cus press agent is left to his own dis- 
cretion, and will run all the way from 
ten to twenty-five or thirty. The 
dramatic editor of a newspaper pub- 
lished in any one of the large cities 
can always obtain a private box for 
the asking. Under these circum- 
stances I was not surprised when Mr. 
Hamilton informed me that the rela- 
tions between editors, publishers and 
circus press agents were of the most 
pleasant description. He said that in 
his fifteen years of experience he could 
recall but two differences he had had 
with such people. 

When an advance agent of the Bar- 
num & Bailey Show learns that another 
circus is going to cut in on their route, 
the opposition is killed or its plans 
materially changed by a phenomenal 
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amount of advertising. A ‘‘skirmish- 
ing car’’ is sent out with a large corps 
of billposters in charge of a special 
manager, and the contested towns and 
surrounding country are thoroughly 
billed. Special advertisements and 
notices are inserted in the newspapers. 
All the bill-boards in the show. town, 
the adjacent towns, and the available 
barns and fences in the surrounding 
country are secured and covered. Print- 
ed banners are swung from awnings, 
saloons and vacant windows are hung 
with lithographs, and money is poured 
out like water on advertising of every 
description, It is said that more cash 
is often spent to do this work than will 
be taken in on show day, but the idea 
is to teach the opposition a lesson, and 
the expenditure is said to be justified 
by ultimate results. The ordinary ad- 
vertising bills of the Barnum & Bailey 
circus will reach from $2,000 to $2,500 
a day, the most expensive item in the 
business next to transportation. The 
advance work represents from 25,000 
to 75,000 sheets of pictorial paper ; 
5,000 to 10,000, in 42 varieties, of 1ith- 
ograph window work ; £10 varieties of 
wall paper ; six different sorts of other 
publications in regular, and eight in 
opposition work, besides banners, street 
car and newspaper advertising. 

The average rate paid to newspapers 
outside of the large cities for circus 
advertising is about $5 a column. 
Mr. Hamilton says that there is con- 
siderable injustice in the matter of 
advertising rates. To illustrate: Ina 
town of 10,000 population there may 
be found published there from four to 
six daily newspapers. The business 
managers of these different journals 
enter into an agreement, by which the 
advertising rates of their respective 
journais shall be the same. This, 
Mr. Hamilton points out, is a manifest 
injustice to the advertiser, because the 
circulation of one newspaper may be 
2,000, of another 1,000, and another 
will only have 500 readers. A stranger, 
not knowing anything about the re- 
spective circulations, if he advertises 
in all the journals, will be paying as 
much to the paper of small circulation 
that is of no use to him as he will be 
paying to the one having a compara- 
tively large circulation. This idea 
obtains mostly among newspaper pro- 
prietors in Western towns, and Mr. 
Hamilton, who has had a great deal to 
do with advertising, says that it is bad 
business policy for the proprietor of a 


journal with a good circulation to en- 
ter into such an agreement with the 
owners of inferior newspapers. Under 
such an arrangement the paper of the 
better class injures itself and helps its 
competitor. 

The announcements of the Barnum 
& Bailey circus—all of which are writ- 
ten by Mr. R. F. Hamilton, the press 
agent, who was formerly a well-known 
New York newspaper man—have been 
considered by son e people as extrav- 
agant in style. Mr. Hamilton says 
they are truthful and much more to be 
depended upon than the advertis. ments 
of merchants. He says if they em- 
ploy 950 persons in the show he will 
say 1,000, which is a legitimate amount 
of extravagance. On the other hard 
he will announce an act in which 50 
horses are to appear. The truth is that 
51 appear, but the number 50 sounds 
better and is more euphonious. The 
effect is to impress the reader with 
certain facts, and a trifle of exaggera- 
tion or underrating should not count 
against the statement which is sub- 
stantially true. He says that when a 
merchant wants to advertise a special 
sale at his store he states that the goods 
will be offered ‘‘50 per cent below 
cost,’’ a manifest absurdity. A mer- 
chant receiving an importation of 
$5,000 worth of goods will announce, 
‘* $500,000 worth of goods sacrificed.’’ 
Last year, Mr. Hamilton tells me, a 
Chicago firm advertised $2,000,000 
worth of goods which they said they 
had obtained from a defunct establish- 
ment ; it turned out that they had only 
bought $15,000 worth. A firm in Pitts- 
burg assured the public that they had 
bought $1,000,000 worth of goods from 
the same firm when it was proven they 
had only $637 worth. ‘‘ Do not,” said 
Mr. Hamilton, *‘oh! do not talk to 
me about the exaggeration of the circus 
press agent, after that.” 





IN COLONIAL TIMES. 
The science and skill displayed in adver- 
tising in modern times were not thought of in 


colonial days. The whole number of print- 
ing presses in the country, prior to the Revo- 
lution, could not have been much above 
forty. The printers mostly combined book- 
selling with their business, while not a few 
engaged in the selling of groceries, fancy 
articles, and a general assortment of 's.— 
Industrial Evolution of the United States, 
by Carroll D. Wright, p. 68. 
-_— > 

Tue law of gravitation is not more infalli- 
ble than the natural tendency of that species 
of news which bears the designating term of 
** advertisement’’ to the daily newspaper.— 
Baltimore American. 
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NEWS AND FICTION. 


A great deal is constantly said about the 
enterprise of the newspapers in securing in- 
formation from all quarters of the globe, and 
a good deal of the commendation which this 
enterprise receives is deserved. But what 
readers of the newspapers crave to-day is not 
so much news astruth. They are weary of 
reading columns of telegraphic reports and 
then finding the next morning that their time 
has been wasted on a tissue of aieaegeatte 
tions, or of actual fiction. A proportion of 
the so-called news matters in many of the 
newspapers is mainly fabrication. It is man- 
ufactured on a basis of fact so slender that a 
searching examination often fails to reveal it. 
Very often it is made out of whole cloth. In 
this matter, as in the expression of editorial 
opinion, there is a lamentable lack of sense 
of responsibility among many American ed- 
itors. Not long ago, when there was a real 
tension of feeling between this country and 
Great Britain, the report was started that the 
flying squadron was to visit American wa- 
ters, and this in turn was followed by the 
report that Great Britain was negotiating for 
the purchase of Cuba. Both reports were 
preposterous on their face, and yet they were 
gravely spread out, with startling head-lines. 
As a matter of fact, they were unqualified 
lies. They were deliberately manufactured 
for the purpose of filling newspaper columns 
with something sensational. These reports 
were no sooner printed than they were de- 
nied, and this sort of thing has now gone on 
so long that newspaper readers are becoming 
skeptical of everything they read. The most 
intelligent of them no Anon d believe anything 
in the way of a news statement until it has 
been confirmed. They have been misled too 
often. In the long run this kind of humbug 
is as bad from a business point of view as 
every other kind of humbug. It reacts in the 
hardened incredulity of the reader, and de- 
feats itself by destroying the very possibility 
of excitement which the newspaper editor 
wishes to produce. Thematter is not worthy 
of discussion from the ethical side, for the 
element of dishonesty in it is too evident to 
need ay more than plain characteriza- 
tion. hat » Foc need enforcement, in order 
to reach a good many of the men who sow 
falsehood broadcast as if it were truth, is the 
fact that it is very bad policy. Nothing pays 
a newspaper better than to establish a tradi- 
tion for truthfulness; nothing harms it more 
in the long run than to create the impression 
of untrustworthiness. There are great op- 
portunities in this direction at the present 
moment.— The Outlook. 


—__+o>—__— 
ADVERTISING POETRY. 

In a general way poetry is good in adver- 
tising where it is well written; correct in 
construction, so that it will appeal to edu- 
cated people ; full of swing oat tation, so 
that it pleases the ear, and short enough to 
be inviting in appearance and easily retained 
in the memory. If, in addition, it is witty, 
and has a cleverly turned point so that peo- 
ple will not only remember it, but will tell it 


to other people, it certainly constitutes good - 


advertising. But if you must rely upon 
yourself to get up your poems, and you’ve 
never written a line of it in your life, or if you 
are going to turn over this work to your 
office boy simply because he has the least to 
do of any one around the place, my advice to 
you, for the sake of a long-suffering public— 
and your trade—is, don’t do it, for of all 
kinds of poor advertising poor poetry is the 
poorest.—Chicago Record, 


SPECIAL AGENTS. 

This group may be roughly divided into 
three types as follows: 

First. He who is appointed by a newspa- 
per to represent its business interests in a 

foreign” city, with power only to obtain 
advertising and attend to the various transac- 
tions incidental to the same, an office bein 
provided by and maintained at expense o 
the newspaper, and for which services the 
agent is paid a certain salary. 

Second. He whose appointment is on a 
commission basis and whose payment from 
the paper is proportionate to the aggregate 
amount of cash paid by the advertisers whose 
contracts he obtains. Such a one usuall 
maintains his own office and pays all inci- 
dental expenses arising in his efforts to ob- 
tain advertising. 

Third. He who owns space in the news- 


paper he “ represents,” having bought it at a 

certain low figure and having full power to 

say and do what he pleases in his endeavors 

to sell it at a higher price without interference 

from the paper.— Newspaper Maker. 
———“~or- 


WINDOW CARDS ON STATE STREET. 

Even during the coldest weather of last 
week people were observed to pause and read 
some of the witty window cards which are 
always found in some of the State street 
stores. Here are a few: 

“ Here is where the retailer undersells the 
maker.” 

“Do as we do. 
money.”’ 

“* There are no ‘ifs’ or ‘ands’ about these 
values.”’ 

** A newness in the style and a crispness in 
the price.”’ 

* Our prices make trade. One buyer sends 
another.” 

“* Were you in Paris you would wear these. 
Why not here?” (Of millinery.) 

“Tes the fashion now to buy the buttons 
first. What's left buys cloth to trim them 
with. Enough is saved on our buttons and 
trimmings to about pay for the dress.” 

The only way you can beat our rugs is to 
dust them.” —Chicago Dry Goods Reporter. 


LONDON’S AUTOMATIC DOCTORS. 

“*I saw a ‘doctor’ something advertising 
wagon a few minutes ago which reminded 
me of the ‘automatic doctors’ of London. 
They are curiosities, indeed, and may be 
found all over the great metropolis. The 
automatic doctor is a slot machine, made to 
represent the anatomical parts of the human 
frame, with slots to represent all sorts of 
bodily complaints. For instance, by drop- 
ping a penny in a slot in the forehead_you'll 
get a prescription for a headache. By put- 
ting a penny ina slot in the big toe of the 
machine, you'll get a prize in the shape cf a 
corn or bunion cure. Every ill that man is 
heir to is provided for, and antiseptic dr=ss- 
ings for cuts, tonic for bald heads, and even 
a cure for the prevalent illness called ‘katzen- 
jammer’ are disposed by the silent doctor- 
apothecary. The machine is in great dis- 
favor with the medical fraternity.” —Buffalo 
Courier. 


ee ee 
A MATTER OF WORDS, 

Museum Proprietor—What’s wrong with 
our new midget? He doesn't seem to draw, 

Manager—Of course not. See what a mess 
you’ve made of the advertisements. You've 
put his height at three feet. Make it thirty- 
= aa and the people will come with a 
rush, 


Get the most for your 
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If you really have a 
good thing for sale 


The Sun 


is the proper medium 
through which to 
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You should try to reach 
the greatest number of 
people, with the smallest 
amount of expense 


_The Chicago 
Dispatch 


has a circulation of over 
65,000 copies daily, and 
is read by a great major- 
ity of people in and 
about Chicago 


IT HAS BROKEN ALL JOURNALISTIC REC- 
ORDS OF THIS OR ANY OTHER COUNTRY 


Address 


Tue Dispatcu 


15-17 FIFTH AVENUE CHICAGO, ILL. 
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Cash Prizes 
for 


Ad-Smiths 


For full particulars send for a ninety-two-page 
pamphlet, telling all about the American Newspaper 
Directory, its aims, objects and methods. This pam- 
phiet has been specially prepared for the use of ad- 
smiths in the competition invited for the $1,000 in 
Cash Prizes offered for the advertisements best calcu- 
lated to sell a book. The pamphlet is now ready and 
will be sent free, postage paid, to any address. 
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Address all communications to 
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THE AMERICAN NEWSPAPER DIRECTORY, 
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PRIZE ADVERTISEMENT FOR THE AMERICAN NEWSPAPER DIRECT- 
ORY—THIRTEENTH WEEK. 

In response to the announcement inviting ad-smiths to compete in the 
construction of an advertisement calculated to sell copies of the American 
Newspaper Directory, the number of advertisements received for the thirteenth 
week, ending April 7th, was seventeen. First choice was given to the ad- 
vertisement on page 11. This advertisement was written by G. C. Earle, of 
Richmond, Va., and appeared in the Weekly State of that place of April 4th. 
In the original it occupied 634x934. The ‘‘Sun, Moon and Stars” advertise- 
ment was written by Mr. Chas. F, Jones, of Chicago, and appeared in the 
Louisville, Ky., Commercial, of March 17th. It is reproduced here because 
of its excellence, Mr. Jones, who, it will be recalled, won the PRINTERS’ INK 
Vase, has had the additional distinction of having American Newspaper Di- 
rectory ads of his twice reproduced, as closely pressing the winner of the 
weeks in which they were respectively published. The first advertisement 
in the competition appeared in PRINTERS’ INK of January 22d. The last ad- 





PRINTERS’ INK. 








© 
MASSES 











The point of Judicious 
Advertising is to direct 


..1Q THE MASSES.. 


You should try to reach 
the greatest number of 
people, with the smallest 
amount of expense 


_The Chicago 
Dispatch 


has a circulation of over 
65,000 copies daily, and 
is read by a great ne 
ity of Pn in and 
about Chicago 


IT HAS BROKEN ALL JOURNALISTIC REC- 
ORDS OF THIS OR ANY OTHER COUNTRY 


Address 





Tue Dispatcu 


15-117 FIFTH AVENUE CHICAGO, ILL. 
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For full particulars send for a ninety-two-page 
pamphlet, telling all about the American Newspaper 
‘ Directory, its aims, objects and methods. This pam- 
« phlet has been specially prepared for the use of ad- 
smiths in the competition invited for the $1,000 in 
Cash Prizes offered for the advertisements best calcu- 
lated to sell a book. The pamphlet is now ready and 
will be sent free, postage paid, to any address. 
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Address all communications to 
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THE AMERICAN NEWSPAPER DIRECTORY, 


10 Spruce St., New York. ; 
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PRIZE ADVERTISEMENT FOR THE AMERICAN NEWSPAPER DIRECT- 
ORY—THIRTEENTH WEEK. 


In response to the announcement inviting ad-smiths to compete in the 
construction of an advertisement calculated to sell copies of the American 
Newspaper Directory, the number of advertisements received for the thirteenth 
week, ending April 7th, was seventeen. First choice was given to the ad- 
vertisement on page 11. This advertisement was written by G. C. Earle, of 
Richmond, Va., and appeared in the Weekly State of that place of April 4th. 
In the original it occupied 63,x93¢._ The ‘‘Sun, Moon aad Stars” advertise- 
ment was written by Mr Chas. F, Jones, of Chicago, and appeared in the 
Louisville, Ky., Commercial, of March 17th. It is reproduced here because 
of its excellence. Mr. Jones, who, it will be recalled, won the PRINTERS’ INK 
Vase, has had the additional distinction of having American Newspaper Di- 
rectory ads of his twice reproduced, as closely pressing the winner of the 
weeks in which they were respectively published. The first advertisement 
in the competition appeared in Printers’ INK of January 22d. The last ad- 
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vertisement will appear in PRINTERS’ INK of July 15th. No advertisement 
will be considered which reaches the editor of the American Newspaper Di- 
rectory later than July 4th. The result of the competition will be announced 
in the issue of July 22d. 














“ip AS The Sun 
4 Outshines The [& 
Moon And Stars % 


So The American News- 
paper Directory Out- 
shines All Others. 

What is the use of Having to guess 
when you can get guaranteed facts, 
When other directories make a mistake 
in stating the circulation of a paper and 
itis found out, they laugh. When the P 
American Newspaper Directory puh- 
lishers tmiake a‘tnistake in stating the 
circulation of a paper and it is found 

s out, it costs them $100. That is why ° 
they are so careful, and because they 
are so careful is why their book is a 
valuable help to you in placing your ade 
vertisiig whore it will pay. Price $6. 
Republished, with corrections to date 
every year. Accurate information on all 
points aboutevery American publication, 


Geo. P. Rowell & Co, 


PUBLISHERS, 
10 Spruce St., New York. 
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’ Newspaper Directories in completeness and accuracy. 


SOSH 888H885SSSS888888888 


PRINTERS’ INK. 
td 


An Advertiser of 
Prominence Said: 





My financial interests demand that I know all that is possible to 
know about newspapers’ circulation. Experience has proven that the 
American Newspaper Directory is the best in its class. Its complete- 
ness and accuracy give it the preference over all other newspaper 
directories. To me it is of the greatest importance—the dollars and 
cents kind of importance. 

Your Advert sing Appropriation for 1896 can be invested more 
judiciously by consulting the A, N. D. It will aid you in securing the 
greatest publicity at the smallest possible cost. 

The American Newspaper Directory can be seen at any newspaper 
office. Five minutes’ study will reveal its value to you. The Direct- 
ory is worth as much as it will save. For Five Dollars it will be sent 
to any address in the United States, carriage prepaid. 











Qe 
Weigh These Facts. 


Twenty-eight years of yearly effort has made the A. N. D. the peer of all 


It places a premium on honest rating returns by publishing free the exact 
figures of the average issue for one year. It rewards the publisher by guarantee- 
ing his rating as absolutely correct, by a forfeiture of one hundred dollars, if 
proven false. It punishes the publisher by giving him a very indefinite report of 
rating when he declines to submit fair, unequivocal figures. 

It guarantees to pay a publisher one hundred dollars if he sends figures accord- 
ing to requirements and the Directory does him an injustice in publishing his 
rating. ~ 

it gives a statistical table of newspapers. 

It gives a catalogue of newspapers by States. 

It gives catalogues of newspapers by counties. 

It gives~a list of papers of over 5,000 circulation. 

It gives a list of class publications. 

It gives the area of States and Territories in square miles and acres. 

It gives the population of the States and Territories and number of news- 
papers published in each. 

It gives a catalogue of places, arranged alphabetically by States and towns, in 
which newspapers and other periodicals are published, giving the population, loca- 
tion, prominent industries, etc., of such places respectively, with description of 
such newspapers and other periodicals, with frequency of issue, and in alphabetical 
order, giving name, frequency of issue, political or general character, form, size, 
subscription price per year, year of establishment, editors’ and publishers’ names, 


circulation, etc, 


Geo.P. Rowell & Co. 


NO. 10 SPRUCE STREET, NEW YORK CITY. 


; 
; 
; 
; 
;: 
é 
: 
; 


$s 
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An Impartial Opinion. 











‘*While in Helena, Montana, recently I had 
occasion to look into the merits of the different 
papers published in that city. In my estima- 
tion, the Independent covers the field and it is 
unnecessary for an advertiser to use any other 
paper in Helena.” 


ost 


The letter from which the above is quoted is on file 
at the New York Office of the Independent 


ot 


Helena 
Independent 


6,240 Daily. om 6,240 Sunday. 
3,385 Weekly. 


It is the only Montana Daily regularly used by a 
leading Eastern publishing house for their monthly 
magazine announcement. 


a. H. D. La Coste, one. 
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Che Pew York Evening Post ¥ 
or ‘Summer Resort Advertising : 





= Tara Hotel, New York 

(@ “Atl experienced hotel men 

@ know the value of the New York 
yj Evening Post. It is the favorite = 
@@ paper of 25,000 people who have 
ample means, who travel, and ; 


3 G. C, Howe 


Windsor Hotel, Rouse’s Point ¢ 
“I’ve spent $500 advertising y 
the Windsor this season and it gm 
$ has paid well. The result of my 
advertising in the New York soe 


= Post alone would cover the en- 


tire appropriation.” 





—the national authority on 
Advertising 


“The Evening Fen testems) 


¥ in New York City will, aine 


, times in ten, act wisely in select- 
iz ing The Evening Post.” 


= C. F. Wingate 


; their cost, not to say anything of ¢& 
= have followed. The largest re- 


on Summer Resort Sips S 
in “Art in Advertising’ 


“Several single advertisements @% 
have brought back fifty times 


the great indirect results which 


turns have come from The 


= Evening Post, the Outlook, the Re 


Nation, the Churchman.” N 





* A Notable Record 


July and August, 1890, The 
Evening Post contained 77 col- { 
umns; in the corresponding four | 
months of 1895, 230 columns.” 





* The Special Rate 


of Summer Resort Advertising 


“In four months, May, June, | 


for Summer ResortAdvertising & 


A special rate of 10 cents a Gee 
line, each time, is made for \n 


- Summer Resort Advertisements @ 


inserted 26 times, every day or § 
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WHAT 


BECKWITH 


SAYS. 


Speaking of Geo. P. Rowell & Co.’s American Newspaper Directory, Mr. 






















S. C. Beckwith, the most successful of the New York special agents, says : 





‘*T see it wherever I go. Prominent advertisers are constantly consulting 





it. When I approach an advertiser for a paper that I represent, the first thing 





he does is to spring Rowell on me. He hunts upthe city and the paper; looks 





at the rating the Directory gives and then is ready to listen to me; but not till 





then, The new plan that permits placing an advertisement where an adver- 








tiser’s eye may see it, at the very time when he is consulting the Directory for 








the purpose of deciding what papers to use in a specified State or city, pleases 





me. It has led me to urge all of my papers strongly to use advertising space 





in the Directory. An advertisement in such a position cannot be skipped. 








interested in finding out about the particular paper. If the advertisement is 





truthful and its statements well expressed, it cannot fail to do good. This 








book has practically obliterated the idea that a newspaper directory is a black- : 


mailing affair. It treats friends and foes all alike ; and every publisher may 








have his circulation stated exactly as it is, if he knows himself and will tell. : 


A book rendering such a service to the better class of newspapers deserves to 





be patronized and protected, aided and encouraged.” 
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The edition of the American Newspaper 
Directory for 1896 will be two or three times 
as large as for any other year since 1891. 

The orders are coming in, 
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The Blackmailing 
Newspaper Directory. 


Office of the CHEROKEE ADVANCE, 
Established Jan. 1880. 
OFFICIAL ORGAN OF THE TOWN AND County. | 
Best Advertising Medium in North Ga. { 

Job Work of all Kinds Neatly Executed. 
EN. F. PERRY, Editor and Proprietor. } 


CANTON, Ga., April 4, 1896. 
Messrs. GEO. P. ROWELL & Co., New York, N. Y. 


Dear Sirs :—In a recent conversation with a representative of one of the 
largest patent medicine advertising firms in the country, I was asked if I had 
any trouble with you about securing a correct rating for my paper. It was my 
pleasure to reply that I had never had any sort of trouble whatever in getting 
a fair and just rating in the AMERICAN NrEWSPAPER DIRECTORY ; that I had 
always complied with your request as to statement of circulation, and a rating 
in accordance therewith had been given without any charge whatever being 
made or intimation that an advertisement must be inserted or a copy of the 
Directory purchased. 

My statements, however, are always carefully prepared and duly signed, 
and where this is done my experience is there is never any dissatisfaction as 
to rating. Yours truly, 

BEN. F. PERRY, Editor ‘‘ Cherokee Advance.” 


$100 Reward. 


Any publisher who has placed on file at the Directory office a true state- 
ment, conveying the requisite information concerning all the issues of his 
paper, for a full year, the same being duly signed and dated, and who finds 
when the AMERICAN NEWSPAPER DiRECTORY for 1896 appears, that his paper 
is not rated in accordance with the report which he sent, will receive from 
the publishers of the Directory a written apology for their neglect and a 
check for $100 for the discovery of the error. The publisher who registered 
the letter he sent containing the circulation statement, will find it easy to 
prove that it was sent and received. If he kept a copy it will be equally easy 
to establish the fact that the statement sent actually did contain the requisite 
information and was properly signed and dated. 


GEO. P. ROWELL & CO., 
Publishers American Newspaper Directory, 
New York, April 7th, 1896. To Spruce St., New York. 








e Circulation ratings in the AMERICAN NEWSPAPER DIRECTORY are of necessity based upon issues 
‘or % — is 
This 1s known and can be stated with absolute certainty. 
Thave but one lamp by which my feet are guided, and that is the lamp of experience. 
I know no way of judging of the future but by the past. Patrick Henry. 
The best of prophets of the future is the past. Lorp Byron. 
me. ig of the advertiser is centered, however, upon the issues that will be put forth for a 
on This in information, stated upon the authority of a Maemo we it A be given in an advertisement. 


Such advertisements make the Directory more interest instructive, and the —- of 
occupying such space is valuable to every paper of more emy common merit or importance. 
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Here’s an array 
of Advertisers . 
who use 


‘Boyce’ . 
Big « 
Weeklies. 


There are Thirty Million country 
townspeople who never see a daily; 
they are worth cultivating 


Our 


Copies 
® Weekly 
Go wholly to these people. Advertis- 


ing in the Blade, Ledger and World 
must pay, or we would not have such 
an array of gilt edge customers. 
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Ww. D. BOYCE CO., 


115 5th Ave., Chicago. 
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Hood’s, 
Warner’s Safe Cure, 
Ayer’s Sarsaparilla, 
Cuticura, 
Beecham’s, 
Sapolio, 
Price. 

Baking Powder Cc 


Diamond Dyes, 
No-to-bac, 
Montgomery Ward, 
Hobb’s Pills, 
Waverley Bicycles 
Monarch Wheels, 
Beethoven, 
Cornish, 
Armour & Co., 
Anheuser-Busch, 
L. L. May, 
Stoors & Harrison, 
J.C. Vaughn, 
TicLean, 
Duffy’s Whiskey, 
Scott’s Emulsion, 
Sanden, 
Root & Slocum, 
House, 
Lyon & Healy, 
Lewis Lye, 
Dr. Owen, 
Enameline, 
Newman 
Millinery Co., 
Rouse, 
Hazard & Company, 
Winslow’s 
Soothing Syrup, 
Dr. Pierce, 
Pinkham, and others. 


Besides we carry a lot 
of smaller advertisers, 
such as Mail Orders, 
Agents Wanted, etc. We 
lead in amount of busi- 
ness supply, because it 
pays advertisers. 
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BY CONGRESSIONAL DISTRICTS. 


Gleanings from advance sheets Amer- 
ican Newspaper Directory for 1896. 


ALABAMA. 

The Mobile Daily Register has credit for the 
largest circulation accorded to any paper 
published in the first Co’ ssional district 

of Alabama, which has a population of 151,757. 

The Montgomery (Ala.) Semi- Weekly Adver- 
tiser has credit for the largest circulation ac- 
corded to any paper published in the second 
Congressional Aiserict of Alabama, which has 
a population of 188,214. 

The Montgomery ee. Advertiser has 
-redit for the largest circulation accorded to 
any dail ly pu ublished in the second Congres- 
ne district of Alabama, which has a pop- 
ulation of 188,214. 

The Opelika Weekly News nena credit for the 
largest circulation accorded to any paper 
a in the third Congressional district 

labama, which has a population of 179,680. 
pe Anniston Weekly Republican has credit 
for the a est circulation accorded to any 
ed in the fourth Congressional 
listrict 3 Alabama, which has a population 
of 161,184, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation soning accorded to this 
paper by areward of $100 to the first person 
who successfully assails it. 

The Dadeville Weekly Herald has a 
for the largest circulation accorded to any 
paper published in the Fifth Congressional 
District of Alabama, which has a population 

of 185,720, and the ay of the Ameri- 

an Newspaper guarantee the 
accuracy 0) e circulation, rating accorded 

o this paper by a reward of $100 to the first 
pe rson who successfully assails it. 

The Jasper Mountain Eagle has credit for 
the largest circulation accorded to any eer 
a in the x... hag yer is- 
trictof Alabama, ——_ of 
158,838, and the "publishers of the American 
Newspaper Direc guarantee the accurac: 
of the Soulation Tyatin Sing accorded to thi 
paper by a reward of . ~~ the first person 
who successfully assa: 

The Cullman People’s ani has credit a4 
the largest circulation accorded to ean 
weekly ——— in the Seventh Congres. 
sional District of Alabama, which has a popu- 
lation of _—— , and the publishers of the 

American N: 4 -y Directory guarantee 
the aqua rs) e circulation rating ac- 
corded to this paper by a ae of $100 to 
the first person who successfully it. 


The Florence Weekly Times ~ credit for 
the largest circulation accorded to any 
peers published in the Eighth Congressional 

district of Alabama, which has a population 
of 176,088, and the publishers of the American 
New spaper Di rectory aged See i. “ths 
of the circulation Lp By 

paper by a reward of $100 to the f frst perso 
who successfully it. 

The bry eee am Weekly State Herald 
has credit for the largest circulation accorded 
to any peper Co mae wy in the Ninth Con- 
sressional District of Alabama, which has a 
population of 181,085. 


ARKANSAS, 


The Walnut Ridge Weekly Telephone has 
credit for the ae circulation accorded to 
any daily or wee aie ty in the First 
Congressional Dis of Arkansas, which 
has a —— ae 220,261, and ny J ublish- 
ers 0} American Newspaper Directory 
guarantee the accuracy of the circulation 
rating accorded to this paper by a = of 
o- iy gas first person who successfully as- 
sails 

The Hot Springs Arkansaw Thomas Cat 
has credit for the largest circulation accord- 
ed to any paper published in the Second 
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Congressional District of Arkansas, which 
hasa ulation of 187, and the publish- 
e —— owspeper Directo: od 
guarantee th o aocmnty of the circulatio: 
rating accorded to t paper | Oy areward ot 
$100 y— 4 A first A} who successfully as 


The Little Le = aay Gasie has credit 
for the largest accorded to any 
pmb ad r published 5 the Fourth Congres- 
sio: ict of Arkansas, which has a pop- 
ulation of 147,806. 

The Conway Weebly Teg Cabin has credit 
for the largest circulation accorded to any 
daily = hg rw in the Fifth Con- 

District of Arkansas, which has 

population of 197,942, and the publishers of 
the erican Newspaper Directory guaran- 
tee the accuracy of the circulation rai 


ers 0 


4 
pant on to this pa === a : of 
the first person who su sit 
The Searcy Weekl arbangas 2 Beacon has 
credit for the largest cire circulation accorded to 
any pa in the Sixth Congres- 


ee Bm ye 
sional District of Arkansas, which has a por 
ulation of 160,181, and the publishers of 4 
American News; r Directory guaran 
the accurac the circulation Fating. ac. 
corded to th oa rbya Ltn of 
the first person who successfully is it. 


CALIFORNIA. 


The ta Rosa Weekly Republican has 
— for the p larpeat circulation accorded to 
y paper published in the first Congressional 
distries of Californt a, which has a population 
of 163,037, and the =o of the American 
Newspaper Direc guarantee theaccuracy 
of the Section wake accorded to this 
paper by a sp to the first person 
.- successful. 
my rome ae Union has credit 
for y* sonpess circulation accorded to any 
per published in the second Congressional 
district of California, which has a population 

The Sacramento Evening Bee has credit for 
the largest circulation accorded to any daily 
published in the second Congressional dis- 
trict of California, which hasa population of 
155,998, and the publishers of erican 
Newspaper Directory guarantee the accuracy 

of the circulation Ly accorded to this 
paper by a reward of to the first pan 
who successfully - it. 

The Oakland Weekly Signs of the Times has 
credit for the largest circulation accorded to 
any as published in the third Co 
sional district of California, which hax a op- 
ulation of 162,750, and the Lo eae wh A rs) = 
American Newspa r Directo 


the accuracy of the circulation rating” ac- 
corded to this paper by a reward of ste. 
the it person who successfully _ 


The Oakland Daily Tribune has credit for 
the largest circulation accorded to any daily 
published in the third 4" istrict 
of California, which has —. of 
162,750, and the publishers of he American 
Newspaper Directory guaranteethe accuracy 
of the ———- “Faun S009 the accorded to this 
paper by a reward ‘g the first person 
who successfully s - 

The San Francisco - +d has credit for 
the largest circulation accorded to any paper 
published in the fourth and fifth Congres- 
sional districts of California, which have a 
combined es of 376,359, and the pub- 
lishers of the American Newspaper Directory 
guarantee the accuracy of the circulation 
Si00 fo. the fn to this paper by a reward of 
$100 first person who successfully 





The wd Angeles Daily Times has credit for 
the largest circulation accorded to any ay paper 
a mee go in the Sixth Congression: is- 

rict of California, which has a population of 
165,018, and the publishers of the American 
News! rectory guarantee the accurac: 
of the circulation reting accorded to th 
paper by a reward of $100 to the first person 
who successfully assails it. 
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e Fresn: ican has credit Destrtet of Florida, which has a population 
forthe 4 Pat untton acoorded. to any A Lae ont the Cay ee rsof the American 
e Se th Congres- Newspa) ie accu- 

Hor pet Dist ro California, which hich has a racy oF he pan Ee rating accorded to 


nal 
ulat’ 1 d the publishers of this paper by areward of $100 to the first 
the eet? oe, and ry will person who successfully assails it. 
tee the a of the circulation GEORGIA. 


guaran 
f 
oy Dp ea Ty s reward of the Savannah Weekly News has credit for 


Oeil eeaite — 3 the the largest circulation accorded to an per 
published in the First Snavesivaak strict 
* COLORADO. of Georgia, which has a population of 169,809. 


The Denver Daily Republican has credit he Bainbridge Democrat has credit for 
for - eget circulation accorded ed any, the largest circulation accorded toany pa 
Bist Fe ed in the First Congressiona: ubiished in the Second Congressiona > 

— of Colorada, which has a population ct of Georgia, which has a population of 

659, and the publishers of 4 American 190,300, and the ‘publishers of tre American 
Newspaper Se eaccuracy Newspaper Directory guarantee the aecu- 





of the cireul ating to this racy of the circulation rating accorded to 
paper by a reward of $106 to the first person ne paper by a reward of $100 to the first 
“— successfully assails person who successfully assails it. 


e Buena Vista Weekly Republican has — The Cordele Sentinel has credit for the 
credit for the largest circulation accorded 
neeand C largest circulation accorded to any or 
srelascat Dislins of Colorade, waren have, Puonsned in the Third Congressional Dis, 
yy nee Red bg amd -~ aA 3 - ear an md 156,658, and the publishers of the American 
antee the accuracy of the clreulation gots pg A Ay A Ee 
acco) is paper by & rew' thi by a reward of $100 to the first 
the first person who successfully assails it person whe cnocumtelly ~<os 
CONNECTICUT. t Ly 4 ame ericus Jingo Reve rder has credit 
t f ‘or the largest circulation accorded to any 
the largest circulation Sines bop evott coor daily, published in the Third Congressional 
published in the F’ iret Congressional | District District of Georgia, which hasa population of 
f Connecticut, whic as & ulation ©. 0 
172,261. ‘i 3 _ r The Columbus Evenin Ledger has credit 
or the largest circulation acco any 
es kant oditiemease ne etme paper published in the Fourth Congressional 
or weekly published in the Second Congres- a Nad Georgia, which has a population 
sional District 0 of a which has a 166,1 
population 0 credit nthe larger crsulation arcana 
‘or 0 
credit fort London Morning Telegraph bas any weekly published in the Fourth h Congres- 
r published in the Third Congres- sional Distrie ad Soon, pan h popu: 
sional istrict of Connecticut, which hasa 200" 0 i. an y F- puburshers “ot = 
population of 121,79 and the publishers of a daa 
the American Newspaper Directory will Fagen thie vaca engi econ’ reat ea 
guarantee the accuracy of the circulation oe . rig vad y a “gata oO ed 
rating accorded to this paper by a reward of ‘he first person who successfully assai : 
100, payable to the first person who success- . The Atlanta Weekly Constitution hascredit 
fy assails it. for the aes « sipouiatten qosented La ate 
. aper publis n the ongressiona: 
ann aes one for District of Georgia, which has a population 
published in the Fourth Congressional! Bis. ‘is- 638. 
rict of Connecticut, which has a population "ane Atlanta = Fy. Lytton has credit for 
of 208,623, and the publishersof the American the largest circulation rded to any daily 
Newspaper Directory guarantee the accu- published in the Fifth Congressional District 
racy of the circulation vejing accorded to of Georgia, which has a ay of 165,638, 
this paper by a reward of Lgl ad the first and the publishers of American News 


person who successfully assails it. paper Directory guarantee the accuracy of 
DELAWARE. the a rating accorded to this paper 
by a reward of $100 to the first person who 


P Ly 4 by -—— weer Brening | pas evoate successfully assails it. 

or the publish rculation acco’ © any The Macon Daily Telegraph has credit for 
paper = of 18.488, and the" hete-aed has © the largest circulation ascurded t to a 

pop sateen ra ee Ban ve nna published in the Sixth Congressional T Dinthiet 
wee the sscuracy'of the circulation’ rtlag ef Gorsis which has & population of 1594 
pk Se to this paper by a rew: 100to . The Tallapoosa Journal has credit for the 
the first person who successfully it, largest ——- goveeaed to omy f ‘. 


weekl 
FLORIDA. sional District of Georgia, which has a popu 
The Avonpark Idea has credit for the larg- lation of 179,259, and the publishers of the 


est circulation accorded to any pape per pub- American News) . r Directory guarantee 
lished in the First Congressional istrict of the accuracy of the circulation Fading ac- 
Florida, which has a population of 188,630, corded to this paper by a reward of $100 to 
and &e ss of — a News. the first person who successfully assails it. 
pape: ry guarantee the accuracy 0: The Madison Advertiser has credit for the 
the cireulation Sion fo the rs to this paper largest circulation accorded to any daily or 
by a reward of first person who weekly published in theRighth Congressional 
successfully assai! District of Georgia, which has a population 

an Pensacola 4 News has credit for of 170,801, and the publishers of the American 

jargest circulation accorded to any daily Newspaper Directory gga the accurac; 
published in the First Congressional District of the circulation Cy rded to a 
f Florida, which has a population of — paper by a reward of yA to the first perso: 

and ‘Ge ——- of the  amers can Hewspe- who successfully assai 
per Direc y 0} cred 
re m rating accorded to this paper ~ PR cen en wey Pamir e'y pene noe 
a reward 0 the first person who suc- published inthe Ninth Congremtonal T District 
cessfully Stentleit of Georgia, which has a population of 172,061, 

The Ocala Banner has credit forthe largest and the publishers of the American News. 
guaranteed circulation accorded to any pa- paper Directory Kk 1 the accuracy of 
per published in the Second Congressional the circulation rating accorded to paper 
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by a reward of $100 » the first parson who 
successfully assails i 


The r — awl has credit for the 


1 

published in = ° ——— Congressi 

trict of mnd th ‘pu hich has a aa oe a 
160,758, and the Dy of American 
Newspaper Directory guaran accu- 
racy of the circulation rating acoorded to 
this paper by a reward = Lag - the first 
eens who successfully 





e Brunswick Reta. ,e a has 
credit for the 1 t circulation accorded to 
any paper published in the Eleventh Con- 


gressional trict of Geo: which has a 
oe of 155,048, and the publishers of 
the American News — Directory guaran- 
tee the accuracy 0! circulation rating 
accorded to this paper by a reward of $100 to 
the first person who successfully assails it. 


ILLINOIS. 


The Chicago Daily News has Ra for the 
largest circulation accorded to any paper 

= age in the first, second, third, fourth, 

sixth and seventh Congressional dis- 

trlots of Illinois, which have a eombined 
population of 1,620,131, hong = publishers of 
the American News rectory gu 
tee the accuracy of the yee i 
corded to this paper by a reward of $1 14 
the first person who successfully assails it. 

The Aurora Daily News- on naeel nee credit for 
the lL + circulation 
or weekly published in the are rienth Congres- 
sional District of Iilinois, which has a popu- 
lation of —* —3 -— ee ae on of the 
American N ry guarantee 
the coouresy “Of e " Seek rating ac- 
corded to this Paper by a reward of $ 
the first person who successfully assails it. 


The Mt. Morris Gospel Messenger has credit 
for the lh t circulation accorded to any 
pa. per published in the Ninth Congressional 

istrict of Illinois, which has a population of 
154,471, and the publishers of the a 
Newspaper Direc’ ry 
of the circulation oe 
paper by a reward of 
who successfully assai ait. 


The Rockford Register Gazette has credit 
for the la t circulation accorded to any 

daily published in the Ninth Congressional 
District of Illinois, which has a population of 
154,471, and - publishers of the American 
News’ per Directory guarantee the accuracy 
of the Scien “Fault” acco rded to this 
paper by a reward of ~ the first person 
who successfully assails it. 


The Rock Island penne has credit for 
the largest circulation accorded to any week- 
ly published in the Tenth Congressional Dis- 
trict of Illinois, which has a ee of 
162,222, and ire : Een of American 
Newspaper Di rantee the accurac: 
of the Suculetion sho accorded to this 
paper by a reward of eq the first person 
who successfully 


The Galesburg Republi: Register has 
ou for the Ls oy circulation accorded to 
any ony P published in the Tenth Congres- 
sional District of Illinois, which has a popu- 
lation of 162,222, and the publishers of the 

American Newspaper Directory a 
the accu of the “cireulation ratin 
corded to this paper by a reward of 
the first person who successfully assails . 


ee Fairburg Blade has credit for the 
est circulation accorded to any pa od 

- lished in the ‘Eleventh Senaeeuitell is- 
trict of Le my which has a population of 
ae, and r. e publishers of 4 American 

ews! r rector guarantee the accurac: 
of the cireulation atin yy . a. this 
paper y a reward 0} e first person 
who successfully AF 


ra Joliet Daily News has credit for the 
circulation accorded to any paper 





to © the first person 





171.360, and the publishers of £ Oe seneston American 


ews) Directory guaran’ 
of the circulation rating accorded to. this 
a sed ALS ae to Che Nass. pores 


who successful 


The arming or Pantagraph has 
credit for the largest circulation accorded to 
any daily or weekly published in the Thir- 
teenth Con; onal District of Illinois, 
which has a population of 183,105, and the 
publishers of the American Newspaper Di- 

rectory guarantee the accuracy circu- 

lation rating accorded to this pa r by are- 

ward of $100 to the first person who success- 
fully assails it. 


The Peoria Railroad Telegrapher has credit 
for the largest circulation accorded to any 
weekly yiawnyng in the Fourteenth Congres. 
sional District of Illinois, which hasa popula: 
tion of 160,681. 


The Peoria Daily Herald has credit for the 
est circulation accorded & any daily 
ublished in the Fourteenth Co: onal 
istrict of lllinois, which hasa Sulstion of 
160,681, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of gh page meen | rr plat tea - _ Re this 
per by a reward 0: © the person 
who successfully assails it. 


The Quincy Farmers’ Call has credit for the 
largest cireuietion accorded to any weekly 
published in the Fifteenth Congressional Dis- 
pty 3 < Illinois, which has a population of 


The Quincy Journal has credit for = 
largest circulation accorded to any Cie 
lished in the Fifteenth Congressional District 
of Illinois, which has a population of 166,613. 


The Carlinville Enquirer has credit for the 
largest circulation accorded to any peper 
pu lished in the Sixteenth Congressional Dis- 
rict of Illinois, which has a = of 
164, 413, and oes oan oe <= ty 

ewspaper ry Geeaanee oe 
of the circulation ratin ed to ato this 
paper by a reward of $1 ‘ea othe first person 
who successfully assails i 


The Decatur Weekly ol has credit for 
the la it circulation accorded to — 4 
or weekly published in the Seventeenth Con- 
gressional District of bey which has a 
population of 158,78), and the publishers of 
the American Newspaper Pde guaran- 

tee the poy oy A of the circulation eg ac- 
pat pm this paper by a reward of to 
the first person who successfully assai site 


The Edwardsville Intelligencer has ——_ 
for the largest circulation accorded to 
daily, — or tome a published t nthe 
Eigh trict of Tilinols, 
which = . population of 164,866, and the 
ae of the American Newspaper Di- 
rectory guarantee the accuracy of the circu- 
lation rating accorded to this paper by a re- 
ward of $1 An the first person who success- 
fully assails 


The sacs Commercial has credit for the 
largest circulation accorded to oe daily or 
weekly published in the teenth Con- 
gressional District of Lo my which has a 
5: of 165,796, and t a of 

he American Newspaper Directo ry guaran 
tee the accuracy 0 circulation rating 
accorded to this paper by a reward of the 
the first person who successfully assails it. 


me Albion Journal has credit for the 
-. ~K y+ accorded to any paper 
iblished: I in the Twentieth Congressional 
sa of Iittnots, which hasa population of 
and the —ae. of Afton 
io Directory will the 
accuracy of the ——, rating & sonmted 
to this paper by a reward of $100, payable to 
the first person who cuseueatally assails it. 


The Belleville Weekly Post und Zeitung has 


credit for the 1 t circulation accorded to 
any paper — ¥ in the Twenty-first Con- 








ee hed in the Twelft h Cong 
trict of Illinois, which has a 


a population of 


t of Illinois, which has a 
population —, eit 
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The Anna Talk has credit for Ly 
circulation gpecntee to any paper ed 
in the Twenty-seco: Comgieentons! | District 
of Illinois, w: fen hi = a De gees of 159,186, 
and the Fe ae of t erican News- 
paper r Directory guarantee the accuracy of 

he circulation rating accorded to this paper 
by a reward of - to the first person who 
successfully assails it. 


INDIANA. 


The Evansville Weekly Demokrat has credit 
for the st circulation accorded to any 
Bate per published in the First Congressional 
yore of Indiana, which has a population 
68,023, and the publishers of the American 
Toamenae Directory oo the accuracy 
of eS ae -y- By MS - — to this 
paper by a rew: t) the first person 
who successfully assai f #108 


The Evansville Evening Tribune has credit 
for the la t circulation accorded to any 
daily published in the First Congressional 
rar of Indiana, which has a population 
oO 


The Bloomfield News has credit for the 
largest circulation accorded to — §, daily or 
weekly published in the Second Congres- 
sional District of Indiana, which has a popu- 
lation of 151,965. the publishers of the 

Directory guarantee 
e circulation rating ac- 
corded to this pa) roy a reward of $100 to 
the first person who successfully assails it. 


The Paoli Republican has credit for the 
largest circulation accorded to any daily or 
weekly published 1 in the Third Congressional 
District of Indiana, which has a population 
of 170,488, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation “atin accorded to this 
paper by a reward of $100 to the first person 
who successfully assails it. 


The Versailles Republican has credit for 
the largest circulation accorded toany paper 

published in the youre Congressional Dis- 
Piet of Indiana, which has a gem of 
176,889, and the publishers of 
Newspaper Directory guarantee the accurac 
of the e iroulation ae accorded to this 
paper by a reward of to the first person 
"— successfully assa 5 it. 


e Terre Haute Evening Gazette has 
credit for the largest circulation accorded to 
any daily or weekly published in the Fifth 
Co ional District Mf Indiana, which has 
a population of 176,657, and Be p peniaenars of 
the American Newspaper tory guar 
antee the accuracy of the dana rating 
accorded to this paper by a reward of $100 
the first person who suceessfully assails ee 


The Greenfield cst el Republican has 
credit for the largest circulation accorded 
to any daily or wee! published in the Sixth 
Co! ional Diserist Pr Indiana, which has 
a population of 161,826, and the a wd 
the American Newspa r Direc’ 

antee the accuracy of the PP ann + 4 rating 
accorded to this paper by a reward of $100 to 
the first person who successfully assails it. 


The Indianapolis News has credit for the 
largest circulation accorded to any daily or 
saat, pu ublished in the Seventh Fagg 
sional District of Indiana, which has a_pop- 
ulation of all and the pablisners of the 
American cy oft r Direc peantes 
the accurac: e eleouiathen ratin 
corded to this r by a reward of tO to 
the first pouseu Wy who successfuly assails it. 


The Muncie News has credit for the la 
circulation accorded to any Rapes pu ublis 
Ly 


est 


oe Veedersburg News has porn a the 
est circulation accorded to any paper 
larblished in the yy ae strict 
Pr Indiana, which pulation of 161,279, 
and the pablishers of “of ; 4 American News- 
paper Directory the accuracy of 
the circulation F rating wy eocevded to this paper 








PRINTERS’ INK. > 





by a reward of RA Se the first person who 
successfully assai 

The seinen Weekly Journal has 
credit for the la ~y circulation accorded to 
any daily or wee published in the Tenth 

ngressional Diets ict of Indiana, which has 

a@ population ) 179,951, and the publishers of 
the American Newspaper Directory i 
tee the accuracy of the circulation ratin 
corded to this = by a reward of $1 
the first person who successfully assails _— 


The Peru Republican has credit for the 
largest circulation accorded to 4 weekly 
published in the Eleventh Congressional Dis- 
trict of Indiana, which has a population of 
187,476, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation rating accorded to this 
pa; arew: of $100 to the first person 
"ae eee assails it. 


Logansport mene | Reporter has credit 
Ly B oh ew circulation accorded to any 
daity ublished in the Eleventh Congressional 
District of Indiana, which has a population of 
187, 116, and the publishers of the American 
Newspaper Directory quarantes the accura) 
of the circulation rating accorded to th 
paper by a reward of $100 to the first person 
who successfully assails it. 

The Ft. Wayne Daily Sentinel has credit 
for the largest circulation accorded to any 
Bist per published inthe bbe om Congressional 

istrict of Indiana, which has a population 

f 162,216, and the publishers of the American 
Sowsnn r Directory guarantee the accurac 
of the circulation i of Sith accorded to this 
paper by a reward of we the first person 
who successfully assails 


The Notre Dame Ave ieee has credit for 
the largest circulation accorded to an 
Bist published in the Thirteenth Congress onal 

istrict of ee which has a population 

f 169,529, and the publishers of the American 
Newspaper Directory guarantee the accu- 
racy of the circulation — accorded to 
this paper by a reward of to the first 
person who successfully assa: is it. 


IOWA. 

The Burlington Weekly Hawk-Eye has 
— for the azent circulation accorded to 
nal Dist py blished in the First Congres- 
sion istrict of Iowa, which has a popula- 
tion of 153,712, and the publishers of the 
American News ay Directory guarantee 
the accuracy 0: e circulation rating ac- 
corded to this paper by areward of $100 to 

the first person who successfully assails it. 


The Clinton Advertiser has a: for ~ 
largest circulation accorded to any pager in 
the Second Congressional District of ie 
which has a population of 172,990, and 
publishers of the American News aper be 

rectory guarantee the accuracy of the circu- 
— —_— accorded to this paper by a re- 

rd of $100 to the first person who success- 
fully assails it. 

The Doveupere Daily Leader has credit for 
the basgest circulation accorded to any daily 
published in the Second Congressional Dis- 
Soot Iowa, which has a population of 


The Dubuque Weekly Telegraph has credit 
for the a ee circulation accorded to any 
paper published in the Third Congressional 

vm of Iowa, which has a population of 

The Decorah Posten has credit for the 
largest circulation accorded to any paper 
published in the Fourth Congressional Dis- 
trict of Iowa, which has a popuiation of 

169,344, and the publishers 6f the American 
Newspaper Direc arantee the accu- 
racy of the circulation rating accorded to 
this paper by areward of $100 to the first per- 
son who successfully assails it. 

The Marshalltown Infer- State Tracer hes 
credit for the la t circulation accorded t 
any daily or weekly published in the Fitth 
Congressional District of Iowa, which has a 
population of 168,675, 
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The Ottumwa Press has credit for the 
est circulation accorded to 
lished in the Sixth Co: 
Iowa, which has a pop 

The Des Moines Weekly State Register has 
poo A — A. af circulation accorded to 

ed in the Seventh Congres- 
sional | istrict of Iowa, which has a popula- 
tion of 161,320. 


The Lamoni Saints’ Herald has credit for 


the largest circulation accorded aper 
published in the hth Gonamanenal Dis. 
trict of Iowa, which has a population of 173,- 
484, a compe ped of the ee tre ac News- 
paper tory will guaran’ 
of oe iy Bye _—— 
per by a reward o e first person 
Who successfully rt +4 
ae Creston Sutty News has credit for oe 
argest circulation accorded to any daily 
ubhehed in the Eighth Congressional Dis. 
trict of Iowa, which has a population of 
173,484, and the of aap od = the — 


pu y= 
resslonal Diotrint of 
tion of 155,354. 


Newspaper tee the accu 

of the circulation Fat “ratin “e-p "this 
per by a rew: of e person 

aay successfully 


The Couucil Bluffs pol Bengarelt 3 pes 

pongnas es the largest circulation acco: 
of. ublished in the Ninth — 

sional 1 District of Iowa, which has a popula- 
tion of 180,71 

The Fort Dodge Semi Litem ae peee  oe has 
credit for the largest circulation accorded 
any daily, semi-weekly or weekl ly Pot Lowa, 
in the Tenth Congressional Distric 
which has a aeoeaee of 188,346, and t 
publishers of the American Newspaper DL 
rectory guarantee the accuracy of the circu- 
lation nes accorded to this vauer by a re- 
ward of $100 to the first person w 
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sional District of Kansas, which has a > 
o of it 151, and publishers ©: ntee 

~y ican a irectory guaran 
fu e circulation rani 4 


the accuracy 

corded to this p Daper ri a sun of 

the first person who successfully nit. 
The Beloit Gazette has credit for the clare 

circulation accorded to an: r published 

in the a Lp ric 

sas, whic oe of 179, ia, and 

the aan sof 

Direc’ 





The Wichita Datly Bnets bes has credit for an 
largest circulation acco’ to ony a 

—— in the Seventh ¢ Con is. 
rict of Kansas, which has a ry of 
278,208, and the 5 eee of oe fone erican 


Newspaper Direc a 


of the circulation “fatin accorded to 
paper by a >) of :* the first person 
who successfully assai 

Hoe nes 


; The Dee Courier ed to credit for the 
argest circulation = od 
published in the Second Co gressional 1 

trict of Kentueky, which hase a S population of 
178,808, and the rae cS the a 


Newspaper Direc tee the accur: 
of the Sealalion "Tatt mene to thi 8 
paper by a reward of to the first person 


who successfully assa - it. 

The Russellville Ledger has credit for the 
la t circulation accorded to ony pane paper 
published in the bi _ ional District 
of Kentucky, which popeletion of 176,- 
471, and the Publishers of th the _— News- 

per Directory he accuracy of 





fully assails it. 


The Sioux City Daily Journal has creditfor 
the largest circulation accorded to any “er 
published in the Eleventh Congressional Dis 
oe Iowa, which has a population of 


KANSAS. 

The Atchison Daily Globe has credit for the 
largest circulation accorded to any daily pub- 
lished in the First Congressional District of 
Kansas, which has a population of 167,314. 

The Kansas ony American Eagle has credit 
for the largest circulation accorded to any 
daily or weekly published in the Second Con- 
gressional District of Kansas, which has a 
population of 209,148, and the publishers of 
the American Newspa paper Directory guaran- 
tee the accuracy of the circulation rating ac- 
corded to this ow ad by areward of peete the 
first person who successfully assails it. 


The Parsons Weekly Sun has oom oe =e 
largest circulation accorded to c pages 
published in the Third Gonquenaioual District 
of Kansas, which has a population of 201,584. 

on Pittsburg Daily Headlight has credit 

r the largest circulation accorded to any 
“any published in the Third Congressional 
District of Kansas, which has a population of 
201,584, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation rating accorded to this 
paper by a reward of $100 to the first person 
who successfully assails it. 

The Topeka Advocate has pong nd B the 
largest circulation accorded to paper 
posses in the Fourth Souamontiedl is- 

trict of Kansas, which has a population of 

The Sepa Daily State Journal has credit 
for the largest circulation accorded to any 
daily published in the Fourth Congressional 
District of Kansas, which hasa ng eee of 
214,544, and the publishers of the American 


e circulation rating aad to this paper 
by a reward of $100 to the first person who 
successfully assails it. 


The Cloverport News has credit for the 
largest circulation accorded to any ae 
brit of Ke in the Fourth Congression. is 

rict of Kentucky, which has a population of 


r~ Louisville Weekly Courier- yon has 
credit for the largest circulation 
any daily or w ookiy published | in thi oe Fifth 
Congressional District of Kentucky, which 
has a population of 188,598. 

The Covington Kentucky Post has credit for 
the largest circulation accorded toany 

ublished in the Sixth Congressiona) 

ayn = Kentucky, which has a papulation of 
160,649. 

The Lexington (Ky.) Daily Leader has 
credit for the largest Zirculation accorded to 

any one ublished in the Seventh Con 
sional District of -"En-r which hasa 
ulation of 141,461, and the publishers o the 
American Newspaper recto’ arantee 
the accuracy of the circulation rates ac- 
corded to this paper by a reward of $100 to 
the first person who successfully assails it. 

The Catlettsburg Central Methodist has 
—o for the i est circulation accorded to 

Eager r ished in the Ninth Congres- 

sional istrict of Kentucky, which has a pop- 
ulation of 176,212, and the publishers of the 
American Newspa r Directory guaran 
the accuracy of the “clvoulation rating ac- 
corded to this paper by a reward of $100 to 
the first person who successfully assails it. 

The Mt. Sterling Advocate ¥ credit for aa 
largest circulation accorded t ony yo 
published in the Tenth Sengvenmeon District 
of Kentucky, which has a population of 
149,058, and the publishers of the American 


Newspaper Directory guarantee the “yey 
of the circulation rating accord to thi 





Newspaper Directory guaranteethe 
of the circulation rating accorded to this 
paper by a reward of $100 to the first person 
who successfully assails it. 

The Junction City Sentinel has credit for 
the largest circulation accorded to any daily 
or weekly published in the Fifth Congres- 


paper bya cowerd of fis tt to the first person 
y is 


“a London Mountain Echo has credit 4 
the largest circulation accorded to any pa’ 
ublished in the Eleventh Con; onal 
rict of Kentucky, which has a population 
of 187,481, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
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of the circulation rating accorded to this 
paper by a reward of $100 to the first person 
who successfully assails it. 
LOUISIANA. 


blished 
Fonal Districts of Louisiana, ohich have a 
combined Pg of 306,938, and _ the — 
lishers of American Newspaper Directory 
guarantee the accuracy of the circulation 
ring accorded to this paper by a reward of 
$100 to the first person who successfully 
assalls it. 
The Lake Charles Echo has ap - 4 for he 
‘argest circulation accorded to + pare 
yethiened in the Third Congressional D trict 


of Louisiana, which has a population of 
214,785, and the publishers of the American 
Newspaper Directory guarantee the accuracy 


of the Virculation hy accorded to this 
paper by a reward of hoya to the first person 
who successfully assails it. 

The Alexandria Weekly Town Talk has 
credit for the <a oy gremedion accorded to 


—— of 193,760, and the —— of 
he American Newspaper Directory guaran- 
tee the accuracy of. the ciroulaaions rating 
accorded to this paper by a reward 0 
the first person who successfully csuails it. 

The Ruston Baptist Chronicle has credit 
for the largest circulation accorded to any 
parer published in the Fifth Congressional 

istrict of Louisiana, which has a population 
of 194,302. 

on Crowley Signal has o- for og 1 

circulation accorded to any paper pu 
fished in the Sixth Congressional District of 
Louisiana, which has a population of 208,802, 
and the aon of the American Newspa- 
per Directo pF meg omens the accuracy of the 
a rati O0 tothe Arst to this paper by 
a reward of $100 to the first person who suc- 
cessfully assails 
"aren. 


The Portland Transcript has a for the 
est circulation accorded t paper 
published in the First Gongeganbount District 
of Maine, which has a = of 153,778, 
and ~ publishers of American News- 
poner Directory guarantee the accuracy of 
he circulation rating accorded to this paper 

by a reward of -_, ag the first person who 
successfully assails 

The Portiand seal Express has credit 
for the largest circulation accorded to any 
daily published in the First Congressional 
District of Maine, which has a population of 
158,778, and the publishers of the American 
Newspaper Directory guarantee the accurac 
of the circulation ea | accorded to th 
paper by a reward of 0 to the first person 

who successfully assai 

The Lewistown Late ne J Journal has credit 
for the a aw circulation accorded to any 
Bir published in the Second Congressional 

istrict of Maine, which has a population of 


~ Waterville Turf, Farm and Home has 
credit for the largest circulation accorded to 
any weekly published in the Third Co 
sional District of Maine, which has a popula- 
tion of 154,710, and the aar Geaan Po = 
American ey ol thee Direc 
the accurac e devmeien rating’ ac 
corded to t @ Daper by a reward of 
the first person who successfully LF it. 

The Augusta Daily Journal has credit for 
the largest circulation accorded to any daily 
published in the Third Congressional District 
of Maine, which hag a population of 154,710, 
and the ae ae =. —_ American News- 


paper tee the accuracy of 
he elreulation t rating saponied to this paper 
by a reward the first person who 
successfully pds it. 


The Bangor Weekly Commercial has credit 
for the a owed it circulation accorded to any 
paper published in the Fourth Congressional 
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District of Meine, which has 4 # population of of 
183,070, and the Fa od of t 
Newspaper Dir guarantee the accurac 
of the Scotation rating accorded to this 
per by a reward of ~4 to the frst pe person 
who successfully assails i 


a ae 

2 Demeorat and News has 
pest circulation accorded to 
any daily or weekly published in the First 
Congressional District of Maryland, which 
has a population of 158,246, — = publishers 
of the American News 


The Cambri 
credit for the ne 


the circulation rating 
e Goouteben rating 
to this paper by a reward of $100 to 
the first person who successfully assails it. 

The Baltimore Daily Sun has — for the 
— wd os accorded to paper 
= in the Second, Third. ond’ Fourth 

won LF Districts of Maryland, which 
have a combined population of 557, 969. 

The Laurel Free Quill has bd ve bod 
largest circulation accorded to y paper 
published in the Fifth Congressional District 
of Maryland, which has a population of 
153,912, and the publishers of the American 
Newspaper Directory ete the accuracy 
of the circulation ratin to this 
paper by a reward of pt - my first person 
who successfully assai 

The Frederick > ted has “7 for the 
largest circulation accorded to 
published in the Sixth Congressional 1 Distuiet trict 
of Maryland, which has a population of 
172,263, and the publishers of the American 
Newspaper Directory guarantee the accurac 
of the circulation rating accorded to th 
paper by a reward of $100 to the first person 
who successfully assails it. 


MASSACHUSETTS. 


The Sprinateta Farm and Home has credit 
for the aoe circulation accorded to any pe 
per published in the First and Second 

ional Districts of Massachusetts, wbhah 
ve a combined population of 344 248. 

The Springfield New England Homestead 
has credit for the largest circulation ac- 
corded to ry Bn! published in the First 
and Second ssional Districts of Massa- 
chusetts, which have a combined population 
oO 


The Springfield Evening Union has credit 
for the largest circulation accorded to any 
daily published in the First and Second Con- 

ssional Districts of Massachusetts, which 

ave a cx Pp m of 344,248. 

The Worcester Sunday Telegram has credit 
for the largest circulation accorded to any 
paren published in the Third Congressional 

istrict of Massachusetts, which has a popu- 
lation of 171,484, and Se publishers of the 
American Newspaper rectory guarantee 
the accuracy of the SSoutation rating accord- 
ed to this — by a reward of $100 to the 
first person who successfully assails it. 

The Lowell Daily Mail has credit for the 
largest circulation accorded to any daily or 
weekly published in the Fourth Sy 


which has a popu 
lation of 170,221, — = Senate of the 
American News ry guarantee 
the accuracy of the te ratis 
ed to — ra by a reward of $1 to the 
first person who successfully assails it. 


The Salem Evening News has Ay for he 
largest circulation accorded to 
published in the Sixth Congressional al District rict 
sachusetts, which has a DS gy pmenes of 
$69, oy and the publishers of 
Newspaper tory guarantee the accuracy 
of the circulation rating accorded to this 
paper by a reward of $100 to the first person 
who successfully assails it. 
e@ Boston Sunday Globe has credit for 
the iecpent circulation accorded to any 
ublished in the Seventh, Eighth, Ninth and and 
enth Congressional Districts of Massachu- 
setts, which have a ym of 698,606, and 
the publishers of the American Newspaper 
irectory guarantee the accuracy of the cir- 
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lott AaA 


reward of $i 
cessfully assai 





this paper by a 
44 the fret person who suc- 


The Brookline Chronicle has credit for the 


largest circulation accorded to any paper 
ublished in the Eleventh Congressional 
strict of Massachusetts, which has a popu- 
lation of 178,185, and the publishers of the 
American Newspaper Directory guarantee 
the accuracy of the circulation _ 1 
corded to this paper by a reward of $1 
the first person who successfully assails 7 
The Brockton Enterprise has credit for 
‘the largest circulation accorded toany paper 
jpublished in the Twelfth Congression is- 
‘trict of Massachusetts, which has a popula- 
tion of 171,535, ae the paseo of the 
American a rectory men 


the 
corded to this p ~f. r r by a reward of gio to to 
the first person who successfull, 

The New Bedford Evening Standard has 
credit for = largest circulation accorded to 
any paper published in the Thirteenth Con- 
fas'a popt istrict of Massachusetts, which 

ulation of 173,068, and the — 
ers 0 e American Newspaper tory 
pK 8 tee the accuracy of the ciroulation 
rating accorded to this = od bya Ss of 
poe a m4 the first person who successful 


MICHIGAN. 

The Detroit Weekly Free Press has credit 
for the largest circulation accorded to any 
poor ublished in the First Congressional 

istrict of Michigan, which has a population 
of 173,841, and t Siciear Gaaaes of the American 
Newspaper the accu- 
racy of the cs ion n rail accorded to 
this paper by areward of $100 to the first 
person who successfully assails it. 

The Detroit Evening News has credit for 
the largest circulation accorded to any daily 
~~ in the First Congressional District 

Michigan, which has a population of 
ern 

The Jackson Industrial News has credit 
= the ev fone circulation accorded to any 

per published in the Second Congressional 

District of Michigan, which has a population 

91,841, and the publishers of the American 
ae Directory guarantee the accu 
of the circulation -_— accorded to this 
paper by a reward of to the first person 
who successfully anaes. 

The Kalamazoo Daily Telegraph has —- 
for the largest circulation accorded to 
daily or weekly ayy in the Third. Gon. 
gressional Dist Michigan, which has a 
population of 1 ane 

The Allegan Gazette has credit for the 
largest circulation accorded to any daily or 
wornty ublished in the Fourth Congres- 
sional Ietrict of Michigan, which has a pop- 
ulation of 180,879. 

The Grand Rapids Evening Press has ppd 

an. 








for the la a circulation accorded to 
per published in the 4 5 Congressional 
District of Michigan. w as a population 


Newspaper Directory 

of the circulation pettng acon rded to this 
paper by a reward of gg © the first person 
who successfully assails it. 

The lone Daily State Republican has 
credit forthe st circulation accorded to 
any daily paler “oc in the Sixth hoes 
sional Dist in, which has a po 
lation of 190,539, and ¢ e publishers of the 

American Newspa| irectory 
the accuracy of t -¥ circulation ratin 
corded to this paper by a reward of $1 
the first person who successfully assails ie” 

The Lapeer Democrat has credit for the 
largest culation accorded to any daily or 
weekly blished in the +~ 48 Congres- 
sional I District of Michigan, which has a pop- 
ulation of 131,435, and the publishers of the 
American Le oe Directory guarantee 
the accuracy of the circulation rave 4 
corded to this — by a reward of 
the first person who successfully assai ait. 


The ngeew Weekly aoe  E credit for 

x Y published in the th Hight ¢ “Oar ‘Tow 
uu! in the 

sional Dist + 


ju- 

lation of Tr20, = A, e publishers ce) Tne 
American Newspaj guarantee 
the accurac of t the e * circulation rati: = 
corded to this pa A-TY reward of 
the first person who successfully 

The Hart Journal has credit for the 
circulation accorded to any paper publi 
in the Ninth ss trict of Michi- 


ulation of 148,626, an 
the‘publishers of i the Am erican F.. 


tory guarantee the accuracy of the cir- 
ee rating accorded to this paper by a 
reward of $1 4 the first person who suc- 
cessfully assails it. 

The Bay City Daily Tribune has credit for 
the largest circulation accorded to any daily 
or wee 7 pees in the Tenth Congres- 
sional District of Michigan, which has a popu- 
lation of 154,811. 

The Traverse City Herald has credit for = 

largest circulation accorded to any pa 
published in the Eleventh Congressional “4 
trict of Michigan, which has a ‘population of 
67,669, and the publishers of t American 
Newspaper Directory guarantee the eocuren 
of the circulation rating acco accord tot 
paper by a reward of $100 to the first perso: 
who successfully assails it. 

The Calumet see neo Untiset has credit 
for the largest circulation accorded to any 
pane published = the Twelfth Congressional 

rey of Micbigan, which has a population 
of 180,658, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation rouae accorded to this 
paper by a reward of $100 to the first person 
who successfully assails it. 

The Ma: _— Daily Mining Journal pes 
credit for the largest circulation accorded 
any daily published in the Twelfth Gonmuee. 
sional District of Michigan, which has a pop- 
ulation of 180,658, and the oe oo of the 
American Newspa r Directory rantee 
the accuracy of the "circulation rating fe 
corded to this paper by a reward of 
the first person who successfully 


MINNESOTA. 


The Winona Semi- Weekly Westlicher Herold 

= credit forthe largest circulation accorded 

— ~ per —_— in the First Congres- 

pe tie. istrict of Minnesota, which has a 
population of 185,584. 


The Winona Daily Herald has credit forthe 
largest circulation accorded to any daily pub- 
lished in the First Congressional District of 
Minnesota, which has a population of 185,584. 
; The { circulation accorded has credit for the 

—~4 circu to any pe r 
— in the Second Sonya Dis. 

ict cr » 1-4, which has a population 
of 188,480, and the ae of oor American 
Newspaper Directory tee the accuracy 
of the circulation "yating if accorded to this 
paper by a rowerd of = to the first person 
who successfully assail; 

The Redwing Weekl A has credit 
for the aa circulation accorded to any 
popes published in the Third Gongressioual 

istrict of Minnesota, which has a > 
tion of 187,215, and the a oO the 
American News per guarantee 
the accuracy of the caroulation Tati accord- 
ed to this paper by a reward of $100 to the 
first person who successfully assails it. 

The St. Paul Daily Dispatch has credit for 
the largest circulation accorded to any r 
published in the Fourth Congressiona 
trict of Minnesota, which has a population 
of 185,338, and the one of the American 
Newspaper Directory guarantee 
of the ——- ifatin i accorded to t! 
paper by areward of “<= to the first person 
who successfully 

The Minneapolis Da uy « ~ PS credit 
for the —— circulation accorded a 
© pee published in the Fifth Congression: 

istrict of Minnesota, which hhas a@ population 
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of 185,28, and the publishers of the American 


Newspaper Directory guarantee the accuracy 
of the circulation a | ded to this 
paper by a reward of $100 to the first person 
who successfully assails it. 

The Duluth Posten has credit for the larg- 
est circulation accorded to any per pub- 
lished in the Sixth Congressional District of 
Minnesota, which has a population of 183,937, 
and the publishers of the American Newspa- 
per Directory pee the accuracy cf the 
circulation rating accorded to this paper by 
a reward of $100 to the first person who suc- 
cessfully assails it. 





The Duluth Daily News-Tribune has credit 
for the largest circulation accorded to any 
daily published in the Sixth Congressional 
District of Minnesota, which has a popula- 
tion of 183,937. 

The Fergus Falls Weekly Journal has credit 
for the la t circulation accorded to any 
paper published in the Seventh Congres- 
sional District of Minnesota, which has a 
population of 185,983. 


MISSISSIPPI. 


The Columbus Semi-Weekly Dispatch has 
credit for the largest circulation accorded to 
ony tri-weekly, semi-weekly or weekly pub- 
lished in the First Congressional District of 
Mississippi, which has a population of 143,315, 
and the publishers of the Amevican Newspa- 
per Directory guarantee the accuracy of the 
circulation rating accorded to this paper by 
a reward of $100 to the first person who suc- 
cessfully Is it. 

The New Albany Semi-Weekly Gazette has 
credit for the largest circulation accorded to 
any pense published in the Second Congres- 
sional District of a. which has a 
population of 170,512, and the publishers of 

American Newspaper Directory guaran- 
tee the accuracy of the circulation rating ac- 
corded to this paper by a reward of $100 to 
the first person who successfully assails it. 

The Greenville Democrat has credit for the 
largest circulation accorded to any weekly 
published in the Third Congressional District 
of Mississippi, which has a population of 
184,297 

The West Point Forum has credit for the 
largest circulation accorded to any weekly 
=~y ge | in the Fourth Congressional Dis- 

ct of Mississippi, which has a population 
of 213,256, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation rating accorded to this 
paper by a reward of Say to the first person 
who successfully assails it. 

The Meridian Baptist Record has credit for 
the largest circulation accorded to - pease 
published in the Fifth Congressional District 
of Mississippi, which has a population of 
224,615, and the publishers of the American 
Newspaper Directory guarantee the acouraey 
of the circulation rating accorded to this 
paper by a reward of $100 to the first person 
who successfully assails it. 

The Natchez Weekly Brotherhood has credit 
for the largest circulation accorded to any 
poe published in the Sixth Congressional 

trict of Mississippi, which has a popula- 
tion of 166,913. 

The Jackson Weekly Clarion-Ledger has 
credit for the largest circulation accorded to 
any paper _ ed in the Seventh Congres- 

istrict of Mississippi, which has a 
population of 186,692. 


MISSOURL 
The Macon Republican has credit for the 
la t circulation accorded to any Ee 
published in the First Congressional Disirict 
of Missouri, which has a population of 
173,717, and the publishers of the American 
Newspaper Directory guarantee the accuracy 


of the circulation rating accorded to this pa- 
per by areward of $100 to the first person 
who successfully assails it. 
The Chillicothe Missouri World has credit 
it circulation accorded to any 
hed in the Second Congressional 


for the la: 
paper pub! 
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District of Missouri, which has a population 
of 179,344, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation rating accorded to this 
paper by a reward of $100 to the first person 
who successfully assails it. 

The Bethany Republican has credit for the 
largest circulation accorded to any paper 
published in the Thira Congressional District 
of Missouri, which has a population of 
174,726, and the publishers of the American 
Newspaper Direciory guarantee the accuracy 
of the circulation rating accorded to this 
paper by a reward of $100 to the first person 
wha successfully assails it. 

The St. Joseph Daily News has credit for 
the largest circulation accorded toany paper 
published in the Fourth Congressional Dis- 
trict of Missouri, which has a population of 
164,264, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation rating accorded to this 
Paper by a reward of $100 to the first person 
who successfully assails it. 


The Kansas City Weekly Star has credit for 
the largest circulation accorded to any paper 
published in the Fifth Congressional District 
of Missouri, which has a population of 190,694, 
and the publishers of the American Newspa- 
per Directory guarantee the accuracy of the 
circulation rating accorded to this paper by 
a reward of $100 to the first person who suc- 
cessfully assails it. 

The Butler Times has credit for the largest 
circulation accorded to any paper published 
in the Sixth Congressional District of Mis- 
souri, which has a population of 161,784, and 
the publishers of the American Newspaper 
Directory guarantee the accuracy of the cir- 
culation rating accorded to this paper by a 
reward of $100 to the first person who suc- 
cessfully assails it. 

The Sedalia Daily Capital has credit for 
the largest circulation accorded to any daily 
or weekly published in the Seventh Congres- 
sional District of Missouri, which has a popu- 
lation of 201,708, and the publishers of the 
American Newspaper Directory guarantee 
the accuracy of the circulation rating ac 
corded to this paper by areward of $100 to 
the first person who successfully assails it. 


The Fulton Semi-Weekly Sun has credit for 
the largest circulation accorded to any daily, 
semi-weekly or weekly published in the 
Eighth Congressional District of Missouri, 
which has a population of 188,313, and the 
publishers of the American Newspaper Di 
rectory guarantee the accuracy of the circu- 
lation rating accorded to this paper by a re- 
ward of $100 to the first person who success- 
fully assails it. 

The Mexico Weekly Ledger has credit for 
the largest circulation accorded to any paper 
published in the Ninth Congressional District 
of Missouri, which has a population of 
152,442, and the publishers of the American 
Newspaper Direct ry guarantee the accurac 
of the circulation rating accorded to this 
paper by a reward of $100 to the first person 
who successfuily assails it. 

The St. Louis Weekly Republic has credit 
for the lai t circulation accorded to any 
Peper — in the Tenth, Eleventh and 

welfth Congressional Districts of Missouri, 
which have a combined population of 516,133, 
and the publishers of the American News- 
paper Directory guarantee the accuracy of 

he circulation rating accorded to this paper 
by areward of $100 to the first person who 
successfully assails it. 

The St. Louis Lae | Chronicle has credit 
for the largest circulation accorded to any 
daily published in the Tenth, Eleventh and 
Twelfth Congressional Districts of Missouri, 
which have a combined popatien of 516,133, 
and the publishers of the American News- 
pooer irectory guarantee the accuracy of 

he circulation rating accorded to this paper 
by a reward of $100 to the first person who 
successfully assails it. 


The Hillsboro Jefferson Democrat has 
credit for the largest circulation accorded to 
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any paper published in the Thirteenth Con- 
onal District of Missouri, which has a 
population of =. and the publishers of of 
the American Ni gor Directory 
antee the accuracy oO e ctroulation rating ng W 
accorded to this eee by a reward of $1 
to the first person who successfully assails it. 
The West Plains bee Ay Gazette has credit 
for the eg - circ’ accorded to any 
ed in iy _t— 5 —— 
istrict of Missouri, which has a pop- 
ulation of 230,478, and the’ publishers of the 
merican Newspaper Directory —— 
of the circulation ratin: 
— by a reward of a 
the first person who successfully assails 
The Nevada Weekly Mail has credit a - 
lacness circulation accorded to any paper 
S lished in the Fifteenth Sonmcaebal 
satrtos of Missouri, which has a population 
- pers and the publishers of the American 
wspaper Directory guarantee the accuracy 
~ 4 the Rouletion ¥ rating accorded to this 
paper by a reward of eo the first person 
who successfully  - 


cubtems. 


The Anaconda Standard has credit for the 
hanmese circulation accorded to any 
published in Montana, which has a Depula- 
tion of 132,159, and the publishers of the 
— ee, Directory a nage 


the cir ratin 
poet to this | pa 


med by a reward of $ 00 to 
the first person who successfully assails it. 


NEBRASKA. 

The Lincoln Weekly Nebraska State Journal 

pesca for the largest circulation accorded 

any Raper published in the First Congres- 
oan ye of , a emees which has a 
population of 177,055. 

TheOmaha Weekly World-Herald has credit 
for the largest circulation accorded 
PB or weekly —, in the Second Con- 

ional District of Nebraska, which has a 
population of 176,752, and the publishers of 
he American Newspaper Directory guaran- 
tee the accuracy of the circulation ratin “ 
corded to this paper by a rew gd agg 
the first person who successfully it. 
A. Bass int Republican has credit for 
circulation accorded to any paper 
te plisined ‘in the Third Congressional District 
of Nebraska, which has a population of 163,- 
674, and the publishers of the American News. 
paper Directory guarantee the accuracy 
the circulation rating accorded to this ~ £3 
by a reward of $100 to the first person who 
successfully assails it. 

The Aurora Republican has a for the 
largest circulation accorded to Tod 
pare. in the Fourth Congressions is- 

rict of Nebraska, which has a population of 
195,414, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
= the circulation rating accorded to this 
per by a reward of —— to the first person 
aA Fo successfully 

The Minden Courier has credit for the 
largest circulation accord: 
weekly published in the Fifth Congressional 
District of Nebraska, which has a population 
of 169,459, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation “rau accorded to this 
paper by a reward of } _—— first person 
who successfully assails 

The Kearney New Era , ~ credit 
for the aes est circulation accorded to any 
hed in the Sixth Congressional 
Distr ot of eae, which has a population 

76,556, and the publishers of the American 
An. wspaper Di ry 
of the circulation ratin, 
paper by a reward of $1 
who successfully assails it. 
NEW HAMPSHIRE. 

The Laconia News and Critic has credit for 

the largest circulation accorded to any —— 
ric 


ublished in the First Congressional D 
or New Hampshire, which @ population 





acco 
to the first person 
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of 190,582, bg hee teh ste accuracy 
Townes Sree 


baper by are wolves a reward oF Set sa the ded to thi Suen 
0 successf 
The mc mer at and Ameri- 
can has credit for the t circulation ac- 
corded to to ny. 'y Paper PD pub the Second 
Coaapession trict of New Hampshire, 
which has a population of 185,998, and the 
rer aan of the American Newspaper Di- 
the accuracy of the circu- 
ation’ rai nt I to this r by a re- 
fay one of sic - the first person w who success- 


‘NEW JERSEY. 
The Bridgeton Evening News has credit for 
it circulation accorded to <o ang 
per published in the First Congressio - 
which has a a 


pe rantee the accuracy 

of the ciroulation Psat to this pa- 
per by a reward of <= to the first person 
who successfully assails 

The Trenton Sunday pe has credit 
for the largest circulation accorded to any 
paper I published in the Second Conqrentons 

istrict of New Jersey, which has ~ a 
tion of 183,316, and the publishers 0 of the 
American Newspaper Directory 
the accuracy of the circulation bsg “4 


corded to this paper by a reward of $100 to 
the first person who cy a it. 
The Trenton Daily nm has 


credit for the largest Sirew at meat accorded to 
any daily published in the Second — = 
sional District of New Jersey, which hasa 
the Ameri of 183,316, and the aay! of 
American Newspaper Direc 
tee the accuracy of the treulation Fain 


corded to this paper by a fae of n'to 


the first person who successfully 
The Red ter has credit oar ‘oe 
largest circulatio: 


ccorded to any —_ or 
te J published i in the Third Con, ional 
istrict of New Jersey, which has a = ula- 
tion of 159,193, and the publishers the 
American Newspape per Directory guarantee 
the accuracy of thecirculation ratin 
ed to this paper by a reward of $1 
first person who successfully assails it. 
The Dover Index has credit for the hergens 
circulation accorded to —— \y, Paper published 
in the Fourth Con rict of New 
Jersey, which has a population of 188,248, and 
the publishers of the American Newspaper 
Directory guarantee ‘ea Sa of the cir- 


culation rating accorded to th: 3 by a 
reward of = tothe first peuenw 0 success- 
fully assails 


The Reames Evening News has credit for 
the largest circulation accorded any 
per published in the Fifth Co: onal 
— of af and which hasa rs "of the 
tion of 186,312, and the publishers 
American et > we od irectory guaran 
the accuracy of thecirculation — "4 
ed to this paper ay 0 soueee of zee 
first person who successfully 
The Newark Evening News LA cre for 
the largest circulation accorded any paper 
published in the Sixth eee he trict 
of New Jersey, which has a Phe Amer of 
181,830, and the ae of the American 
Newspaper Direc 
of the c t+ my Taling ng 
paper by a reward of 
who successfully assails it. 
The Jersey City Bventne Journal has credit 
for the largest circulation accorded to any 
pe published in the Seventh Con, a 
istrict of New Jersey, which has a po; 


to the first person 


tion of 222,058, and the publishers o' the 
American News’ paper Directory guarantee 
the accurac: of tt the circulation ac. 


corded to this paper by a reward of to 
the first person who successfully assails it. 
The Elizabeth Daily Journal has credit 4 
the largest circulation ye to any 
ublished m the Eighth Congressiona “4 
ict of New Jersey, which has a population 
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of 125,793, and the publishers of the American 
Newspaper D 'y guarantee the accuracy 
of the circulation rating accorded to this 
paper by a reward of $100 to the first person 
who successfully 8 it. 


NEW MEXICO. 

The Eddy Weekly Argus has credit for the 
largest circulation accorded to any paper 
= lished in New Mexico, which has a popu- 
lation of 153,593, and the publishers of the 
American Newspaper Directory guarantee 
the accuracy of the circulation rati 
corded to this paper by a reward of $100 to 
the first person who successfully Is it. 


NEW YORE. 

The College Point Long Island Central 
Zeitung has credit for the largest circulation 
accorded to any daily or weekly published in 
the First Congressional District of New York, 
which has a population of 190,550, and the 
publishers of the American Newspaper Di- 
rectory guarantee the accuracy of the circu- 
lation rating accorded to this paper by a re- 
ward of $100 to the first person who success- 
f assails it. 


The Brooklyn Sunday Eagle has credit for 
the largest circulation accorded to any paper 
published in the Second, Third, Fourth, Fifth 
and Sixth Congressional! Districts of New 
York, which have a combined population of 
838,547, and the publishers of the American 
Newspaper Directory guarantee the accu- 
racy of the circulation rating accorded to 
this paper by a reward of $100 to the first 
person who successfully assails it. 

The New York Daily News has credit for 
the —- guaran circulation accorded 
toany daily published in the Seventh, Eighth, 
Ninth, Tenth, Eleventh, Twelfth, Thirteenth, 
Fourteenth, Fifteenth and Sixteenth Con- 
gressional Districts of New York, which have 
a combined Pe ulation of 1,713,766, and the 
publishers of the American Newspaper Di- 

ry guarantee the accuracy of the circu- 
lation rating accorded to this paper by a re- 
ward of $100 to the first person who success- 
fully assails it. 

The Port Jervis New York Farmer has credit 
for the iargest circulation accorded to any 
paper published in the Seventeenth Congres- 
sional District of New York, which hasa pop- 
ulation of 164,052. 

The Newburgh News has credit for the —~ 4 
est circulation accorded to any daily pub- 
lished in the Seventeenth Congressional Dis- 
trict of New York, which has a population of 
164,052, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation rating accorded to this 
paper by a reward of $100 to the first person 
who successfully assails it. 

The Poughkeepsie Sunday Courier has 
credit for the largest circulation accorded to 
any daily or weekly published in_the Eight- 
eenth Congressional District of New York, 
which has a population of 179,790, and the 
publishers of the American Newspaper Di- 
rectory guarantee the accuracy of the cir- 
culation rating accorded to this paper by 
a reward of $100 tothe first person who suc- 
cessfully assails it. 

The Kingston Freeman has credit for the 
largest circulation accorded to any daily pub- 
lished in the Eighteenth Congressional Dis- 
trict of New York, which has a population of 
179,790, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation rating accorded to this 
paper by areward of $100 to the first person 
who successfully assails it. 

The Troy Northern Budget has credit for 
the largest circulation accorded to any paper 
— in the Nineteenth Congressional 

strict of New York, which has a population 
of 170,688, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation rating accorded to this 
paper by areward of $100 to the first person 
who successfully assails it. 


The sineny Ve Journal has credit for 
the largest circulation accorded to any paper 
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ublished in the Twentieth Co: 
trict of New York, which has a re 
tion of 164,555, and the publishers of the 
American Newspaper Directory guarantee 
the accuracy of the circulation Ba 
paper by a reward of -, hee 


corded to th 
the first person who successfully 
largent croulaticn acpostien toany paper bub. 
circulation acco’ toany paper pu 
lished in the Twenty-first Congressional Dis- 
trict of New York, which has a pores of 
187,119, and the publishers of the American 
Newspaper Directory guarantee the accurac 
of the circulation La accorded to th 
paper by a reward of $1 ~ the first person 
s it. 

The Gouverneur Free Press has credit for 
the largest circulation accorded to any daily 
or weekly published in the Twenty-second 
Congressional District of New York, which 
hasa population of 185,123, and the publishers 
of the American Newspaper Directory guar- 
antee the accuracy of the circulation ratin 
accorded to this — by a reward of $1 
to the first person whosuccessfully assails it. 


The Port Henry Republican has credit for 
the largest circulation accorded to any paper 

ublished in the Twenty-third Congressional 

istrict of New York, which has a population 
of 191,155, and the publishers of the American 
Newspaper Directory guarantee the accurac 
of the circulation Vr accorded to th 
paper by a reward of $10 to the first person 
who successfully assailsit. _ 

The Oswego Weekly Palladium has credit 
for the largest circulation accorded to any 
paper published in the Twenty-fourth Con- 
gressional District of New York, which has a 
population of 170,495, and the publishers of 
the American ree Directory guaran- 
tee the accuracy of the circulation rating 
accorded to this paper by a reward of $100 
to the first person who successfully assails it. 

The Utica Saturday Globe has credit for 
the largest circulation accorded to any paper 

ublished in the Twenty-fifth Congressional 

istrict of New York, which has a population 
of 168,530, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation ry J accorded to this 
paper by a reward of $100 to the first person 
who successfully assails it. 

The Utica Daily Press has credit for the 
largest circulation accorded to any dally 

ublished in the Twenty-fifth Congressional 

istrict of New York, which has a population 
of 168,530, and the publishers of the American 
Newspaper Directory guarantee the accurac 
of the circulation rating accorded to this 
paper by a reward of $100 to the first person 
who successfully assails it. 

The Binghamton Daily Leader has credit 
for the cosgest circulation accorded to any 
paper published in the Twenty-sixth Con- 
gressional District of New York, which has a 
population of 209,108,and the publishers of 
the American Newspaper Directory ———- 
tee the accuracy of the circulation rating ac- 
corded to this paper by a reward of $100 to 
the first person who successfully assails it. 


The Syracuse Evening Herald has credit 
for the largest circulation accorded to any 
paper published in the Twenty-seventh Con- 
gressional District of New York, which has a 
population of 189,139, and the publishers of 
the American Newspaper Directory guaran- 
tee the accuracy of the circulation ratin 

rded to this paper by a reward of $1 
to the first person who successfully assails it. 


The Cortland Semi-Weekly Standard has 
credit for the largestcirculation accorded to 
any daily, semi-weekly or weekly published 
in the Twenty-eighth Congressional District 
of New York, which has a population of 
213,142, and the publishers of the American 
Newspaper an | guarantee the accu- 
racy of the circulation ratin; 
this paper by a reward of $1 
person who successfully assails it. 

The Elmira Telegram has credit for the 
largest circulation accorded to paper 
published in the Twenty-ninth ngres- 


who successfully 
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ional District of New York, which has a 
ulation of = and the publishers ot 
he American Le gd Directory guaran- 
tee the accuracy 0! circulation sens 
—e er by a reward of $100 to 
it person who successfully assails it. 
= tage Elmira Evening Star has credit for 
the ie lenpent circulation accorded to any daily 
ublished in the Twenty-ninth Congressional 
istrict of New York, which has a popula- 
tion of 174,676. 
The Batavia Daily News has credit for me 
lareoe circulation accorded to any daily o 
pu ublished “tn the Thirtieth Congres. 
onal trict of New bi me which has a pop- 
ulation of 195,553, and t! e publishers of the 
American Newspa 4 1-.— guarantee 
the ny A of the " circulation rating ac- 
paper by a reward of $ to 
the first person who successfully assails it. 
The Rochester Ly Democrat and Chron- 


e Thirty-fi gress 
New —_ which hasa Se of 189,586, 
and the publishers of N 
the accuracy of 


pay "ideoeer guarantee 
Pee circulation rating accorded to this paper 
by areward of $100 to the first person who 
7 — ot 
e Buffal y Musas Express 
has credit Ce. circulation accorded 
Pty t Five ab in the Thirty. ay | 
oma Tht ird Congressional Districts 0: 
New York, which have a combined po _— 
lation of tay si, = i publishers of the 
iL ry eee 
the eas oh Nhe. ‘circulation ratin 
corded to this a §L WE 00 to 
the first person — 0 successfully 8 it. 
The Buffalo Evening News has credit for 
the largest circulation accorded to any daily 
published in the Thirty-second and Thirty- 
third Congressional tricts of New York, 
which have a combined yoo of 322,981; 
and the publishers of the American News- 
per Directory guarantee the Ra A of 
the circulation rene accorded to this paper 


y areward of $100 to the first person who 
successfully Is it. 

The heey tet aut Land has credit for 
the largest circ accorded toany paper 


ublishea in the arhiety. -fourth Congressional 
District of New York, which has a population 
of 179,308, and the publishers of the American 
Newspaper Directory guarantee the accu- 
racy of the circulation — accorded to 
this paper by a reward of to the first 
person who successfully St it. 
Pa . ye Evening Journal has credit 
t circulation accorded to any 
fort publ _ ~y * the Thirty-fourth Goagees- 
sion f New York, which has a 
pop -- & — oy 1, 308, and the publishers of 
h ° 


NORTH anaes, 

The Washington Progress has credit for the 
largest circulation accorded to any daily or 
weekly published in the First Co: “ry 
Dis istrict of North Carolina, which p- 
ulation of 172,604, and the publishers of p~ the 
—- Newspaper Directory ntee 
7 = of the ciroulation Sune .. 
pF. to th r by a bo ES A 
the first person who successfull, 

The Kinston Free Press has oom for the 
la — ~X circulation accorded to any eee 

ub! ~ La the Second Congressiona’ 


rict of Nort! which has a popula- 
tion of Gael, at e publishers of the 
American Ne Directory antee 


guar 
the a ¢ the. circulation rating ac- 
corded paper by a semeee of $100 to 
ng cen 0 successfully assails it. 
e Fayetteville North Carolina Baptist 
has‘oredt Sor the lezpest t circulation accorded 
to sional Bist Bistrict of lished in the Third Congres. 
* Pay Bey oy" which ha: has 
the publishers of 


the as Ne r Directory guaran- 
tee the accuracy of the —s ens 
qovorded 60. to this paper by a ally a of 

the first person who successfull yy 


The Raleigh Biblical he credit 

for the largest circulation ye to ae 
per published in the Fourth 

istrict of North Carolina, va oe ih has a Pop 
lation of a. and ‘ _ 
American ae = rectory guarantee 
the accurac the fh rating ac- 
corded to this paper by a reward of $10 to 
the first person who successfully assails it. 

The Greensboro North Carolina Christian 
Advocate has ry for the | it circula- 
tion accorded to any paper pub! — in the 
Fifth Co ranean istrict pot North Caro- 
lina, which has a ——- of 177,537, and 
ee e publishers «> t American Newspaper 

rectory guara: 1 - e be caumaaey of the cir- 

caleleen Lesener anon Fe A by a 
reward of guldto the hret Ak 0 success- 
fully assai 

The Charlotte Star of Zion has credit for 
the t circulation accorded to any daily 
or wee 4 ublished in the Sixth Congres- 
sional District of North Carolina, which has 
a@ population of 204,686, and the publishers of 
the erican N ~_ per Directory guarantee 
the accuracy of the circulation rat ac- 
corded to this paper by a a 100 to 
the first person who successfully assails it. 

The Hickory Mercury has ayn a for the 
largest circulation accorded to any nal Dis: 
ublished in the Seventh Congressional Dis- 
rict of North Caseiine. which has a popula 
= es on, ——_— oO ofthe 

merican New: r ory guaran’ 
the accurac zt -f- circulation — ac- 
corded to th r bya sfully a of to 
the first person a 0 successfull ait. 


The Winston Setendeanenans has —— 
for the largest circulation accorded to any 
aper Re gues in the Eighth Co ressional 
istri by which @ pop- 
ulation of OTe, and the publishers of of the 
American Newspaper Directory guaran 
the accurac e cireulation rating ac- 
corded to this paper by a reward of $100 to 
the first person who successfully assails it. 
The Asheville State Register has credit for 
the largest circulation accorded toany paper 
published in the Ninth Congressional District 
of North Carolina, which has a — of 
178,665, and the publishers of (<9 rican 
Newspaper Directory guarantee bf accu- 
racy of the circulation rating accorded 
this paper by a reward of $100 to the first 
person who successfully assails it. 


NORTH DAKOTA. 


The Fargo Landmanden has my for the 
largest circulation accorded to ong paper 
published in North Dakota, which has a pop- 
ulation of 182,719, and ory ‘publishers of the 
American Newspaper Directory guarantee 
the accuracy of the circulation ratin, 
corded to this par by areward of $100 tc to 
the first person who successfully Af. it. 


OHIO. 


The Cincinnati Post has om for the la: 
est circulation accorded to any paner pub. 
lished in the First and Second ¢ ngressional 
Districts of Ohio, which have a combined 
a of 374,578, and the ae of 
he American Newspaper Direc +7 yy 
tee the accuracy of the Swouiotion a 
corded to this paper by a reward of 
the first person who successfully assai ; it” 


The Dayton Evening News hascredit forthe 
largest circulation accorded a any daily pub- 
lished in the Third Con, nal District | 
Ohio, which has a “he — "of 172,870, an 
the ae oan of the American ne Sd 
Directory tee the accuracy of the cir- 
culation racing’ to the first to this paper by a 
Trew oO! e rson who suc- 
oe | assails it. _- 
ae mote Democrat has credit oe 
irculation ~¥ to ad, 
publisiea ‘fe the Fourth Co: 
rict of Ohio, which has a pop ulation Of 163,682, 
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ponek Democrat 

credit for the ~ croulatic goon — to 
ju e 

sion ict of Ohio, — has a popula. 160 


American Newspaper, Divec tee 
per ry oe 
the accuracy of the circulation ratin 
corded to this 1 paper By © 308 bya ane of to 
the first person su it. 
The Xenia Semi- Pa egress pec e and Torch- 
light has neg for the largest circulation 
accorded to . Dy! or week- 
ly published In in the th Congressional Dis- 
trict of Ohio, which +> a@ population of 
172,028, and the publishers of the American 
Newspaper Direc tory guarantee the accuracy 
of the circulation raving’ acco accorded to this 
paper by a =: of ht f to the first person 
who successfull 


Cc 01 ed 
weekly published in the Seventh Congee 
sional trict of Ohio, which has a popul: 
tion of 161,356, and the publishers 0: the 
American New 


guaran 
the accuracy of f the circulation rat! accord- 
ed to this pa) Re Sy 0 sewed of $1 Zn me 
first person who successfully assails 
ican has credit 


The Findlay Daily 
for the largest circulatio any 
daily or weekly published in the Eighth Con- 
District of Ohio, which hasa —— 
lation of 175,917, on ~ Weg 
American New: ry guarantee 
the accuraey of t' ~ ey ratin, accord- 
_— this ¢ pet a reward of $ to the 
first person who successfully assails it. 
Shoteiete Weekly Blade has credit for the 
circulation accorded to 
hed in the Ninth Congressional 
Or Ohio, which has a population of 1G 
and the publishers of the American News- 
ry guarantee the accuracy of 
Pho elt circulation rating accorded to this paper 
by a reward of one ” the first person who 
successfully assails it. 


The i - Register hi Ary for she 


din the T sional District 
published in the Tenth G es rict 

of Ohio, which has a population of 173,921. 

eae Chillicothe ety Gazette has credit for 

e largest accorded to any daily 
published in the Eleventh Congressional Dis- 
rict of Ohio, which has a —— < of 
174,815, and the publishers of the Ame 
Newspaper Directory 
of the circulation gu accord 
pa by a reward of to the first perso 
who successfully assai’ 

The Columbus honmen | ‘cate State Journal 
hascredit for thela aren { circulation accorded 
ony pa published in the Twelfth Congres- 

nal District of cies which has a popula- 
a of 158,026, and the publishers of the Amer- 
ican News Directory guarantee the ac- 
curacy of the circulation ~~ accorded to 
this paper by a reward of to the first 
person who successfully pt -- it. 

The Tiffin Semi-Weekly Advertiser has 
credit for the largest circulation accorded to 
any daily or week]: Poa oo aye in the Thir- 
teenth Congression trict of Ohio, which 
has a population of 185,324. 

ant Mansfield Weekly News has credit for 

argest circulation accorded to any paper 
theta lished in the Fourteenth Congressional 
ict of Ohio, which has a the Ameri of 
_. and 2 Ss of 
jwspaper ry 
of the circulation ratin pote to th 
paper by a Sqnene of i of Ags the first person 
who successfully assai 
e ee ee Late ow "Courter has credit 

‘or 
paper published in the Fifteenth Congres- 
sional District 1 - * which has a pa ula- 
tion of 162,131, the publishers of the 
American New: paper guarantee 
the accuracy of t A Sek of ratin: 1 

y a reward 0’ 
person who success fully asenife it. 


‘ios Techiaetaiy Duaeabtee the olatts see 





e largest circulation accorded 4 sosny popes 
Tubiisiod in the Sixteenth 
istrict of ‘Snio, which has a population of of 
60,399, and the publishers of the American 
| Le eeagg > the accurac: 
of eh eed at - in = vr ee ad to th 
= aed y a reward 01 e person 
successfully assa: Safite 





The Bowes: Mad ney Tribune has oot for 


a = accorded to any daily 

or weekly Re “iblished 1 in the Seventeenth Con- 
gressional District of oie w & Pop. 

ase of 176,744, and th a he pe publishers of oO ae 


American Newspaper tory 
the acc circulation Sen. i 
corded to 100 to 


paper "by a reward o' 
the first perece who successfully —h” 

The Youngstown Daily indtentor has 
credit for the est circulation accorded to 
any paper published in the Eighteenth Con- 
gressional District of Ohio, wh has a pop- 
ulation of 199,178, — the SS of the 
American Newspape pa gp 
the accuracy of the " circulation — 
corded to this whos by a reward of *o 
the ae a ae who successfully assai - it. 

Akron 'y Beacon and Republican 
ol for gt helt t circulation accorded 
to any paper hed in the Nineteenth 
Congressional istrict of Ohio, which has a 
population of 181,4 

The Medina msacool at has credit for the 
largest circulation accorded to any daily or 
week ublished in the the s Tmentieth Congres- 

sional District of Ohio, which has a POF th ula- 
tion of 177,240, and the publishers of the 

American Newspaper Directory 
tee the accuracy of the ——. rating 
accorded to this paper by arew: (00 to 
the first person who successfully assatis it. 

The Cleveland Union Gospel News has 
credit for the t circulation accorded to 
any paper published in the Twenty-first Con- 

onal District of Ohio, which has a popu- 
Rion of 172,707, and the publishers of the 

merican New rp nea r Directory guarantee 
the accuracy of the circulation — accord- 
ed to this paper by a reward of to the 
first person who successfully ait. 
OKLAHOMA. 

The Guthrie —— State Capital has 
credit for the l: circulation accorded to 
re A paper publis tin Oklahoma, which has 

ulation of 61,834, and the publishers of 
the — Newspaper Directory guaran- 

he accuracy of the circulation rating ac- 
pt to this pa od by a reward of $100 to 
the first person who successfully assails it. 


OREGON. 


The Portland Sunday Oregonian has credit 
for the bls circulation accorded to ong 


per pub! 
iseri of Gregen, which hasa Peg of 
Mo See and the publishers of the American 
§ toy Directory guarantee the s accuracy 
of the c ae te this 
to the first person 

is it. 





paper by a a reward of 
who successfully 
The Roseburg Review has credit for me 
est circulation accorded to any 
pu rr in the Coocne Songrasiendl Ba is- 


trict of Oregon, which has a ulation of 
a. and the publishers of f the American 
rwhp = A 


of the elreulation “Fauing a Rony = = 
= ad y & rew: 0! e ‘~~ 
ho successfully At 4 = 
PENNSYLVANIA. 
Pa yw —_-~ Sunday Item has 4 
it circulation accorded to 
A. eublighed in the First, Second. 3 Thine 
‘ourth and Fifth Congressional Districts of 
Pennsylvania, which have a Fey ay 
lation of 1,046,964, and the ) paaeners of the 
American ‘Newspaper tory ame 
the accuracy of the ctroulation rai 
corded to this i ny by a reward of $ 00 to 
the first person who successfully assails it. 
The West Chester Local News has credit for 
largest circulation accorded to any daily 
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ows eekly 


blished in the Sixth Congres- 
t of peumeysvenia, which has a 
population of 164,060. 


hasa lation of 17: and the publishers 
of tet aes rican ban oy Director. ry guar- 
antee the accuracy of the circulation rating 
to this paper by a reward of 7: to 





The Doylestown Weekly Intelli has 
pong a oer ee la it ccireuiation accorded to 
in the Seventh Tay oy 
sional atphee at of Pennsylvania, which has a 
poawetion of 198,905, and the publishers of 
he American Newspaper Directory guaran- 
tee the accuracy of the circulation rating ac- 
corded to this we by a reward of # to 
the first person who successfully assails it. 

The Stroudsburg Monroe pomearat a 
credit for the largest circulation accord 
any yreettly pa published in the 7 ‘Som. 

ressional District of Pennsylvania, which 

as a population of 152,367. 

The Easton Daily Free Press has credit for 
the largest circulation accorded to any daily 
published in the hth Congressional Dis- 
trict of Pennsylvania, which has a popula- 
tion of 152,367. 

The Allentown Leben Welt Bote has credit 
for the la’ it circulation accorded to any 
weekly published in the Ninth Congressional 
District of Pennsylvania, which has a popu- 
lation of 213,958. 

The Reading Daily Eagle has credit for 
the largest circulation accorded to any dally 
published in the Ninth Congressional District 
pf — which has a population of 


The Lancaster Labor Leader has credit for 
the — circulation accorded to any daily 
or weekly published in the Tenth Congres- 
sional District of Pennsylvania, which has a 
= gee of 149,095, and the publishers = 

he American Newspaper Directory 
antee the accuracy of the circulation setne 
accorded to this paper by a reward of $100 to 
the first person who successfully assails it. 
oe Scranton Index has credit for the 
largest circulation accorded to any paper 
published in the Eleventh Sy ry 
rict of iraeay ives. which has a pop- 
ulation of 142,088, an ys. FJ of the 
American Newspaper Dirdevory —~ 
the accuracy of the circulation eatin 
corded to this paper by a reward of 
the first person who successfully assa‘ 
The Wilkesbarre Daily Record has nl 
for the fest circulation accorded to any 

aed my shed in the Twelfth Congressional 

f Pennsylvania, which has a ore 

Ge 2 of 7” ‘mene and . a of the 
America paper BD 'y guarantee 
the eae “Of the chrontatine rating ac- 
corded to this eer by a reward of — to 
the first person who successfully assai 

The Pottsville pao aa epettions, os all 
pi. the la) t circulation acco: to any 

—_ shed in the Thirtoonthe c Congres- 
Sonal strict of Soaeerivemee, which hasa 
the Amer of 154,163, and the publishers of 

he American Newspaper } guaran- 
tee the accuracy of the circulation —_ ac- 
corded to this paper by a reward of 
the first person who successfully nit. 

The Harrisb' Telegram have credit forthe 

largest circulation accorded to any Paper 





the first person who successfully 
The Williamsport Daily Sun vermin oe 
the largest circulation ones toany gaily 
ublished in the Six 
istrict of ai-- +  & has a Fis 
lation of 174,355, and the publishers o e 
American News) r Directory guaran 
the accuracy of the circulation rati ~~ 
corded to this _— by a reward of # to 
the first person who successfully assails it. 
The Milton People has credit tee the lesgost 
circulation accorded to any paper es 
in the h Cong istrict of 
Pennsylvania, which has a population of 
138,795, and the publishers of the American 
Newspaper Directory guarantee the —- 
racy of the cir 01 
this paper by a reward of $1 .ee the first 
person who successfully assails 
The Chambersburg People’s | oe has 
| for the largest circulation accorded 
| any c. , Ba weekly _— in the 
ngressional strict of Penn- 
sy og M hient has a population of 169,443, 
—- the publishers of the American News- 
per Directory guarantee the accuracy of 
thecireulation rating accorded to this paper 
by a reward of $100 to the first person who 
successfully assails it. 
The York Weeki kly has credit for ~ lai 
circulation accorded to any paper ubl 
n the Nineteenth Cougvets istrict m | 
Ayo s which a population of 
2 246, and _— Dublishers — American 
Newspaper Directory guarantee the accuracy 
of be npg nenem | on Pay we Ke this 
paper by a reward 01 e person 
who successfully it. 
The Altoona Mirror has credit for the 














lished in the Twentieth ngressiona 
trict of Pennsylvania, which has a popula- 
tion of 213,202, and the publishers of the 


American Newspaper irectory guara 4 
the accuracy of the circulation ratin; 
corded to this paper by a reward of $1 
the first persor who successfully assails ie 


The Indiana Gazette has credit for the p 
est circulation accorded to any peper oe 
lished in the Twenty-first Congressional 
trictof Pennsylvania, which hasa aa te 
of 245,746, and the publishersof the American 
Newspaper Directory guarantee the accuracy 
of the circulation rating accorded to this 
paper by a reward of $100 to the first person 
who successfully assails it. 

The Pittsburg Daily Chronicle Telegraph 
has credit for the largest circulation accorded 
to any paper published in the Twenty-sec- 
ond Congressional District of Pennsylvania, 
which hasa population of 279,355, and the pub- 
lishers of the American Newspaper Directory 
guarantee the accuracy of the circulation 
of io to the fl to this paper by a reward 
of ft. to the first person who successfully 


The - Alleghenter und Pittsburgh- 





=e ished in the Fourteenth Congr 
istrict of Pennsylvania, which has a popu- 
lation of 171,384. 

The Harrisburg ery Star-Independent has 
credit for the la: rculation accorded to 
any —, published in the Fourteenth Con- 

al District of Pennsylvania, which 
asa population iT, - the publishers 
of the American News rectory guar 
antee the accuracy of the eiroulation rating 
accorded to this paper by a reward F 5-4 
the first person who successfully aseal 8 i. 


The Montrose Independent Republican has 
credit for the largest circulation accorded to 
any paper published in the Fifteenth Con- 

ssional District of Pennsylvania, which 

as a population of 146,227. 

The Williamsport Pennsylvania Grit has 
credit for —e largest circulation accorded to 
any ublished in the Sixteenth Con 
gresdional: strict of Pennsylvania, which 


e has credit for the largest cir- 
guiation accorded to any paper re in 
the Twenty-third Congressional District of 
which has a population of 164,- 
215, - ,me a1 ~. lishers of the American News- 
paper tory guarantee the accuracy of 
e elreulation rating & accorded to this paper 
by a reward on the first person who 
successfully p. Is i” 


The McKeesport News has woes for the 
largest circulation accorded to a paper 
published in the Twenty fourth ngres- 
sional District of Pennsylvania, which has a 
Ds gree J of 288,485, and the publishers of 

= American News paper Directory guaran- 

tee the accuracy 01 e circulation rating 
accorded to this paper by a reward of $100 to 
the first person who successfully assails it. 

The Mercer Dispatch and Republican has 
credit for the lai circulation accorded to 

any daily or weekly published in the? Twenty. 
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fifth Congressional District of Pennsylvania, 
which has a population of 198,677, and the 
aroun 2 4 American Newspaper Di- 
rectory tee the accuracy 0: e circu 
lation’ ratin ob i acoorded to this paper by a re- 
folly ones of $100 to the first person who success- 


The Erie , has credit for the 
circulation accorded to any omy ublis! ~ 
in the Twenty- <3 My ory onal District 
of Pennsylvania, w pulation of 
11006, and = 4. -1, of t Aad American 

‘ewspaper Directory guarantee the accuracy 
of the circulation rating accorded to this 
paper by a reward of tf 4 to the first person 
who successfully 

The Oil City Semi- Weekly | Derrick has credit 
for the bosgeet circulation accorded to any 
paper published in the T wen seventh rem 8 

ional District of Pennsylvania, which 
a population of 138,326. 

The Bellefonte Keystone Gazette has credit 
for the la: circulation accorded to any 
paper published in the Twenty-eighth Con- 

ressional District of a which 

as a population of 180,357, and the publish- 
ers of the American News oo r Directory 
guarantee the accuracy 0 e circulation 
rating accorded to this paper by a reward of 
$100 to the first person who successfully as- 


RHODE ISLAND. 

The Westerly Tribune has 5 ged for the 
largest circulation accorded to paper 
published in the First Congressional istrict 
of Rhode Island, which h t Bie Amert of 
180,548, and the & Ly = he American 
Newspaper anges A the accuracy 
of the circulation ra - acco —~ A to this pa- 
per by a reward of Ae the first person 
who successfully pA - 

The Providence mies Bulletin has 
credit for the largest circulation accorded to 
any daily or weekly published in the Second 
Congressional District of Rhode Island, 
which has a population of 164,958. 


SOUTH CAROLINA. 

The Charleston Daily News and Courter 
has credit for the largest circulation _ac- 
corded to an paper. published in the First 
Con onal District of South Carolina, 

has a population of 134,369. 

“The Aion Recorder has oy oz. the 
ulation accorded to nie 

sional is- 


pubtished in in the Second Con 7 
ulation of 151,220, and the publishers ot Pie 





rict of South Carolina, whic 


The Due West Associate ~ dee - evar 
terian has credit for the 4 est circulation 
accorded to any Reger ublished in the 
Third Con; — istrict of South Caro- 
lina, whic — of =m. and 
the 4%. 3+ of the American Newspaper 
Directory guarantee the accuracy of the 
circulation rating accorded to this paper by 
a reward of $100 to the first person who suc- 
cessfully assails it. 

The Greenville Southern Christian Advo 
cate has credit for the Jargest circulation ac- 
corded to any ae pene in the Fourth 

al Dist f 


whic 
publishers of the American Newspaper Di- 

ry guarantee the accuracy of the circu- 
lation rating accorded to this paper by a re- 
ward of $100 to the first person who success- 
fully assails it. 

The Columbia Daily State has credit for 
the largest circulation accorded to any daily 
—, in the Fourth Congressional be 

t of South Carolina, which has a popula- 
tion of 196,387. 

The Forkvite Weekly Enquirer has credit 
for the la circulation accorded to any 
paner publ. shed in the Fifth Congressional 

th Carolina, which has a + pope 
lation of 141,750, and the publishers 0! 


American Rewspa r Directory guarantee 

the accurac: the Pa - - 4 ey 
corded to this paper by a sewaed of to 

the first person who successfully it. 

The Bennettsville Pee Dee Advocate has 
pn ag for the largest circulation accorded to 

y Reaper ~ ublished in_ the Sixth Con 
stone istrict of South Carolina, which 
population of 158,851. 

The Orangeburg Court House Times and 
Democrat has credit for the est circula- 
tion accorded to any paper published in the 
Seventh Congressional District of South 
Carolina, which has a population of 216,512, 
and the ar ae of the American News- 
paper r Direc 7 Geen the accuracy of 

he ceulation ra ee +t to this paper 
by a reward of $100 to the first person who 
successfully 


TENNESSEE. 

The Johnson City Comet has credit - me 
largest circulation accorded to any 
published in the at Congressional D trict 
of Tennessee, which has a Ay eon oo of 183,- 
— and the publ ishers of the erican News- 

per Directory guarantee the accuracy of 

accorded to this paper 
by a reward the first person who 
successfully Se 

The Knoxville Evening Sentinel has credit 
for the largest circulation accorded to any 
Bisa published in the Second Congressionst 

istrict of Tennessee, which has a population 


‘oo Chattanooga a Times, semi-weekly and 
Sunday, have credit for the largest circula- 
tions accorded to — Bistrich published in the 
Third Congressional District of Tennessee, 
which hasa population of 199,672. 

The Carthage Times has credit for the 1 
est circulation accorded to any paper 
lished in the Fourth Congressional Dis' rict 
of Tennessee, which has a population of 
159,940, and the publishers of the American 
Newspaper Directory guarantee the accu: 
of the circulation rating accorded to th 
paper by a reward of $100 to the first person 
who successfully assails it. 


The Fayetteville Observer has credit for 
the largest circulation accorded to an, any pene aper 
published In the Fifth Congressional 
of Tennessee, which has a population of 
153,773, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation rattag accorded to this 
paper by a reward of $100 to the first person 
who successfully assails it. 


The Columbia Maury Democrat bas credit 
od Ag lecgest circulation accorded to any 
= shed in the Seventh Congres- 
cena istrict of Tennessee, which has a 
a geen of 153,846, and the Dep of 
American Newspaper Directory guaran- 
tee the accuracy of the circulation rating ac- 
corded to this paper by a reward of $100 to 
the first person who successfully assails it. 


The Jackson Dispatch has gd rz the 
largest circulation accorded to y paper 
~yy in the Eighth Seaasensietes is- 
“3 of Tennessee, which has a population 


Martin Primitive Baptist has credit 
for by ty bet circulation accorded to any 
per published in the Ninth Congressional 
District of Tennessee, which has a population 
of 174,729, and the publishers of the American 
Newspaper Directo ry guarantee the accu- 
racy of the circulation rating accorded to 
this paper by a reward of $100 to the first 
person who successfully assails it. 


The Memphis Weekly Commercial-Appeal 
has credit 43 the largest circulation accord- 
ed to any peeer published in the Tenth 
Congressional istrict of Tennessee, which 
has a population of 186,918, and the = 
ers of the American Newspaper D' 
guarantee the accuracy of the hese 
rating accorded to this pa —. by a reward of 
$100 4 the first person who successfully as- 




















TEXAS. 

The Houston Semi-Weekly Post has credlt 
for the largest circulation accorded to any 
ublished in the First Congressionai 
of Texas, which has a population of 
102,827, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation rating accorded to this pa- 
per by a reward of $100 to the first person 
who successfully assails it. 

The Rusk Standard Herald has credit for 
the largest circulation accorded to any paper 
published in the Second Congression: is- 
trict of Texas, which has a 
210,238, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation fe Pa ey to this pa- 
per by a reward of $100 to the first person 
who successfully assails it. 

The Greenville Weekly Herald has credit 
for the largest circulation accorded to any 
ed —_ shed in the Third Congressional 

ric 
138,188. 


pulation of 


of Texas, which has a population of 


The Sulphur Spring Gazette has credit for 
the largest circulation accorded to any peper 
published in the Fourth Congressional Dis- 
trict of Texas, which has a pulation of 
170,001, and the publishers of the American 
Newspaper Directory Papen te accuracy 
of the circulation rating accorded to this pa- 
per by a reward of $100 to the 
who successfully assails it. 

The Denison Weekly Herald has credit for 
the largest circulation accorded to ony pane 
published in the Fifth Congressional District 
of Texas, which has a population of 193,477, 
and the publishers of the American News- 
paper Directory guarantee the accuracy of 
the circulation rating accorded to this paper 
by a reward of $100 to the first person who 
successfully assails it. 

The Dallas Texas Farm and Ranch has 
credit for the largest circulation accorded to 
any paper published in the Sixth Congres- 
sional District of Texas, which has a popula- 
tion of 210,907. 


The Dallas Morning News has credit for the 
largest circulation accorded to -_. daily 
published in the Sixth Congressional District 
of Texas, which has a population of 210,907. 

The Waco Texas Baptist and Standard has 
credit for the largest circulation accorded 
to an paper — in the Seventh Con- 
gressional District of Texas, which has a 

pulation of 182,894, and the publishers of 
he American Newspaper Directory guaran- 
tee the accuracy of the circulation rating 
accorded to this co by a rewardof $100 
to the first person who successfully assails it. 

The Fort Worth Weekly Gazette has credit 
for the la it circulation accorded to any 

per published in the Eighth Congressional 
istrict of Texas, which has a population of 
174,048, and the publishers of the American 
Newspaper Directory guarantee the accuracy 
of the circulation rating accorded to this 
paper by a reward of $100 to the first person 
who successfully assails it. 

The Austin Firm Foundation has credit for 
the largest circulation accorded to any paper 
published in the Ninth Congressional District 
of Texas, which has a ee of 175,149, 
and the publishers of the American News- 
pape: Directory guarantee the accuracy of 
the circulation rating accorded to this paper 
by a reward of $100 to the first person who 
successfu'ly assails it. 

The Austin Daily Statesman has credit for 
the largest circulation accorded to any daily 
published in the Ninth Congressional District 
of Texas, which has a population of 175,149, 

The Galveston Semi-Weekly News has credit 
for the lacgest circulation accorded to any 
paper published in the Tenth Congressional 

istrict of Texas, which has a population of 
166,668. 

The Cuero Star has credit for the largest 
circulation accorded to any paper published 
in the Eleventh Congressional District of 
Texas, which has a population of 189,958, and 


first person 
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the publishers of the American Newspaper 
Directory guarantee the accuracy of the cir- 
culation soos accorded to this paper by a 
reward of $100 to the first person who suc- 
cessfully assails it. 


The Austin Weekly Freie Presse has credit 
for the largest circulation accorded to any 

per published in the Twelfth Congressional 

istrict of Texas, which has a population of 
136,088, and the publishers of the American 
Newspaper Directory guarantee the accurac 
of the circulation rating accorded to t 
paper by a rew: 100 to the first person 
who successfully assails it. 

The Abilene West Texas Baptist has credit 
for the meapast circulation accorded to any 
paper ~~ ed in the Thirteenth Congres- 
sional District of Texas, which has a popula- 
tion of 190,080, and the publishers of the 
American Newspaper Directory guarantee 
the accuracy of the circulation rati ac- 
corded to this paper by a reward of $100 to 
the first person who successfully it. 


UTAH. 

The Ogden Semi-Weekly Standard has 
credit for the largest circulation accorded to 
any daily, semi-weekly or weekly published 
in Utah, which has a population of 207,905, 
and the publishers of the American News- 

per Directory guarantee the accuracy 
he circulati pK ded 
by areward of $100 
successfully assails it. 


VERMONT. 

The Burlington Daily Free Press has credit 

for the largest circulation accorded to any 
per published in the First Congressional 

istrict of Vermont, which has a population 
< 169,940, ante publishers 8 hs American 

ewspaper Direc’ “7 quecem e the accurac 
of the circulation - ng oy to this 
paper a reward 0' £ first person 
who successfully it. on 

The Brattleboro (Vt.) Phoenix has credit for 
the largestcirculation accorded to any Lyon 

ublished in the Second Congression is- 
rict of Vermont, which has a population of 
162,482, and the publishers of the American 
Newspaper cece guarantee the accu- 
racy of the circulation passes cooustet to 
this paper by a reward of Fey the first per- 
son who successfully assails i 


VIRGINIA. 


The Fredericksburg Free Lance has credit 
for the locgest circulation accorded to any 
poner ublished in the First Congressional 

istrict of Virginia, which has a population 
of 187,010, and the publishers of the American 
Newspaper Directory guarantee the accu- 
racy of the circulation ratin; ed 
this paper by a reward of $1! 
person who successfully assails it. 

The Norfolk Daily Virginian has credit 
for the ones circulation accorded to any 

per = ished in the Second Congres- 
sional District of Virginia, which has a popu- 
lation of 145,536. 


The Richmond Dispatch, daily and w 
have credit for the largest ee od 
ed to any daily or weekly published in the 
Third Congressional District of Virginia, 
which has a population of 172,081. 

The Emporia Virginian has credit for the 
largest circulation accorded to any daily or 
weekly pane in the Fourth Congres- 
sional District of Virginia, which has a popu- 
lation of 159, 

The poe | Weekly News has credit for 
the largest circulation accorded to any paper 
published in the Sixth Congressional Db strict 
of Virginia, which has a population of 184,498, 
and the publishers of the American News- 
peper rectory guarantee the accuracy of 

e circulation rating accorded to this paper 
by a reward of $100 to the first person who 
successfully assails it. 

The Harrisonburg Free Press has credit for 
the la it circulation accorded to any dally 
or weekly published in the Seventh Congres- 
sional District of Virginia, which has a popu- 
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lation of 155,197, and the eg of the 
American New 


ry aed Directo: guarantee 
the accuracy of the circulation He 
ed to this paper by a reward to the 
first person who successfully 


The Hamilton Enterprise ane 4 a the 
largest circulation accorded to any daily or 
weekly published in the Eighth Congres- 
sional District of ——. ia, which has a popu- 
lation of 147,968, and the publishers of the 
American Newspa Directory guarantee 
the oy of ~ circulation yf accord- 
ed to this by a reward of $100 to the 
first pereen Ww osuscessfully assai ; it. 


The Pulaski City News-Review mone credit aed 
the largest circulation accorded to ony, popes 
published in the Ninth eter trict 
of Virginia, which has a — ot ee 467, 
and the publishers of t American News- 
paper Directory _— arantee the Sy oy 4 of 

he circulation rai ving accorded to this paper 
by a reward of shed the first person who 
y 


The Staunton Argus has > a the 


longest circulation accorded 7 pepe 
pu lished in the Tenth Congressional D tHet 
irginia, which has & Pop pulation of 
155,138, and the publishers of the American 
Newspaper Directory es the ey 
of the circulation rati 05 to this 
paper by a reward of $100 to che frst person 
who successfully assails it. 


WEST VIRGINIA. 

The Wheeling Daily News has credit for the 
largest circulation accorded to any daily or 

weekly published in the First Congressional 
District of West Virginia, which has a popu- 
lation of 177,840. 

The Kingwood Journal has credii for the 
lnngest circulation accorded to any daily or 
weekly published in the Second Congres- 
sional District of West Virginia, which has 
a@ population of 178,305, and the publishers 
of the American Newspaper Direc guar- 
antee the aw of the cueulelion as 
accorded to this paper by a reward of $100 
the first person who successfully assails _— 

The Charleston Daily Mail has one ood 
the largest circulation accorded to any, genet 
Dubitehed | in the Third Seoaranatonal trict 
of West Virginia, which has a population of 


The Huntington Baptist Banner has creait 
for the largest circulation accorded to any 
pence published in the Fourth Congressional 

rict # West Virginia, which has a popu 
lation of 195,360, and th 
American Newspaper irec 
the accuracy of the elsouiation rating 
corded to this 5 aes by a reward of si to 
the first person who successfully assal 
WISCONSIN. 

The Racine Slavie has credit for the largest 
circulation accorded to any daily or weekly 
published in the First Congressional District 

of Wisconsin, which has a population of 


e ae nag =. the 


The Janesville Daily Gazette has credit for 
the t circulation accorded to any daily 
published in the First Congressional District 
of Whe ae which has a ag pee ney f of 165,- 
926, and the publishers of — merican News- 
paper r Directory guaran the accuracy of 

he circulation rang. ad | to this paper 
by a reward of 
successfully tk - i 

The Madison Daily Wisconsin State Jour- 
nalhas credit for the largest circulation ac- 
corded to ony daily published in the Second 
Congressional District of Wisconsin, which 
has a population of 166,312. 


The Viroqua ay has credit for the 
largest circulation accorded to any daily or 
weekly published 1 int the Third Congressional 
District of Wisconsin, which has a popula- 
tion of 173,572, and the publishers of the 
American Newspaper Directory guarantee 
the accuracy of the circulation rati ac- 
corded to this paper by a reward of $100 to 
the first person who successfully it. 


— the first person who 


The Waukesha Freeman has ny for ee 
largest circulation accorded to sy paner 
published in the 1 Sfomal D trict 

of Wisconsin, —- =< of 


118,453, and the y- RH ot he American 
Newspaper Directory guarantee the accurac wd 
of the circulation rating accorded to t 
paper by a reward of $100 to the first person 
who successfully assails it. 

The Oshkosh Daily Northwestern has credit 
for Lay! largest circulation accorded to any 
pare . pee in the Sixth Congressional 

istrict of Wisconsin, which has a popula 
tion of 181,001, and the publishers of the 


American Newspaper Directory guarantee 
by wii of the circulation —_ accord- 
r by a reward of to the 


fist? 4.7. who successfully assai it 
The La Crosse Boycott’s News Budget has 
credit for the largest Yeirculation accorded to 
any paper published in the Seventh Conasee- 
sional District of Wisconsin, which has 
——— of 150,331, and the ae ot 
he American News r Directory guaran- 
tee the accuracy of the pee A rating 
soneied to this paper by a rew: (00 to 
the first person who successfully assails it. 

The Aguioe Daily Crescent has credit 
for the largest circulation accorded to any 
daily a: in the Eighth Congressional 
my of Wisconsin, which has a population 

79, 

The Wausau Central Wisconsin has credit 
for the largest circulation accorded to any 
daily or weekly published in the Ninth Con- 
gressional District of Wisconsin, which has a 
— of 164,777, and the publishers of 

he American Newspaper Directory guaran- 
tee the accuracy of the circulation — 4 
corded to this paper by a reward of $1 
the first person who successfully assails ta 

The West Superior Event Telegram has 
credit le the lar; argcet circulation accorded to 
any pa ublished in the Tenth Congres- 
sional ist ct of Wisconsin, which has a pop- 
ulation of 149,845, and the publishers of the 
American Newspa r Directory ran’ 
the accuracy of the cteulalied rating ac- 
corded to this pa oy by a reward of $100 to 
the first person who successfully assails it. 





OLD CHICAGO NEWSPAPERS. 


A complete file of each of the newspapers 
that have been published in Chicago since 
the fire, i in fact more complete than is to be 
found in many of the newspaper offices, is 
one of the features of the Chicago public 
library. When the editors of the various 
newspapers are appealed to in regard to 
articles that have appeared in their papers 
they, with one accord, refer the applicant to 
the public library. In addition to persons so 
referred, there are a large number of people 
who, knowing of these files, are constantly 
wanting either the whole or a portion of the 
articles they have read, but failed to preserve. 
Many of these requests are for articles of 
very recent date, and the area from which 
they come is only limited by the circulation 
of the Chicago papers, together with such 
papers as make excerpts from them. There 
is probably nothing in the library that is the 
source of more request than these files of 
Chicago newspapers, and there is certainly 
nothing more closely guarded. This latter 
fact accounts for the file in the public library 
being more perfect than are many of those in 
the offices where the paper is published. It 
is not quite easy to understand why a person 
who would not think of tearing a page from a 
book will ruthlessly mutilate a newspaper file 
that is far more valuable. But the fact re- 
mains, and for this reason the newspaper files 
at the public library are constantly guarded. 
No one is permitted to examine them save 
under the surveillance of the guard.—C/ig- 
ping Collector. 




















ADVERTISING BULLS. 
Brooxtyn, N. Y., April 1, 1896. 
Editor of Printers’ Ink: 

A Leipsic undertaker, who had furnished 
rooms to rent over his store, had a card 
printed which read: ‘ Lodgings for single 
gentlemen,”’ but he inadvertently laid it in 
his window on top of a sample coffin! He 
could not see the inappropriateness of the 
position until it was pointed out to him by 
amused neighbors. ‘* Fine men’s underwear 
—for both sexes,’”? was apparently an over- 
sight on the part of a dry goods advertiser, 
as was also the shoemaker’s ad, ‘Shoes 
sold while you wait.” 

Only the other day I read in a Western 
paper about a “special sale of men’s suits, 
reduced from ten to fifteen dollars.’’ Prob- 
ably the figures were meant to be reversed, 
but that is the way it read. The man who 
had a loaded revolver stolen from his bed- 
room, and advertised for it, stating that the 
finder ‘‘could have the contents and no 
questions asked,’’ probably meant, in all sin- 
cerity, just what he said,but one cannot think 
the same of the lady who lost her poodle dog 
and described it in ie advertisement as “a 
white French poodle, the property of a lady 
with a curly tail and one leg slightly 
crooked.”” ‘*Fine Oak Bedroom Suits in 
Rosewood <nd Cherry”’ is the strange an- 
nouncement of a Brooklyn furniture dealer. 
He must have discovered some secret pro- 
cess of ringing the changes on oak. Most of 
the foregoing examples are solely attributa- 
ble to carelessness. Joun CHEsTER. 


A NEWSPAPER MEN’S PARADISE, 
Office of 
Tue Larkin Soap Mre. Co. 
BurFa.o, N. Y., Mar. 31, 1896. 
Editor of Printers’ Ink: 

You will probably be interested in knowing 
that the newspaper man’s paradise is in New 
Berne, N.C. It is a town of 8,000 to 10,000 

pulation, and has a city ordinance pro- 

ibiting any style of advertising except the 
use of newspaper space. Advertisers are 
not allowed to give premiums, souvenirs, 
etc. Tue Larkin Soap Mra. Co., 
D. D. ieartia, Sec’y. 





BOSTON BEACONS. 
Boston, April 7, 1896. 
Editor of Printers’ INK: 

Ingenious advertising has brought forth a 
new vocation—one that is novel in the ex- 
treme. It is that of a “ professional marks- 
man ’’—that is, one who attends shooting 
matches as a competitor solely to advertise 
certain guns. It it said there is more than 
one sharp-shooter in the employ of the gun 
manufacturers who travels extensively, and 
one in particular has quite a reputation at the 


trap. 

‘- Boston hardware concern is now equip- 

a commercial travelers with bicycles. 

n this line there are no samples to carry, all 
goods being sold from illustrated catalogues ; 
so it is expected that these festive drummers 
can wheel from one town to another, and 
soon cover 1,000 miles, with no mileage to be 
charged for. The scheme is also to advertise 
a bike the firm is handling. 

The Lydia E. Pinkham advertising now 
amounts to about $300,000 a year, and the 
complete control of the expenditure of this 
large sum is intrusted to J. T. Wetherald, of 
Pettingill & Co.’s agency. For a young man 
this gentleman has made rapid strides 
towards success Coming to Boston only a 
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‘o he has, through energy, tact 


dozen a 
and industry, become a partner of Mr. Pet- 
tingill, and has a fine residence in the Back 
Bay. GeraLp Deane. 
—— 
452 ‘* Rookery.” 
Cuicaco, April 4, 1896. 
Editor of Printers’ Ink: 


If I had made up the list for the five-inch 
double-column advertisement mentioned in 
your issue dated April rst (first article on 
editorial page) I should have inserted the 
following named papers, as they come withir 
the specifications stated : 











= 
& 
PRICE. w - 
z = 
—_ Oe — 
Chicago... .. Advance........ $19.60 .926 
Epworth Herald. 70.00 .87 
Decorah . ....Posten.....20.0- 15.00 .40 
Indianapolis. .Sentinel......... 16.80 .542 
Bostom..... Sacred Heart Re- 
BOW sn ccccvesce. 28.00 .70 
Minneapolis. Svenska, Ameri- 
kanska Posten.. 14.00 .43 
Se. Paui...... Pioneer Press.... 20.00 .715 
Kansas City..Packer.......... 11,00 .604 
Sunday Sun..... 21.00 .647 
St. Louis......Globe-Democrat. 91.00 .948 
Herold des Glau- 
MSocce covcces 16.80 .53 
Omaha........Bee...scecee sees 28.00 .674 
Elmira........ Telegram........ 70.00 .676 





I think I could find on investigation twenty 
or thirty more weeklies which could be ob- 
tained at their gross rates at $1 per thousand 
copies or less. - Respectfully, 

T. P. Roperts. 


—_+o>—__——_ 
** PRINTERS’ INK.” 


We would like to see this sterling business 
journal in the hands of every merchant in 
the South. Were such the case it would 
astound the world to note the advance of 
Southern commerce. Its apt suggestions are 
adjustable to the local business of a few 
thousand annually, as well as to the wide- 
spread institution with the million dollar 
sales. 

Its subscription price should not be con- 
sidered an item of bare expense, but an in- 
vestment that will yield large dividends. 

A fact not known even to Printers’ INK is 
that “ Business Chat”’ itself owes its exist- 
ence to the columns of good hard horse sense 
found in the journal referred to. Its state- 
ment of incontrovertible facts pertaining to 
the profit in judicious advertising gave us our 
thirst for experience in that line, and largely 
to the advice absorbed from its pages is due 
the success we have already attained.—Ausi- 
ness Chat, Nashville. 

QO 
AN ART DELIRIUM. 


He uttered a cry of horror. 

“Take it away!” he yelled. ‘ Take it 
away! I’ll neve: touch another dropas long 
as I live.” 

It was several minutes before he dared look 
up again, but, when he did, he seemed a little 
reassured. 

“T never thought I would come to this,” 
he said, ** but I have learned a lesson, at any 
rate. From this moment I am a total ab- 
stainer.”’ 

And, after all, it was nothing but a Beards- 
ley poster that he had seen.—Chicago Post. 
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HAT DODGERS. 
Brook yn, N. Y., April 1, 1896. 
Editor of Printers’ Ink: 

I beg leave to trespass upon Printers’ Ink's 
valuable space in order to give a few samples 
of card dodgers used by a Brooklyn hatter. 
They are about 2 inches square, in variegated 
colors, and are printed on one side only, but 
it is the few words upon them that catch the 
eye and please the reader. It will be seen 
that the “‘eye catchers” are merely the 
names of popular songs: 


JUST TELL THEM THAT YOU SAW ME 
WEARING A 
WIENER BELMONT HAT. 


THE MAN THAT BROKE THE BANK 
AT MONTE CARLO 


WEARS A 
WIENER BELMONT HAT. 
WHAT RIGHT HAS HF ON BROAD- 
WAY 











UNLESS HE WEARS A 
WIENER “ BELMONT” HAT? 
YOU MAY HAVE SEEN BETTER DAYS 


BUT NO BETTER STYLES THAN 
WIENER’S BELMONT HAT. 


CASEY WOULD WALTZ WITH A 
STRAWBERRY BLONDE, 


AND HE WORE 
; WIENER’S BELMONT HAT. 
HE NEVER CARED TO WANDER 
FROM HIS OWN FIRESIDE; 


BUT HE DID TO BUY A 
WIENER BELMONT HAT! 


A MOTHER’S APPEAL TO HER BOY— 
BUY A 
WIENER BELMONT HAT! 


OH, UNCLE JOHN 
WHY DON’T YOU WEAR A 
WIENER “BELMONT” HAT? 


There are about three dozen different cards 
of the above type, and they are distributed 
liberally at balls, receptions and public meet- 
ings in the Eastern District of Brooklyn. 

RICHARD WALLACE. 




















ceameimnsiseailtaa coccether 
AN ADVERTISING SUGGESTION, 
New York, April 1, 1896. 
Editor of Printers’ INK: 

A shrewd business man proposed to the 
United States Government, some years ago, 
to make all its postage stamps without charge, 
if it would give him the privilege of putting 
his advertisement on them. If the Govern- 
ment to-day should enlarge its stamps, and 
offer two-thirds their space to competitive 
bids, it might eliminate the entire expense of 
the Post-Office Department. 

But sentiment and decency forbid this 
desecration, and very properly. 

But there are Governments—like Abyssinia 
and Hayti, say—that would have no taste, 
traditions or sentiment in the matter. Where 
the label on a tomato can makes a picture in 
the King’s parlor, everything in an adver- 
tising way might be possible. 

I wonder, therefore, why some proprietary 
medicine firm, or other universal caterer to 
human wants, doesn’t try the half civilized 
continents and islands of the world to work 
this scheme for what it may be worth. 


re 
O MERCHANT, multiply roms trade, 
By using bright ads well displayed ! 











PRINTERS’ 








INK. 


WHY, INDEED? 
‘“WaLLacr’s FARMER AND DarryMAN.” 
The Official Paper of Iowa, as desig- 
nated by Section 1469 of the Code. 


Des Morngs, lowa, April 1, 1896. } 
Editor of Printers’ Ink: 

Here is something we would like to have 

you explain. We publish a semi-monthl 

aper called Zhe Creamery Gazette, whic 
is devoted to the dairy interests. Prior to Jan- 
uary 1, 1896, the publication office was Ames; 
on the date indicated we moved the publica- 
tion office to Des Moines. The first issue of 
The Creamery Gazette was deposited in the 
Des Moines post-office January 15, and on the 
day following we were notified to call and 
pay postage on those papers addressed to 
residents of Des Moines, and which were de- 
livered 7 carrier. On looking the matter up 
we find that the rules and regulations require 
third-class postage on second-class publica- 
tions delivered by carrier if the publications 
are published semi-monthly, monthly or 
quarterly. 

Now here is the question :, As long as the 
paper was mailed at Ames no postage was 
required for those copies sent to residents of 
Des Moines, nor is postage required now for 
those copies which go to Pt aoecing New 
York, or other large cities where the carrier 
system is employed. y should postage 
be required simply on those papers delivered 
by carrier at the office of publication ? 

Very we, 
THe WALLACE PuBLisHING 
By H. 
IN LOS ANGELES. 
Los ANGELES, April 1, 1896. 
Editor of Printers’ Inx: 

A Los Angeles druggist recently displayed 
the following comprehensive placard in his 
show window: “ Everything os a bath ex- 
cept water and the tub.” G. W. C 


- ee 
BOOMING ‘L” ROAD SPACE, 
New York, April 4, 1896. 
Editor of Printers’ Ink: 

The advertising contractors for the Manhat- 
tan “ L”’ road—Messrs. Cohen Bros. and Klee 
—have just put out a series of jingle cards 
for the purpose of booming their own busi- 
ness. They are printed in two colors, and, 
as their captions are of very up-to-date char- 
acter, they attract considerable attention in 
the cars of the ‘‘L”’ roads. Here area few 
of them copied at random: 


At CrippLe CreExK they’re mining gold, 
But pray why go so far, 

When rapid fortunes oft unfold 
From ads placed in this car? 


Co., 
Cc. W. 








A BUSINESS sTORY, tersely told 

In language pithy, pointed, bold, 

And P aced herein, with good display, 
Will bring you profits every day. 


TWELVE HUNDRED THOUSAND EYES each day 
Will see just what you've got to say, 

If in these cars you advertise, 

Great profits soon you’ll realize. 








THE QUICKEST wWAy to boom your trade 
Is having signs herein displayed ; 

The cost is small, the profits great ; 
Shrewd merchants will not hesitate. 
Wak IS DECLARED—the war of trade— 
To boom your business seek the aid 
Of “LL” road signs, which always pay 
The advertiser day by day. 


Joun Custer. 
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WITHOUT EXCEPTION 


general advertisers value above all else the advantage of 


CIRCULATION IN THE FAMILY CIRCLE. 
This advantage is offered toan UNUSUAL EXTENT bythe 


Cincinnati 
Commercial 
..- Gazette 


The local merchants of Cincinnati thoroughly know and 
willingly acknowledge the fact that the CommerRCcIAL GAZETTE is 


THE FAVORITE FAMILY NEWSPAPER 


of its section and therefore the best family advertising medium, 
and have by experience found their confidence fully 


JUSTIFIED BY RESULTS 


Every one knows of the Leading Family Grocers of Cin- 
cinnati, ‘The Joseph R. Peebles’ Sons Co.’’—they write 
under date of September 9, 1895, as follows: 

“After giving your paper a thorough test, we have decided 
that the CoMMERCIAL GAZETTE is the best family paper in 
Cincinnati for advertising purposes.” 

Messrs. Knopf & Co., the Great Retail Clothiers of 
Cincinnati, say in writing to the COMMERCIAL GAZETTE: 

“We have thoroughly tested your paper and find that we 
have at all times received a good result from our advertisements. 

“We attribute the success of our ads in your paper to the 
fact that we find that it is read by the best families in Cincinnati 
and vicinity.” 





FOR ARTICLES OF FAMILY CONSUMPTION THIS PAPER 
WILL WELL REPAY THE ADVERTISER. 


Rates, sample copies or other information on request. 
J. E. VAN DOREN SPECIAL AGENCY, 
PUBLISHERS’ DIRECT REPRESENTATIVES, 
Tribune Bidg., New York. 1320 Masonic Temple, Chicago. 
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aL BLL a i) Ad AL 


And a goou many printers have got stuck with it. 


DANBURY NEWS. old. 


For two years the ink salesmen have 
been telling printers that if they buy inks 
of me they will get stuck eventually. Those 
who have bought of me fortwo years have 
not got stuck yet; but those who have not 
bought of me have been stuck every week 
and all the time. When you come to think 
of it, a man who buys of me can’t be very 
seriously stuck on a quarter of a pound of 


Carmine at 50 cents, can he, now ? 


If you buy ten pounds of the ink this 
page is printed with for $2.50 you won't 
get stuck much! Do you think you will? 
lf you want ten pounds of this ink for 
$2.50, send me the money, and I'll send 


you the stuff. 


“eres Printers Ink JONSON (with check) 


No. 8 SPRUCE STREET, 
NEW YORK 





















PRINTERS’ INK. 


OUR _TEAPOT 


IT 1S SOLID ID SILVER--STERLING. 


What is it for? 

We will tell you. This is it. In every issue of PRINTERS’ INK there 
appear’ a good many pretty poor ads and a few good ones. 

The good ones bring profit to the advertiser and cause his face to be 
wreathed Sith smiles. 

The poor ads cost just as much, but produce less result, and induce a loss 
of faith in the value of advertising. | 

This is all wrong! 

We want more gooe advertisements. 

The way to make a good advertisement is to try to make a good one—try 
hard. 

To encourage good advertisements, we will, early in May, send this 
Solid Silver Teapot to the: advertiser who has the best advertisement in 
PRINTERS’ INK during the month of April. 

Early in June, another PRINTERS’ INK Teapot will be sent to the adver- 
tiser who has the best advertisement during May. 

In July another. In August another, and so on. 








THE PRINTERS’ INK TEAPOT. 
April, 1896. 
We invite our readers to scan the advertisements, select the best and fill 
out the voting coupon, and send it in—addressed to PRINTERS’ INK. 
As a reward to the voters we will give a coupon good for a year’s sub- 
scription to PRINTERS’ INK to each voter who happens to vote for the adver- 
tisement that is deemed the best. 


VOTING COUPON. 


In the opinion of the undersigned, the best, that is the most effective, advertisement in 
Printers’ Ink, issue of April 8th, is that of 








appearing on page 





Name of voter 





Address of voter. 





April 





Date. 





Voting Coupons, properly filled, should be addressed simply 
PRINTERS’ INK, 10 Spruce St., New York. 


A subscriber who happens to be unwilling to mutilate his copyof Prirtrrs’ INK by cutting out 
the coupon may ‘express his preference by letter or postal postal card. Ki ther will answer the bm 
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I want the work of one or two more 
large concerns who recognize the im- 
portance of good advertising, and 
who want the very best service poo 
can get. My proposition to suc 
concerns is not a hazy or intangible 
one. I undertake to get from their 
advertising better results than they 
have ever 

I propose to make myself a part of 
their business organization and to 
give them the best I know in their 
advertising and in that part of the 

Z t of their b which 
relates to advertising. I don’t mean 
that I want to turn their affairs up- 
side down or that I want to do any- 
thing radical or arbitrary. I will 
make no important move without 
their sanction, but I will so manage 
their advertising that it will be eco- 
nomically done and will bring better 
results than it ever brought before, 

I can help even those who already 
have an advertising manager. I can 
help him to get better results than 
he can get himself. From the 
outside of the business I will have a 
better view of it than any one can 
have from the inside. 

Iam more of a business man than 


I am of awriter. There are a great VITA | Ss 
many people who can write good ad- 

vertisements. There is only one in 

ten thousand who is a really good UESTION 
business man. Of all the men who 


enter business go per cent fail, and 
many of them fail because they have 
not made use of the special ability 
of other people, 

I have been successful in my busi- 
ness because I have been able to see 
the strong points and the weak points 
of the business I was called upon to advertise. 

I am prepared to go any place in the United States to 
familiarize myself thoroughly with a business and to practi- 
cally identify myself with it. I will make as many visits as 
are necessary to keep in close touch with the affairs of the 4 
concern I am working with, 

I don’t care what sort of advertising you are doing or what 
line of business youare in. I can give you profitable service. 
I can make more money for you than you will have to pay 
me. If I can get for you 5 percent increase above your nor- 
mal, natural increase for a year, you can afford to pay me 
well for it. I believe that in most businesses I can do con- 
siderably better than this, I am sure that in many busi- 
nesses I can show an increase of from 15 to 25 per cent, using 
for advertising only the same amount of money as has been 
used heretofore. 1 am sure that in 99 cases in 100 1 can save 
the amount of my fees merely by cutting off useless expendi- 
tures. 

The sort of service I propose to give entails hard work and 
hard thinking. I can’t do it for everybody. I am willing 
to do it for two or three new customers. I want to hear 
from business men who are willing to pay me $2,000 for 
work that will bring them $10,000 in profits. 

CHARLES AUSTIN BATES, 
Vanderbilt Building, New York. 
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A WRITER’S REWARDS. 
The proceeds of my sonnet “‘ Mystery ” 
Paid up my bills for sugar and for tea. 
My dozen lines on “‘ Faith and Life and Soul” 
Provided me with all my winter’s coal. 
The verse entitled “‘ "Neath the Social Ban” 
Bailed out of jail our much-loved hired man. 
My we quatrain on “‘ The World's Re- 

uffs ” 
Squared her who frays my collars and my 
cuffs. 


A dozen couplets, juvenile, on cats 
—_ kept my darling wife in gloves and 
ats. 
My prose-verse, Addisonian, on ;‘* Chance ”’ 
Has 5 my boy a — of sailor pants. 
My epic fragment on the aged rocks 
I spent upon some needed woollen socks. 
And now the novelette I did Jast summer 
If I can sell, I’ll squander on the plumber. 
—Harper’s Bazaar. 
——_<o+ 
ADVERTISING LOWERS PRICES. 
os has done more than any other 
one thin ower peer it has proved to be 
of untold value to the public at large because 
of the actual cash saving the people are en- 
abled to make every day by reading the news 
of special sales, bargain days, etc. They 
have learned by experience when any of the 
common necessities of life are advertised 
cheap, and when dear; they patronize the 
one and shun the other. Advertising enables 
them to keep a check on the market, and it 
enables them to tell when their grocer or 
their dry goods merchant is overcharging 
them.—Henry D. Bushnell, in the Butte 
Miner. 


oo. oe oe 
Classified Advertisements. 


Advertisements under thishes head, two lines or more 
without di. Y, 25 25 centsa line. Must be 
in one week in ad 


WANTS. 
ALF-TONES, 1 col., $1 col., $1, 2 col., BUCHER 
H ENGRAVING CO., Siam —t.¥ 
D. LA COSTE, special ne 
H. ative, 38 Park Row, New New’ York I Dailies only ~~ 


| a> 4 ais eet lead in their 1 closely represented 
by H. D. LaCOSTE, 38 Pa rk Row, New York. 


EVINDICATO Tounggiown, Ohio. 8,400d., 
Tico ron. Youngs first-class advertisements 


vance. 





WV ANTED Retin le firms wi results to 
advertise in the Flushing (N. Y.) JOURNAL, 
daily and weekly. 
An experienced prin’ 


WV (ities 


solicitor. 
Address, with reference, B OWITZ & 
City, M 


par (Ohio) MORNING (ORNING Times and EVENING 
NEws, 14,000 daily, create a“ want ” for prop- 
erly adve’ goods. 


W Aur. printed but not but not used 
sample, state quantity. 
Chicago. 


w.BP AREER, 
182 Monroe St., 


Winans AGRICULTURIST, Racine, Wis. 
dvertisements roe a line for 25,000 
circulation, guaran’ 


M "ty ice @ young man re found his start in life 
b rning =e at home, lessons by 
denne 8 _L.P. SNELL, Truro, N. 8. 


ieee newspaper ma willing to work 
hard, wants a ue: and, like the small boy, 
“ wants it bad.” “ ER * care of Printers’ Ink. 


V 7E will reproduce any cut printed vot « m= 
white paper, 1 column for 50c., las 
square inch. BUCHER ENG VING 


at 
co., isaten O 
Pomtios wanted with an advertising or print- 
poncern. where a pract 
e fe! would be of use. 
Printers’ Ink. 


ical know e 





PRINTERS’ INK. 
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W "aepariment of Pan —-_— TF editorial 
department of PRINTERS’ one with 


— -— nebo can. powrite pre. 

ferred. dress, wil Mf 

WANTED to buy « good weekly or a small 
2 Satins te 


wn— 
Ark., Texas or Louisiana preferred. Address, for 
30 day ys, W. DE AHR, Green Cove Springs, Fla. 


ANTED—Position as assistant editor and 
manager of a —Democrat or 
po — — T ; terms rea- 


le. Adi arene 50K. Pie C. 8t., 8. E., 
Washington, D 
ARTNER ‘wansed- Wits Bi with printing nea 
in n newspaper and jot 


York. Power = presses, oo ete plant. Only sew 
man ca of entire business 
TIMES, Spare Pe Printers’Ink. ae 


4 Nhe KANSAS ENDEAVORER, of Topeka, 
Kan., — an Eastern representative. 
Bett publication. Well estab- 

ed. Bem ps and only representative of 
the Kansas Ch Endeavor om mem- 
bership of which is more than 42,000. 





> 
SPECIA L WRITING. 


A WEEXK ; original editorials for weeklies ; 
full complement. “ PITT,” Printers’ Ink. 


8 
meiexntiiiiaimenbente 
PRESS CLIPPINGS. 


GQUTHEes CLIPPING BUREAU, Atlanta, Ga. 
Press clippings for trade journals and adv’rs. 


—_— Or 
BILLPOSTING AND DISTRIBUTING. 
oa. faithfully dist’d, orton good 
pe nd for termsand references. 
P. E HALBERT, i 13 Railroad St., Cortland, N. Y. 
—— ee 
ADVERTISEMENT COMPOSITION. 


| Oe > facilities for the proper con- 
) struction of advertisements. Send for 
booklet of 125 borders. P.G. DARROW PRINT- 
ING CO., Chicago. 


a 
WINDOW DRESSING. 


ARMAN’S JOURNAL OF WINDOW DRESS- 
ING, a monthly Err Illustrated 


re- 


displays. Third year. d 25 cents for trial 
copy. 1258. Clark St., Chicago. 
———__ +> 
AMATEUR SPORT. 


Noe" GOLFER is an illustrated monthly devot- 
to the game of golf. This e has 


the highest class circulation in America. We in- 
vite comparison with any publication wherever 
publish We refer, withou rmission, to our 


advertisers and will abide by the oaaes of any 
of them, to whether advertising in THE 
GOLFER is a pa: ving in nvestment. Ai aarene all com- 
SS to THE GOLFER, 234-236 Congress 
Boston. 


———_ +> 
" MISCELLANEOUS. 


We Gnly Engl AGRICULTURIST, Racine, Wis. 
se ~ 4 ~~. a paper printed 


nn ad wether ‘and advertiser is interested 
4 in getting ae cuts. So many are 
muddy and vagu to the uire- 
a of advertisement illustrations eo od 
ialty. are designers as well 
giarers il shoulder b og entire burden of’ your 


mon Se word. Send for 
ee es and prices, ‘CHI AGO "PHOTO ENGRAVING ; 
fth Ave., Chicago. 


BOOKS. 


ARene ae SIGNALS, a mant i peamenl Lot penctionl al bint 
‘or gene! 

cents. Address PRINTE RS INK: 10 ie ferene, St., 
New York. 


gsi EMENT : The tin The tirst Annual Directo. 


n 

2 rage U mesey surface ‘3x5 inches). For f 
particulars D. T MALLETT, 271 
way, New York. 
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AD VERTISING A‘ AGENCIES. 
NY peupepeiite advertising agenc y will ~1ar- 
Anam the circulation St the: 


the WISCONSIN 
%, 


¥ J yd wish - advertise anything anywhere 


time, write to the GEO. P. ROWELL 
ADVER! ISING *CO., 10 Spruce St., New York. 
cnteniceniliiitaanceictan 
PRINTERS. 
‘THE LOTUS PRESS (artistic inters), 140 W 
r 23d St., New York 5 ny Seb ad under “Ad- 
vertisement Constructo: 


T can do better and cheaper than 
fe boc else is ——— wood and zinc 


engravi pon, S50" ices. CHI- 
io Mage CRGRAVING CO Fifth Ave., 


Ys name e engraved on a copper plate, and 

cogent cos <_< rinted from it, sent post- 

paid fora = Extra lines on plate, 25c. 
$F samples, 


satisfaction 
FRANKLIN PTG. eons = CO., "To edo, Ohio. - 


ADDRESSES A ND ADDRESSING. 


ETTERS and addresses for sale or rent. C. H. 
MCINTYRE. — “Q,” Clev png Ohio. 


IVE addresses—10. n_best of North 
Dakota, $15. A.W. ‘DENNIS. GQ’ vorks,N - Dak. 
NOMPLETE list resident yers, Callawa; 


J = cage a als ly by Ps 
500 nam: niit- pam- 
phiet f form. Postpaid $2. D. H. hon S8,Fulton,Mo. 


T= best yet—5,000 fresh add pomeee cr agente 
and canvassers for £5; classified by 
want work 4 spring. 


The I can also suppl ; 
1 meral age first-c for $5. 8S. M. 
BOWLES, Wooltord ‘City, Vermont. 


— 
ADVERTISING NOVELTIES. 


ETTING tel hic orders for ivertin- 
G a butions; they must be 74 

led ’em! Send for our book. E ve - 
ROS. MFG. CO., Cincinnati, O. 


{OR the purpose of inviting announcements 

of Advertising Novelties, likely to benefit 
reader as well as advertiser, 4 lines will be in- 
serted under this’ head once for one dollar. 


UR electric window attraction is not a toy, it 
takes money to | itand it costs something 
torunit. It consists princi; y ae eight revolv- 
ing, oscillating, color ch: dh candle pelea i 
candescent amps omnbtn — an 0) 
oa revol disk. The ad 
for usin our window more than s the oat of 
the machine every 3 Signe an pe . will do the 
same for you~ rovided on uu give it a chance. 
For sale by T. P. THOMPSON, 201 Inter Ocean 
Bidg., Chi cago. 


o> 
FOR SALE. 
5 -LINE advertisement, a. WISCONSIN AGRI- 
CULTURIST, Racine, Wis. 
$1 lines. 50,000 
WOMAN’s WORK, = 


BUYS 4 
ELIABLE classified addre resses, any State, any 
line. JACKSON ADD'S’G ADDS CO. 4 ~ bs Mich. 
OR SALE—Fine paying weekly news| r in 
famous Santa Pion Go County, Cal. Cal. Address 
Box 327, Los Gatos, Cal. 


I >OR SALE~An established Republican weekly 
newspaper, with excellent job office at- 
tenes ,ina good town in New Jersey. Address 
“J.N.,” care Printers’ Ink. 
NEW SPAPER folder for $50. Within the 
xt 30 days, publishers Lp want a 3 or 4 
fold folding machine, can secu: rare bargain. 
Write for particulars. BASCOM. FOLDER CO., 
Sidney Ohio 


= ba proven. 





PRINTING PL ANTS—Everythin for the print- 
3 Sat in quality, best in value. Why buy 
th hed more? 


the it hest w e 
AMERICAN TYPE “FOUN DERS’ CO., 

» Balt., Pitts. emer “eo Chen Ma 
Bt Louis, inn., Kansas Ci Chicago, il, 
Portiand ‘(Ore.), Frisco. Buy uy everything in one 
place, and save money and 





PRINTERS’ INK. 


pre _ 


C AOYRON TOPE & CO. & on *cleveland, on ren 


and 
htest all 
IN CO., 


7 E make the best in’ 
base on the ee 
metal back electro. THE ee 
New Haven, 


SP cellenes cut offer. In order to prove the ex- 
an of our half-tone engravings, we 
ou a handsome ie column half- 
.50; any larger half-tone cut at 15 
h. As as any ever 

out, bat w we don’t stop at half-tones. Our 
pal wood-c _ are proportionately 

lent. 


nish advertisin Jest mitti THE fe chic AGO PHOTO 
ENGRAVING Ave., Chicago. 


meee “hiss te i piste 
° SHEL 


= =" 
cents 
turn 
zine 





ILLUSTRATORS A ND ILLUSTRATIONS, 
SENIOR & CO., Wood Engravers, 10 Spruce 

e 8St.,New York. Service good and prompt. 
gO illustrations and initials. Send 1c. 


stamp f r handsome pamphlet. AMER- 

ICAN ILLUSTRATING CO. N newark, N.J. 

A‘ DAY, Gotemer er and illustrator ; outlines, 
wash dra —— pen sketches, color work 
posters; 48 Arbuc uckle Bidg., Brooklyn. 


ae your own advertising, illustrating, em- 

boss lates. Engraved in one minute. 

Be etchin iculars for stamp. HENRY 
KAHRS, ‘East 33d St. New York. 


A= ad without a cut is like a picture without a 
lacks a great deal of force and at- 
trative Weare ee of hes eo kind of 


adve! rint- 
able. rrne rae cHic AGO PHI GTO ENGRAVIN CO., 
9 Fifth Ave., Chicago. — 


Y= a know that the average artist will not do 

much for three — ially 
with ont illustration for an ad ; se the aver- 
tf artist doesn’t mpserstand that kind of work. 
I ae for ALA 


out your ay Te a way that will add point to the 
out matter. EVANGELINE DEMING, Upper 
Montclair, New Jersey. 


> 


SUPPLIES. 


7 AN BIBBER’S 
Printers’ Rollers. 


"J INC for oping. BRUCE & COOK 19 Water 
4 §t., New Yor! 


Te leaders of type fashions. AM. TYPE 
FOUNDERS’ CO. Branches in 18 cities. 


aj inn? for making rubber stamps, $10 ; circu- 
free. EXCl SIOR CO., Montrose, Iowa. 


rMnnmancen “Foundry printing outfits, 
type, origina! borders. 20 200 k St., Chicago. 


Cmax und Fecvat z plates. We make standard 
new anc old plates at money saving 
prices. HIRD . CO., Cleveland, Ohio. 


Sreneenree ‘esos and electro‘ype met- 
copper annodes ; zinc plates for etching. 
non ANS CO., Ine., 617 Arch St., Philade 








phis. Pa cas 
‘yp ‘HIS PAPER is printed with ink manufact- 
ured by the W. D. WILSON PRINTING INK 
CO., L’t’d, 10 Spruce St., New York. Special prices 
buyers. 
\ABINETS for storing electrotypes 0’ 
seeds, hard f 


cuts, 

8, ware, insurance Hanks, legal 

planien. geationery, ete. Each drawer 304xl5x1 
e. 


inches coop insi Cabinct, ae ae 
made "i aide ae — ed, size 
inches 1 high outsi a hiladelphia, 


ide ; 

Cash with order. Mart be returned if not satis- 

factory. Other sizes to order. ELECTKOTYPE 
ET CO., "2138 Camac St., Philadelphia. 


Vow like . look at pictures, and always 
will. That fact es an illustration de- 
We 
and men 
ves ; mone nothing ba but their 





rable in every yeep F pon put out. 
a skilled desi 
peices have all — liv 


parate specialties, and are now as near human 

perfe ction as human —- can Pe. This 5 were we 
by! ve you at su sistegly by CHI- 
Li OTO ENGRAVIL CO., 7 Fifth Be. 














PAPER. 
Finis emagaine, We invite eed 
e e e in 
ence with le hoi regard! r of mali 
kinds. 45 Beekman St., New on — 
——— +> 
ADVERTISEMENT CONSTRUCTORS, 


Bi > CUTLER, Writer of Advertising, New- 
GFE article on advertisement Were | by tan. 
AUSTIN BATES, on 5, on page 37 o' 


4% TRIAL ads a for St will will annvinen, aaa A. 
OOLFO St., Louisville, Ky. 

G ILLAM & SHAUGHNESSY Advertising Bu- 
3 reau, 13 Astor Place, New York. Write. 


paper dl 





Oo 10 cuts, $15. One ad, one 
cut, $2. , P. O. Box 88, New York. 
WRITE 


pte that axe business talks from start 
tofinish. $lup. 8S. NEUMANN, San Bernard- 
prone al 


G* CARPENTER CONNOR, “the Jersey 
I i poet, , Camden. Special work doer. Orig. 


’ pH eat writer of exclusively medical and 
vertisi Advice or samples free. 
ULYSSES 6" G. MANNT G, South Bend, Ind. 


Grane OPENINGS advertised my 

Are sam nm | and full information Ww 4 a 

penny stam — STEWART, 4114 
ve., 


r IS m Ohaege foraviiing an 8, 12 or Ii 
$5 booklet to ony, one for whom I have never 
written one ; this includes illustration for cover. 
R. L. ——— 150 Nassau St., New York. 


ity—ads for opticians. 5 for a 2c. 

. _Write for year- 

rates an trices on booklets. W. 8. HAMBUR 
is ER, 811 Fairmount Ave., Phi Ave., Philadelphia, Pa. 


‘(HREE ADS for any “any retail advertiser not al- 
ready a customer, Pe An electro oe 

line cut with each ad. chance to goer 

ed. R.L. CURRAN, 150 Nassau St., ~ 


4 it~ series of “talks” on “ Acveriooment 


Palin ” a regularly in PRINTERS’ 
INK, te a a and fully about t 4, "business of 
CHARL USTIN BATES, Vanderbilt Bldg., New 


York. Talk 

issue. 
IGHT printing means neans printing that is not too 

R expensive 4 be profitable to the customer, 


but good eno 
turns by com 


fauuler 1l appears on page 37 of this 


h to get its full F ys of re- 


PRINTERS’ INK. 
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Lge ea aaa 
‘i HE MONTHLY SENTINEL, 60,000 circulation 


mie NEWS COPPA Joie th "Published by 


Iie erica there are re only eight ay 
—— which — so large a circulation 
CULTURIST, Racine, gg 


l 1 yEEROTr i COURIER, 3l years gee. 


around De i renter 
than any other weekly. Adr Ad rate 60 cts. per in: 


100, 0.00 "accsmtat “se in U.S. we ies 


reached by 
oan igeted - 


PUOLOPS. ” Roches 

sine! reach the wealthy Sound shore of West- 
chester County, N. Y., use the Port Chester, 

SE, 60 cols. weekly. Advertising 

rates and sample copies sent on application. 


' [HE GENEVA DAILY TIMES, only daily in On- 
io County. Circulates in 30 towns. 


Sub- 
sexiption | price to farmers $2.00 a tn 
advertising medium in its n in its territory. 


a220 ILLBOARD ADVERTISING Pe -- nearly 
every billposter, distributor, sign writer, 
poster printer and fair in the U S. and Canada 
m’thly. Sub’n $1 per yr. 25c. 25c. line. yt, 0. 


ANSAS ENDEAVORER, To) Kan., reaches 
amajority of the 42,000 Kansas Christian 
Endeavorers every month: They are teachers, 
preachers, 6 students and families ; good buyers, 
of 


Nag SOUTHERN HOMESTEAD, Atlanta, Ga., 
ches 50,000 Southern homes monthly. 

Advertising rates 30c. per agate line. Discoun 

10 per cent for 3 moetion | 15 per cent foré months, 

25 per cent for one year. 


50,000 slat, wonnan's magasine) wil (the popu- 


the omes of 50,000 refined women in : Write 
for rates and samples. WwooD WARD’ , No. 842- 

Broadway, New York. 

— is only one magazine in the great 
T*% hwest. It is the NORTHWEST MAGAZINE. 
Thi; eae Northwi nome welcome it 
monthly. The surest way to cov 
territory and get results is to advertios in the 


. ite to W. 
LAND, 842 Broadway, New York. 


Be conta a weekly journal Sow gtveptianee, 3S 
contains photogray uctions of the 
Kail advervionmenta tobe aa A in the va- 





pellin, 

are largely in the abit « of leaving these matters 
to us, and are often grateful for the suggestions 
we make. They tell us we give more attention to 
fitness and eupro a than other printers 
do. Our little booklet is of interest to large users 
of printing. THE LOTUS PRESS, 140 W. 23d St., 
New York. 


REPARING advertising matter is my sole 
business. My specialties are booklets, 

zine ads, and ads on technical subjects meant to 

p tage to the a i moni, 

a, micals, electrici nts, nove! 

are su’ foots | I do well with. Y drefer to work for 

advertisers, object to pans .— 
vi 


ony oe ject 
vertising ; all letters of inqui 
prompt ie te response. No! but gen- 
cral advertisers can have specimens of my work 
and my book unless they send 10c. for them. R. 
L. CURRAN, 1517, 150 Nassau St., New York. 


A DVERTISING MEDIA. 
RRoeeLano (MAINE) DAILY STAR. 








4() WORDs, 5 } dimes, ets. ENTERPRISE, 





Oey ac (O.. THIDICATOR. 8 il 6,000 

H. D. LACOSTE, 38 Park Row. N. Y., "Rep. 

or rson advertising ir PRINTERS’ INK 
Ato the amount of $10 is entitled to receive 

the A. for one year. 





ad of the ~ yh orld, 
rious pu en many hundred excellent 

tions for catch-lines, reading Tr and best -_ 

display ‘of aivertiavmante. The only 

journal in the world devoted exclusively to re- 

— eee mag ae ae Py and 

Ss. sugges- 

tions for display from it Subseription, price $4 

year. Sample copy of BRarns free. Advertis- 

5 Tee on "Rew York. BRAINS PUBLISHING 

Box 572, New York 


ns ooD HOUSEKEEPING PING, 

___ Springfield, Mass., 
desires good and appropriate “ads,” because 
it gives first-class service and the fact that it ap- 











peals to the very best class of American house- 





keepers, who are really the buying class. 
It is an axiom that ‘‘ woman’s taste and good 


judgment unlock the pocket-book for all home 





needs.” She guides the family expenses and pur- 
chases nearly all the good things for comfort and 





adornment. Hence reach her through Goop 
HOUSEKEEPING. 
Published monthly by Clark W. Bryan Co. 


Address communications about advertising to 











H. P. HUBBARD, 38 Tomes Bidg., N. Y. 
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HALP-TONES. 


leans of any subject, clear and 
single finished, LA 50, and 15 erage per 


square = ~~ —s Ay Ae _ ane 
inches. us for an le © 
‘ood-cut or ny ‘ye of TH HE hie Cli 
ve., 


half-tone. 
CAGO eae ENGRAVING CO., 
Chicago. 


ARRANGED BY STATES. 


Advertisements under this head 50 cents a line. 
Must be handed in one week in advance. 


ARKANSAS. 


ADVERTISERS 
Can get good results from business placed in 


The Sunday Gazette, 


PUBLISHED AT LITTLE ROCK. 


Its circulation is 7,500, and it is the pou Sunday 
State paper published in Arkansas 


SEND FOR RATES. 














* PRINTERS’ INK. 


MISSOURI. 


K ANSAS 008 daily exceeding 25,000, 
AZETTE, W. 








Mo., leading paper in 
county. Dest farm: and Ae Ww 
ict in West. Write for rates. ae 


ro ool the 50,000 lead and zinc miners of 
est Missouri, use the columns of the 











Webb City Daily = Weekly SENTINEL (successor 
to the TIMEs). live, progressive and up-to-date 
newspaper. 
MONTANA. 
Haze ADE EEDEN? — 6,240 Daily. 
eekly news| 7. 

Montana. 8 es Di Directo ves it five times 

the circulation of any other Helena daily. 





NEW JERSEY. 


THE DECKERTOWN INDEPENDENT has the 
largest circulation of any paper in Sussex Co. 











] TF 22 uu know — one in Monmouth County, ask ask 

m if he knows the Ban ISTER. 
Nine times out of ten he will tell you it is the 
best paper in the county. 


NEW YORK. 


RAINS, a weekly journal for advertisers, It 
photographic sepeouncions of the 











CALIFORNIA. 


So CALIFORNIA’S matchless paper, 
Los Angeles Times. Cire’n over 18,000 daily. 


IOWA. 


P°slSv= HERALD, founded 1836. Family 

circulation; up to to date ; circulatio: mn. steadily 

increasing. Is it on your list? 
7EEKLY SENTINEL, Carrol!, 








twelve-page 
circulation 

Guaran’ iy Row- 
4 ¥ SENTINEL is the onl; only daily in one 
of Iowa’s best pbece ar vn Rates low, perhaps not 
so low as papers with half the circulation but 
} ad are on circulation, and pay adver- 

Ts. 


KENTUCKY. 
I OUISVILLE al AS TRUTH, 12,000 copies 
4 each issue. pone hly covers the homes 
of the city and Bo ~— in its —— 
Send for rates UTH to H 


and co) 
oS vee York. § Special News- 








ear, 
r I 
38 Park Row, 
paper amamntatere, 
THE FARMERS’ HOME oe LOUISVILLE, 


gow to the better = of farmers and stockmen 





entucky and Tennessee week. It is 
read and trusted b: —_ as their business speper 
It was establish 865. readers 


in 1 
have money to buy what they see advertised sed 
they want it. Sample copy free. 


MICHIGAN. 


yl ies S00 DEMOCRAT, Sault Ste. Marie, Mich. 
It should be on your list. 


ETROIT COURIER. 31 years old. Hasa vil- 
and farm cire’n around Detroit greater 
than any other weekly. Ad rate 60 cts. per inch. 
Be ge ode (Mich.) PATRIOT, morning, Sunday 
and twice a week; also EVENING PREsS. The 
pen in their respective fields. 
Press franchise. Only morning news- 
fone in_this section. All modern improve- 
— bol anes advertisers in the country 
Pe in_ their — Informa- 
tion of H. D. an COSTE, 38.Park Row, N. Y. 














best retail advertisements to bet found in the va- 
ee ublications of the English 
er with many hundred excellent 
trons for catch-lines, reading matter and 
eragnsenl display of advertisements. The on y 
journal in the world devoted exclusively to re- 
ot ae ag and to — pad a, yr —_ 
set thei: Printers ge' iy Ged a 
tions for display from “4K ‘subscript ion price $4 $4 
Sample com of Bras f. Adve’ 
os: rates on appli on. BRAINS PU BLISHING 
é Box 572, New York. 





NORTH CAROLINA. 


[HE NEWS is not only the onl 
pape per in Charlotte, a city of 19, oe poses. 
tion, but it has a larger’ circulation in this city 

any other paper. The same is true of the 

— ap a Eee go cng in Mecklenburg Coun- 

‘EWS ES combined have more 

7 BE A in Charlotte and a — 
any other ee OS BOW vertising rates a 

r )OWD, Editor & Proprietor. 


OHIO. 


wn, Ohio, ee only Sunday paper, 
‘Ews,” is read by 40. 600 romonns 





Pl gecviow og 











A= 





J)AYTON Morninc Towes, EveNING News, 
WEEKLY TimEs-NEws, 14,000 daily, 
weekly. 
| Fee gl — say and weekly oes in Eastern 
VINDICATOR, Youngstown, 8,400 
d., 6,000 we y- 


r | ‘HE PRESS, cog ie 4 Democratic daily 
in Central Ohio. F. DELL, sole adver- 
tising agent, Tribune Bide. ., New York City. 


PENNSYLVANIA. 


HE Perry County Tres has the largest circu 
lation in Perry County, Pa. 
30, 00 WELL-TO-DO, intelligent pa. 
who ap} rreciate a good thing when 
they see it, read the MES = even 
ing. WALLACE & SPROUL, * Chester, P > 
ie PATRIOT, Harrisburg, Penna. Forty- 
third year. Politics, indcpende ntly Demo- 
cratic. yo week paper at State capital; 8,000 
daily, 5,000 weekly. oes low. I -opulation' 5. 000. 























MISSISSIPPI. 


NTELL IGENCER, Doylestown, Pa. Oldest pa- 
a we in the county- -weekly’' established — 
al 





HE WATCHMAN has a ia! 
throughout the Southern 
splendid advertising medium. 


and advertisin, . JAS, 
’ Williamsburg, 3 Miss, 


eire oe 
d is 


Send for sample 
M. WALKER, 


886; stanchest ‘cry in the 

oomnay 3 the only journals owning their home; 

only exclusively ‘home-mad cord age pers in the county, 

never having resorted to pl: matter nor patent 

sheets. Send for map showing circulation. PAS- 
HALL & CO., Doylestown, Pa. 
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TENNESSEE. 


"+ \HATTANOOGA, Tenn., has 50,000 people. The 
‘Sramee NEWs has “35,000 000 readers. It is an 
jiatea Press a 


up-to 

report, Mergonthalor % machines, a FT 
Serves all nearby sowns, every ow. 
Greatest local circulation. Best and largest list 
foreign = any paper = f ~ South. 


Write for 
TEXAS. 


D AILY AND WE 4 WEEKLY ENTERPRISE. Largest 
cire’n in Cleburne and Johnson Co., Texas. 


VERMONT. 
Dana Weebly circulation in Vermont. 


VIRGINIA. 


YNCHBURG NEWS has the largest circulat 

of any ed west of Richmond. 

one rate for advert . No “special” 
on of H. D. LA 


wes one. Now’ We info: 
Cae ew York, Manager Foreign = 

















Daily 











jon 
Has only 





WASHINGTON. 


Garns TIMES. 








G EATILE TIMES is the best. 





’ | og TIMES is the home paper of Seattle’s 60,(00 
people. 


GEATTLPS altern rnoon daily, the Tres, has 
the largest na ga of 2 any evening paper 
north of San Francise: 


WISCONSIN. 
W SOONSIN AGRICULTURIST, Racine, “Wis 
nglish agricultural rinted 


r 
in the say, * 20 cents a line. "i 
lation over 25,000. 

{OPERIOR makes 23,000 barrels flour every 
K rane ie -four hours. &, — is only one of her 

dustries. She has is the est coal docks in 

thew world. The sameness | ay er = paper 
in Northern Wisco: dv. rates of 
of H. D. LA COSTE, 38 “3 tow? New York. 


CANADA. 
85,50 Gunn edna Ape, 


‘q. HE largest circulation in New Brunswick is 
qures by the PRoGREss,a weekly issued 
om. John.—From Printers’ Ink, issue of May 8, 











Circu- 

















Be each « hand claim to do it all. They do 
a handful of business men and politi- 
towns, but wise vad — 

the a by aid of the best local pa 
BERLIN —- (d and w) is cant bright an 
pepe on goes into more homes in its ter- 


han ang ot other newspaper. Rates on ap- 
- fon w. Y Mer, Berlin, Ont. 


HAWAIIAN ISLANDS. 


eekly. The live, popular 
i's country. Covers the group 








ST pape 


STs PUSLOMONE 


Advertisements inserted under this heading, in 
pe poeuevegress class, cost 50 cents a line, for each 
One line i one year, 52 en 
for on $26 6 =" ~y #13, 3 months for $6.50, 
4 weeks for the isher who does net 
find the pe. he yom a new heading will 
made to specially fit his 
EDUCA == ON. NAL. 


THE SOUTHERN SCHOOL, Lexington, Ky., 
sworn ion 6,092 copies weekly. largest 
pig a Ky. outside of ae a Official 

State Boards o1 


.) Ky. te f Education. 
Roles and ons = copy Sree. 
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ADVERTISING. 
BRAINS, a weekly journal for advertisers. It 
‘tains juctions the 


con of 

best advertisements to be found in the 

various ications of e lish. 

ing world, together with many hundred excel- 

lent r catch-lines, r 

and ical display of advertise- 
ments. The o' urnal in the world devoted 


exclusively to re’ 
who write and set their ads. Prin —— many 

good suggestions for display from Sub- 

scription price $4 a yo cop: = 

Brains free. Adv Vertixing rates on 

BRAINS PUBLISHING CO., Box 572, 


AGRICULTURE. 
BREEDER AND FARMER, Zanesville, O. 
PACIFIC RURAL PRESS Francisco, Cal. 
WISCONSIN AGRICULTURIST, Racine, Wis. 


FARMERS’ HOME JOURNAL, Louisville, Ky., 
gov weekly 7: <= the wealthiest farmers 
0! 


ew York. 





ccmmanelll AND WAGONS. 

THE HUB, 247 Broadway, New York. 
The leading monthly, "carriage bull hat 
pertains to the art of carviege ~ 

da trenianes all over the wo 

THE HUB NEWS, 247 “ » N. 
The only weekly paper publizhed in AS 
interests of vehicle mfre mfrs. and dealers. 

DANCING. 
THE BALL ROOM, Kansas City. Semi-monthly. 
GROCERIES. 


a WORLD, Philadelphia, Pa. The larg- 
id circulation ; the “mhost complete mar- 








fet a the of 4 corre- 
spondents of any grocery 
in the world. Send for free or free sample ony. 


HARDWARE AND (D HOUSE FURNISHING. 


HARDWARE DEALERS’ MAGAZINE. 
Lai circulation in its field. 
. Mallett, Pub., 271 Broadway, N. Y. 


HISTORICAL. 


THE AMERICAN mpronoal REGISTER, a 
Monthly Gazette of the Patriotic —— 
Societies of the tinted a po of America. 
for advertising a copies. 120 

8. Sixth St., Philadelphia, B 


HORSE INTERESTS. 
COACHING Philadelphia, Pa. 4,000 monthly. 
HOUSEHOLD. 
DETROIT COURIER. 31 years old. Has a vil- 
and Detroi 


‘arm cire’n around it 
than any other weekly. Ad rate 60c. per inch. 
KNIGHTS OF PYTHIAS. 
THE KNIGHTS’ JEWEL, Omaha, 60,000 yearly. 
MEDICINE AND SURGERY. 


WESTERN MEDICAL an» SURGICAL 
REPORTER, St. Joseph Joseph, Mo. 


“MINING. 
MINING AND SCIENTIFIC PRESS,San Francisco, 
MOTOCYCLE. 
MOTOCYCLE, 1656 Monadnock Block, Chicago. 
PAINTING. 


PAINTING & DECORATING, 247 Broad- 
way, N. he finest and most complete 
paper published for the trade—one Issue 
worth more than | price « of a year’s sub’n. 


re INDUSTRIES. 


ee Bd mB B85, —™- 


x —. 
—— Guru the month to’ 

e claimed circulation of all 
lies in ‘te field in ——— combined. Rend 
sample copy, proof of circulation and rates be- 
fore making adve. rtising co! contracts. 

TEXTILE. 


TEXTILE WORLD, Boston. Largest rating. 


to-date 
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E. T. PERRY, 


DIRECT REPRESENTATIVE, 
53 Tribune Building, 94 Hartford Building, 
NEW YORK. CHICAGO. 














46 
PRINTERS’ INK. 


A ne woamesam FOR ADVERTISERS. 


jednesday. Ten cents a copy. 
subscription pric pat five 7 oven, | in advance. 


y-vor ten lars, paid 4 advance, a receipt 

— a on from 
aa 1st, 1 mh) oy ond of century. 
CIRCULATION : rN detailed roy of the 

muinber of — es of every a of PRINT- 
ERs’ Ink for the full y to be 
ae ee file with the ‘itor. of the American 
iewspaper Directory, so e circulation may 
be correctly rated in the oc yo of that book for 


the 

ear Was 21.913 copies; six 
snoutne, 22,434 copies ; pd the last three months, 
copies and for the , four weeks, 27,100 
copies. est issue the year num- 
bered 14,300 copies. The copies. 
pened —_ nearly twice as many 
the suber! nm list as had pe there 

” the issues of 
in 1896 were : 


895. 
; Ink or the first ten wee 


PRINTERS’ INK. 


Mr. J. E. VAN DorEN, who is good 
authority, asserts that the daily sale of 
the St. Paul Dispatch is fifteen thousand 
copies in excess of that of any other 
daily in that city. 


Ir isn’t the loudest talker nor the 
biggest bluffer that convinces the most 
people. On the contrary, both of 
them invite distrust. Quiet argument 
gains more converts than bluster. 
Earnestness, sincerity, seem more in- 
herent in the low-voiced orator than 
to the rampant demagogue. 


IN this issue of PRINTERS’ INK many 
pages of space are devoted to naming 


‘300 the paper credited with largest daily 


or weekly issue in each of the five hun- 
dred and fifty-seven Congressional dis- 
tricts into which the United States are 


550 subdivided. No similar list has ever 





t@ Being printed from_ plates. is always 
ble to fad a new edition of a hundred 


co} for $30, o: my number at same 
7 Publishers d ng to subscribe for PRINT- 
Ink for the benefit of advg. ms may, 
on lication, obtain special confidential terms. 
f any person who _ not paid for it is 
receiving } ~~ INK, oi 3 is because some one 
has subscribed 


in Every r is 
stopped at the aeons ol of the time > paid for. 
New York Orrices: No. 10 Spruce STREET. 
Lonpow Acent, F. W. Sears, 138 Fleet St. 
Cuicaco, Bennam & INGRAHAM, 315 Dearborn St. 


NEW YORK, APRIL 15, 1896. 


FEw businesses are so good that 
they cannot be improved by good ad- 
vertising. 














You require more common sense 
than brilliant intellect when preparing 
an ad to sell goods. 


IF the reader doesn’t clearly under- 
stand the ad the first time it is read, 
he will probably not read it the second 
time. 





You can advertise just a little too 
little—which is like putting up a ladder 
that doesn’t quite reach the roof of the 
house. 





A MERCHANT may be perfectly truth- 
ful at heart and still be unable to tell 
the truth in his advertising in a way to 
make it sound like truth. 





Ir, in reading your newspaper or 
magazine, you see an ad, article or 
item which you think would be inter- 
esting to readers of PRINTERS’ INK 
clip it out and send it to the Little 
Schoolmaster, who may with its help 
be enabled to point a moral or adorn 
a tale of value to advertisers, 


250 before been compiled for publication. 


A press dispatch sums up the experience 
with one-cent journalism as being that all 
the papers are losing money on circulation 
and the advertiser is paying the profits. The 
last clause is important, and advertisers will 
realize it in the end. —Hartford Times. 

So long as there is a profit the ad- 
vertiser will not mind paying for it. 
Whenever the advertiser can get ten 
times the circulation for five times the 
price he is not likely to do any kick- 


Ing. 


Mr. E.uis F. DRAPER, treasurer 
of the Geo. P. Rowell Advertising 
Co., relates that on Sunday, April 5th, 
he was in Buffalo, and was surprised 
to observe news boys all around sell- 
ing the New York Morning Journal. 
They seemed to be everywhere and 
people seemed to be buying the paper, 
too. Mr. Draper took pains to in- 
quire at the Iroquois Hotel how many 
copies were sold there and was told 
that between one and three o’clock 
they sold fifty-seven. 





In ‘‘Census Figures for Advertis- 
ers,’’ a tiny booklet just issued, the 
W. D. Boyce Co., Chicago, makes the 
following statements : 

The total population of the United States 
according to the actual canvass from house 
to house in 1890 was 62,622,250, The popula- 
tion on January rst, 1896, ‘aking, past gains 
as a precedent, was 69,510,697. he urban 
population (cities of 10,000 or over) is 17,389,- 
674; the suburban (cities of 10,000 or over) is 

35,056, 681; the rural population (farmers, 
Hn ag ranchmen, etc.), 10,175,895. The 
percentages of these three classes to the 
total age pee are: Urban, 27% per cent. 
Suburban, 56 per cent. Rural, 10%, per cent. 
Adding the suburban and rural, it appears 
that 72% per cent of our population, are out- 














side the large cities. The two great classes 
are the residents of cities of over 10,000 
each, and the residents of the small towns 
and rural districts. The first class amounts 


to 17,389,674. They for the most part do or- 


can get the daily newspapers. The second 
class amounts to 45,232,576, secured by add- 
ing suburban and rural figures already given, 
and it is estimated that a small per cent of this 
number ever buy a daily newspaper; 27% per 
cent arein the first class; 72 per cent are in 
the latter class. The 27% r cent class can 
nearly all be reached by daily newspapers. 
he 72% per cent class cannot be reached 
by the daily newspapers. As a general rule 
the people in this class read the local county 
seat weeklies, the big weeklies and the agri- 
cultural publications. The latter go to farm- 
ers. The other two (local and big weeklies) 
go to the country townspeople, who take the 
local weekly for local news and the big week- 
ly for generai news. Big weeklies, local 
weeklies and agricultural publications must 
therefore be u: in order to reach the 72% 
per cent of our population. The agricultural 
apers and part of the circulation of the 
ocai weeklies go to farmers, who represent 
16% per cent of our population; leaving 56 
r cent to be reached by local weeklies and 
ig weeklies of general circulation. 


Srupipity on the part of the post-office offi- 
cials is not a novelty that po for any ex- 
tended notice, but a recent ruling promul- 

ated by the Department mothercare, f the or- 
Sieny violations of reason and custom for 
which the public is prepared. 

For a period of a quarter of acentury news- 
papers and periodicals have been carried in 
the United States mail, whether of current 
date or back numbers, or reprints of back 
numbers, regardless of their frequency of 
issue, as second-class mail matter at the pound 
rate of postage. 

he new ruling determines that this is all 
wrong, that the law intended that the post- 
office should discriminate against reprints of 
back numbers, and against any newspaper or 
periodical that changes its frequency of issue, 
and that these shall pay book rates of postage 
when they are carried in the mail. 

There is nothing whatever in the law to 
justify this ruling, and until it was promul- 
gated no suggestion was ever made of any 
illegality in the mailing of periodicals by pub- 
lishers in the ordinary way of business. The 
law is absolutely silent as to what numbers 
and what editions shall be entitled to the 
rates applicable to periodicals, and so long as 
the simple and explicit provisions of the law 
defining a periodical have been complied 
with, the post-office is authorized by Congress 
to transmit it to subscribers and newsdealers 
at the pound rate of postage. The Post- 
asses Oenenel should relieve the public 
mind and the publishing interests of the 
country by suspending indefinitely this ex- 
traordinary exploit of post-office ingenuity.— 
N.Y. Sun, April 4th. 

The Sun’s advice has been acted upon 
and the queer ruling suspended ‘‘ for 
sixty days,’’ but why such a ruling 
should ever have been made is still a 
question. When will our post-office 
officials realize that their duty lies in 
the direction of accommodating the 
public, and that hectoring publishers 
needlessly is not a part of the service 


required or desired, 
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THE increase in the population of 
the United States from 1871 to 1896 
has been 31,000,000. The following 
map from a volume called Immigra- 
tion and the Passenger Department, 
compiled by Worthington C. Ford 
and issued by the Treasury Depart- 
ment, shows how this increase is 
divided among the various nationali- 
ties. The facts which the map illus- 
trates are as follows: 


During the period covered by the chart 
there were more immigrants from ! ngland, 
Wales and Scotland than from Ireland. 
The qerpenenge of the total immigration 
from Bohemia, Hungary, Poland, and other 
countries now regarded with some disfavor 
as suppliers of ey is 9.54. The per- 
centage supplied by the United Kin dom is 
An. The percentage sent by the Teutons 
and Scandinavians was 40.80, of which the 


AMERICAN BORN. 





Teutons sent nearly 28 percent. We have 
received nearly 1,000,000 of Bohemians, Rou- 
manians, Polanders, and others, who are 
classed as ‘‘ Czechs, etc.”” The total immi- 
gon for the term was about 10,500,000. 
awaii has sent 10,513 immigrants. Africa 
Central America, and all other islands of 
the Pacific outside of Hawaii and the Austra- 
lasian group have contributed one-hundredth 
of one per cent each. The percentage of 
foreign increase, as shown by the chart, is 
little more than one-third of the whole in- 
crease of population during the period. 
———~3oe———— 
A REGULAR CONTRIBUTOR. 
ones—I write for Printers’ Ink. 
Smith—Indeed, Strange I never see your 
name. Regularly? 
Jones—Yes, once a year when I subscribe. 


JUDGED BY HIS JOKES. 

** Whitman, who writes jokes for the Ad 
veriiser’s Adviser, is a very morose man, 
isn’t he?” 

**T don’t know about that.” 

‘* He always seems to be out of humor.” 
se 
BUDDING GREATNESS. 

** Love, do come here and see what baby’s 
drawing on this paper, If he isn’t going to 
be the greatest genius you ever saw !” 

“TI don’t see anything in that scrawl. 
What on earth is it, anyhow ?” 


** Mortimer, I’m ashamed of you. Can’t 


you see that the darling is drawing an art 
poster ?”,—New York Press. 





Hy ee gE id, 


ses 
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ABOUT CIRCULATION STATE- 
MENTS. 





The following are some of the usages. 


adopted by the editor of the American 

Newspaper Directory in dealing with 

circulation reports received from pub- 

lishers. They are the outgrowth of a 

great deal of thought and experience. 
A 


When a publisher’s statement, duly 
signed and dated, fails to give the exact 
number of copies printed, but does in 
fact contain substantially the informa- 
tion desired in a manner that makes 
unintentional error on the publisher’s 
part an impossibility, the report is re- 
ceived and a LETTER RATING accorded 
the paper, in accordance with his claim, 
and the accuracy of the rating, followed 
by a single asterisk (*), is guaranteed 
by the usual $100 forfeit. For instance, 
if a reputable publisher asserts that his 
circulation for a year past has averaged 
2,200 or 74,000, the editor of the Di- 
rectory will accord him a rating J * or 
B *, on the ground that if the publisher 
honestly thinks he issued 2,200 or 
74,000 he must have put out as many 
as 800 or 40,000. But, if the publisher 


* wrote that his average had been 850 or 


41,000 the rating accorded would, per- 
haps, be J t+ or B tt, on the ground 
that no publisher can tell what his 
average circulation has been without 
first having caused the figures to be set 
down and the necessary calculations 
made ; and when that has been done, 
he may just as well send the figures for 
examination and to be placed on file at 
the office of the Directory. A mistake 
may have been made, which a glance 
would reveal. 

Publishers who habitually make re- 
ports that always fall a little short of 
the requisite definition become known 
to the editor of the Directory in the 
course of time, and he comes finally to 
regard the persistent evasion of a 
definite statement as a sufficient war- 
rant for according a rating consider- 
ably lower than that set up in the un- 
satisfactory report. Such a rating is 
still marked with the two daggers (+4), 
indicating the uncertainty of the editor. 

(B) 

In no case is a rating ever advanced 
over the figures for the previous year, 
upon a publisher’s request, unless the 
statement from the publisher comes in 
such form as will permit of its ac- 
curacy being guaranteed by the usual 
$100 forfeit. 


(©) 

When the character of a statement 
is being considered, the test applied is 
this question : ‘‘If the Directory is 
deceived by this statement, is there any 
loop-hole in it which will permit the 
signer to protest against being called a 
liar when the statement it appears to 
make has been proved untrue?”’ If 
the answer is No, then the statement 
is accepted and its accuracy guaranteed. 
If the answer No cannot be given 
without reservation, then the statement 
fails to receive full credence, and a 
rating will be accorded, followed by 
double daggers (++), which rating may 
be in accordance with the claim which 
appears to be set up by the publisher, 
or may be smaller—possibly a good 
deal smaller. 

The double dagger (}{) used in the 
1896 Directory, in place of the double 
asterisk in former issues, indicates 
that the editor of the Directory ‘‘does 
not know to a certainty what the 
real circulation rating of the newspa- 
pers with which he is dealing ought 
to be, and that any efforts of his to 
obtain a statement from the publisher 
that would hold water have not been 
as successful as could be wished.” 

Every one realizes that no newspa- 
per directory can inform an advertiser 
exactly what the edition of a paper is 
for to-day or will be next week. The 
most a directory can do is to report 
what the circulation of the paper has 
deen during some specified period of 
time already elapsed. Ifa publisher’s 
claim for present circulation appears 
to be somewhat in accord with the 
Directory’s report of his past issues, 
the advertiser is in such case justified 
in receiving the publisher’s assertion 
with considerable confidence. 

That a circulation statement is sworn 
to is not of itself any objection to it, 
but sworn statements are not sought 
or specially valued by the editor of 
the American Newspaper Directory. 
Such oaths, if false, still fail to be 
perjury, and it has been found that 
the publisher who will lie is only too 
willing to add the fiction of swearing 
to what he knows needs extra support. 
Plain, definite statements by publish- 
ers, dated and signed, are found in 
practice to be more reliable than 
‘*sworn to” figures, and generally 


harder to get. 
os 
THE announcements of a lamp advertiser 
should show the clear light of lamp knowl- 
e. 
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MR. VAN DOREN’S PAPERS. Cincinnati, Ohio, Commercial Gazette. 
—— aan t. — amon me A woos 
: : CIAL GAZETTE, the acknow 
‘ There is scarcely one special agent republican newspaper of Ohio, is the favor- 
in New York City who has not made ite family daily of the Ohio Valley, 8 
: . : . : medium y valu ncinnati’s 
it his business to see to it that each of herchants advertising for family trode, 
his papers takes advantage‘of the per- Bright, . anne. newsy an carefully edited 
Pa.” : n e. ments, nteres and com- 
mission granted by the American mands the confidence of all intelligent peo- 
Newspaper Directory to tell its own ple. Its value to, advertisers ts obvious. 
story in a ten-line paragraph imme- Senay ied ereckly 50,860." yy 00,298, 
diately following the catalogue descrip- pirmingham, Ala., Daily News. 


tion of the paper. The cost of such 4dverti t.—The ine Seman iltiin 
an announcementis tendollars, includ- to advertisers the largest and best circula- 
tion of any daily in Alabama. Local ad- 


ing a copy of the _book. As going to —_vertisers who best know its value use it to 
show how interesting these little true @ far greater extent than any other Ale 
stories may be, examples of seven such, pays De aftvertions. ttn gethel averane 
furnished by Special Agent J. E. Van cay circulation during March, 1896, was 
097. 





Doren, are here reproduced in the genet 

identical style and type as they will ABOUT CLERKS. 

appear in the Directory. In the consideration of ways of working 
Lincoln, Neb., State Journal. | merchants, one of the most vital is that 
Advertisement.—Nebraska is most thorough- °% help. How to engage help so as to reap 


ly covered by the STATE JOURNAL, which has the largest results is aserious question. The 
a larger daily circulation than any other question of how much shall I pay and to 
morning or evening paper of its State. It whom shall I pay it, disturbs the larger num- 
is distributed throughout Nebraska from ber of retailers. And it is right that this 
ten am morning trains out of Lincoln should be so. But how much shall I pay 
(ee = —_— — ~ f the ewe Me Smith and how much Jones? If your help 
This explains why it ep tks larcost cireu. numbers even four or five, this matter is 
lation. Advertisers use it liberally because Worthy of your best thought. You ought to 
it pays them. engage your help on the competitive plan. 
Richmond, Va., Dispatch. You ought to watch closely for talent and 


fk draw it out by placing responsibility on its 
aivesies oa a ae > shoulders. And that clerk who is shoulder- 
linas as regards ability, influence and circu- ing responsibility should be paid more than 
lation, and has many more readers thanall the clerk whose work is to sweep, keep stock, 
other daily papers published in Richmond. or attend to the less important trade.—Dry 
No matter of an objectionable character Goods Bulletin. 
is allowed in its editorial, reportorial or 





advertising columns, and it possesses the 7 
absolute Coattence = we wares. vam MORE RELIABLE, 
vertising in sis attes su Pa . : . . 
or area a a y the shcoudons aaa “ Sayin’ de right thing at de right tine,” 


argest general advertisers of the United said Uncle Eben, “am er great gif’, but not 
States. New York office, 31 Tribune Bldg. sayin’ anythin’ at de right time am mos’ ez 
Pittsburg, Pa., Commercial Gazette. good an’ er heap mo’ reli’ble.”— Washington 


Advertisement.—The Pittsburg Commercia »47- 
GAZETTE, the oldest established newspaper 
west of the Alleghenies, has always been 
considered the leading republican and 
favorite family paper of its section. The 
foremost merchants of Pittsburg show 
their knowledge of its value as an adver- 
tising medium by their lavish and continual 
use of its columns. Its daily paid circula- 
tion for February, i896, averaged 33,692, 
which does not include the unpaid for cir- 
culation comprised in the usual statements 
of newspapers. 


St. Paul, Minn., Dispatch. 

Advertisement.—The actual circulation of the 
St. Paul Dispatca for three months ending 
February 29, 1896, averaged 31,395 for each 
day of publication. It is the only afternoon 
paper published in St. Paul, and circulates 
more than 15,000 copies in excess of an 
other daily of that city. It covers its terri- 
tory in respect to both influence and circu- 
lation to a greater extent than any other 
Western newspaper. 

Mobile, Ala., Register. 

Atvertemnent. - The Jone, bad only 
morning paper published in Mobile, has 
always been and continues the favorite THE SPIRIT OF THE AGE. - 
family newspaper throughout Southern Ethel—I felt so dreadful that I told Charlie 
Alabama, Mississippi and Western Florida, I was going to commit suicide. 
raphe Renta I SS Gertrude—And what did he say ? 

ts circulation is by ‘far the largest in , _y 4 : 

section, and the continual and liberal use Ethel—Eanded me one of ha J bation 
of its advertising columns by both local ¢ards and asked me to have it tightly claspe 
and general advertisers proves that it is a in my hand. Said it would make lots of free 
paying medium. advertising for him—the wretch ! 
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THE NEW YORK SPECIAL AGENTS. 


A. FRANK RICHARDSON. 
A. FRANK RICHARDSON, the ‘‘gen- 
ial’”” man, was born in Orange Co., 
Vt., three miles from East Orange, 





forty years ago. He is a practical 
printer and pressman and all-around 
newspaper man, and says that he 
would sooner stick type than solicit 
advertising. He secured his newspa- 
per experience on the Davenport, Ia., 
Democrat. Though he had been pay- 
ing cursory visits to New York for a 
number of years, it was not until 1883 
that he thought enough of the town to 
locate here. At that time he solicited 
advertisements for a small list of pa- 
pers, and laid the groundwork of his 
future success. 

The papers now on his list are only 
those of high character and known 
circulation, whose business dealings 
are fair and above board. Prominent 
among them is the Omaha Bee. He 
has lately added the Los Angeles 
Herald to his list, but he would not 
touch it until the publishers had fur- 
nished him with a sworn statement of 
the circulation of the paper for every 
day inthe month. Mr. Richardson’s 
office is in the Tribune Building. 
Among the papers represented by Mr. 
Richardson are: 

CALIFORNIA. 


ROP oo cceccstvcgsiocs coxcvewss Herald 
COLORADO. 

PUR i ccccvicce secrcngroccecccvesses Times 
WISCONSIN. 
Milwaukee.....002  sccccccccccccecs Journal 
KENTUCKY. 

Louisville. ....ccccccccccscce Courier-Journal 
Louisville. ...00 cccccccccccccccceecees LIMES 





L MISSOURI. 
PEs i vicceccceveteavivies -»+»Herald 
NEBRASKA, 
Omaha... + coccee Bee 
Albany.. -. Times-Union 
BN. cc ccccccccessnnc siveséeesor Telegram 
Rochester Democrat and Chronicle 
ae Saturday Glo’ 
RE TOIT ++--Dispatch 
PENG. 5 00880086006 secvcceseveced Grit 
TENNESSEE. 
ND 00360d6apernder Commercial Appeal 


WASHINGTON, 


Seattle.....................Post Intelligencer 
HeNRY BRIGHT. 

Mr. HENRY BRIGHT was born in 
1859. He was educated at the Uni- 
versity of Pennsylvania, from which 
institution he graduated with honor. 
His early newspaper experience was in 
Philadelphia, in various capacities on 
the Philadelphia Record. He became 
manager of the Pottsville (Pa.) Chron- 
icle, and came to New York in 1887 as 
solicitor for C. J. Billson. He was 
connected with A. Frank Richardson 
for two years, and in December, 1891, 
went into business for himself as rep- 
resentative of the Buffalo Zimes and 
the Springfield (Mass.) Republican. 





Mr. Bright’s office is in the Tribune 
Building. He now represents the fol- 
lowing list of papers : 


COLORADO. 
Denver....sccccess.. Rocky Mountain News 
FLORIDA, 
Jacksonville........+s+000..+ Florida Citizen 
NEW YORK. 

NR, copueveesossaweses ssvensnoume Times 
Pacey cocdoreeses +4 soubades Freeman 
PI ccc 0s 0600.00 0000s 6e0seespeceves Argus 
Rochester. sce. cesessccsccsccee Post-Express 
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SyPAcuse...0e cocccosecccccccccccess Journal 


TOY. cccccvccccvecccccccccceccsececces Press 
Watertown. .......... fleas +eeee Limes 
PENNSYLVANIA. 

i ONS coccccccce. Lender 
PORT sn 0scccesicssescesscsosed Chronicle 


C, J. BILLson. 

C. J. BILLSON was born in Cleveland, 
Ohio, on June 5, 1863. He went to 
the district school and through the 
Western Reserve College of Hudson, 
Ohio. In 1880 he left college to work 
for the Cleveland Press, and worked 
locally for it for some time. In 1885 


he came to New York as its Eastern 


and gradually 


Representative, in- 
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creased his list, Mr. Billson’s office is 
in the Tribune Building. He now 
represents : 





MASSACHUSETTS, 
Boston...... Seon Herald 
Detroit. News 
Detroit. esece “ribune 
ILLINOIS, 
CRBCEIBs scccctscccceccsesse Evening io 
PENNSYLVANIA. 
Philadelphia 
Pheesburg..cccccccccccee 





Clovelathds:scccsscscases jdhadigs 
SYDNEY P. PALMER. 


SYDNEY P. PALMER, son of John P. 
and Sarah J. Palmer, was born at Had- 
leigh, Suffolk County, England, January 
16, 1858. Acquiring his earlier educa- 
tion and business training in the land 
of his birth, Mr. Palmer in 1875 mi- 
grated to Toronto, Canada, where he 
was subsequently appointed Canadian 
agent and manager for Miller & Rich- 
ards, type founders, of Edinburgh, 
Scotland. In 1882 he resigned to 
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assume active direction of Palmer & 
Rey’s advertising bureau in San Fran- 
cisco, In 1885 he came eastward to 





locate a branch in New York, and 
has made the metropolis his head- 
quarters ever since. Mr. Palmer is 
now the Eastern Manager of the Pa- 
cific States Advertising Bureau, of the 
San Francisco and the Northern Pa- 
cific Newspaper Unions and is identi 
fied with the American Typefounders’ 
Company. Mr. Palmer occupies of- 
fices at No. 34 Park Row. He is a 
member of the Press Club and other 
organizations, In September, 1886, 
he wedded Miss Elizabeth S. Hurd. 
The list of papers represented by him 


is as follows: 


ARIZONA. 

PRE cc ccnesccoccccssceces 6508 Republican 
Prescott. .oc.ssccccccccccecs ..Journal-Miner 
CALIFORNIA. 

GE ovicsieesess scoquces pvesenesegal Record 
Rv okses scovecseics oosceebien Standard 
DOR a0n0thbstecoses siscces Republican 
Grass Valley.....ccccccsvesvoccess Telegraph 
Grass Valleye.cccccocscccccvcccvcesess nion 
Los ARGONNE. c005202 0.0000 vovcccoees Express 
“ i. Swebede ras dsvendenwhbsane _— 

ATrysville....ee.. ce. ccccercecseececs P 
PI bitiinsccns esctossetésctecene cheial Bun 
San Bernardino................ Times-Index 
San Francisco.........- $6+0eccesseuleine Post 
San Jose..........000- Cvvce sccaves Mercury 
BO ie. csiccctscccscsssacsoeresss News 
Santa Cruz.......cccces cccscccccceves Press 
ee Surf 
Bante Rese.......ccccccsccecccccsee Democrat 
Stockton. ....... s.ccscces éovees meen | 
Woodland. ...cc.cec.cocteccvccvccceres ail 

MONTANA. Y 
DR osc ccvocceccecccastesesesssesens Miner 
NEVADA. 

i iiccncnatdeneossesccsonseteuee Gazette 
Virginia City......0000.-.cesceee ..Chronicle 
NEW MEXICO. 
Albuquerque........ a ++.-+«Democrat 
Albuquerque.......-..... «++. sees» Citizen 
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Albany. ...Herald 
Salem. . ++. Journal 
RE ee Se ae Statesman 

WASHINGTON. 

POSE TOWNS occccscccccccsscesece Leader 
Tacoma...... .....News 
Walla Walla.. +... Statesman 
Walla Walla......... Union-Journal 
Taremmle......cccc000s coccvcccces Boomerang 





E. T. PERRY. 


Mr. E. T. PERRY was born in Jan- 
uary, 1860, at Monroe, Mich. All his 
ancestors and relatives have been New 
Englanders, and Mr. Perry’s character 
shows a distinct trace of his origin. 
He became connected with the Cin- 
cinnati Post in 1888. Previous to that 
time he was engaged in special news- 
paper work, and while thus engaged 
traveled extensively through the United 
States. He tired of wandering, and 
secured an engagement with the Cin- 
cinnati Post, and was so successful 
there that Mr. McRae picked him out 
as the proper man for the — of 
Eastern Representative of the Scripps- 
McRae League, which position Mr. 
Perry is to-daye filling with credit to 
himself and to his employers. His 
office is in the Tribune Building. Mr. 


= —— 








Perry is a hard and conscientious 


worker. The League comprises : 

OHIO. 
Cincinnati........0+ (EES ia ttn nt enkecon Post 
Se piweve toned Press 

MISSOURI. 
PEFR OPN ae ae Chronicle. 
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H. D. La Coste. 
Mr. H. D. La Coste was born in 
New York City in 1868. In 1884 he 


1m ah a 





graduated from the public schools, 
and in 1886 found himself permanent- 
ly established in the Eastern office of 
the San Francisco Ca//, then under 
the management of Mr. F. K. Misch. 
Here he remained until 1891, when he 
determined to become a special agent. 
The first paper-he secured was the 
Cleveland Press. Mr. La Coste is looked 
upon as one of the most successful of 
the younger generation of special re 
resentatives. Mr. La Coste’s office is in 
the Potter Building. To-day he repre- 
sents the following newspapers : 


ILLINOIS. 
DORR, ccccccsccvssccencecseccs c00e --Herald 
MICHIGAN, 
PME UID iscscces § .ccctsauen Democrat 
DN, .ctessieeeesesnenes Courier-Herald 
Jackson...... oerecensvecces Morning Patriot 
JOCEBOR, 2. cccccvccvecvccsoosese Evening Press 
MINNESOTA. 
BTR cccccdvccesccsesece csvestes Herald 
VIRGINIA, 

PEON 0.05.<...1.00 ccceveveocce oe State 
Lynchburg......+.++++. eeecccecccccess NEWS 
KENTUCKY. 
Loerlevilless.ccccsccccccvctccccescccces Truth 
MONTANA, 

TNR 60s snscceses épeesseccs Independent 
WISCONSIN. 

Sl Telegram 
Oshkosh...cccccccscccccccccves Northwestern 
BD tcesasecccecs.  cnsecenenecse imes 
OH10. 

DGYOORs 0000+ ccccee cvvccccecs cocccces Times 
Dayton.eoccosccces coccccceee Evening News 
pr eee Vindicator 
PENNSYLVANIA. 
artGIGs 60 ccc0cs coccece ie aie Patriot 
TENNESSEE. 

JOCRBOR 6.0 5:0008sessecccesesesses seeeee Whig 
VERMONT. 

DUPRE. o.00000..000008 +eeeeeeFree Press 
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OLD NEW YORK JOURNALS AND 
JOURNALISTS, 


From the Brooklyn Daily Eagle. 


The founders and editors of the 
great daily newspapers of New York 
City were men very dissimilar in many 
characteristics, but similar in fhe 
strong force of individuality. ,. Hach 
had his own aims and cherished prin- 
ciples, and moved along different lines 
to success. The powerful newspapers 
of this day, which stand as the best 
representatives of successful American 
journalism, were the creation of their 
gifted minds and persevering labors. 
All the prominence in such news- 

apers as the Courier and Enguirer 
io the World), Herald, Tribune, 
Times, Journal of Commerce and Even- 
ing Post was primarily the outgrowth 
of the individuality of their early edi- 
tors. The Courier and Enquirer rep- 
resented the fearless and martial char- 
acter of General James Watson Webb, 
the Herald was always spoken of by 
the elder James Gordon Bennett as 
‘‘my paper,” the 7Zridune reflected 
the principles and eccentricities of 
Horace Greeley, as the 7Zimes did the 
sedate, cultured nature of Henry J. 
Raymond. 

‘To-day it is these papers, as great 
and enterprising journals, that attract 
public attention, with little regard to 
the persons who edit them, but for- 
merly it was what each paper reflected 
of the individual purposes, opinions 
and peculiarities of the editors-in- 
chief that secured the principal inter- 
est of the readers. Consequently, 
they were more personal to each other 
than now, and often indulged in a 
bitterness of language which would 
not now be tolerated by the public. 
Asa veteran Boston editor once re- 
marked to the writer, ‘‘ It was a time 
when a smarting whack was given and 
taken as a matter of course.” 

General James Watson Webb was 
one of the greatest personalities ever 
connected with the New York press. 
In 1827 he purchased the Mor ing 
Couvie , and two years later the Zn- 
guirer. On the latter paper James 
Gordon Bennett was employed as a 
reporter. Webb had been a distin- 
guished soldier and he was an accom- 
plished and fearless writer. He was 
a tall, large man, with a magnificent 
head, and most dignified and impress- 
ive manners. He had a national 
reputation, and his editorials were 
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commented upon by the entire press 
of the country. The Courier and En- 
guirer was a great blanket sheet, and 
represented the commercial interests. 
It also represented the Whig party, 
as the Journal of Commerce did, and 
does, the Democratic, and both were 
published in Wall street. At a much 
later date it was merged into the 
World, and its identity as a journal 
was lost forever. The editorship of 
the World, under the able Manton 
Marble, the brilliant William Henry 
Hurlbert and more recent notable men, 
has had its varied phases which require 
no special mention here.: 

James Gordon Bennett, the founder 
ot the Herald, once went to Greeley 
and exhibiting to him a fifty-dollar bill 
and some other notes of smaller de- 
nomination as his cash capital invited 
him to join him in starting a new 
daily paper. Greeley declined the 
offer, but recommended another per- 
son, with whom Bennett united in the 
first issue of the Hera/d. Bennett was 
a Scotchman, who was originally in- 
tended for an ecclesiastical career at 
home, but emigrated, and finally em- 
barked in journalism. On the 6th of 
May, 1835, James Gordon Bennett & 
Co. published the first number of the 
Morning Herald, price 1 cent. It was 
a folio sheet, 15x11 inches, and its en- 
tire contents of sixteen columns would 
make about a page and a half of the 
present paper. It had thirty-two ad- 
vertisements. The office, at 20 Wall 
street, was in a basement, where a 
window shutter was placed on a barrel 
for a counter. On one end of this 
the papers were offered for sale, and 
on the other Mr. Bennett wrote his 
editorials. His capital was only $500, 
and he was robbed and twice burned 
out during the first fifteen months. 
In looking back and testing Mr. Ben- 
nett’s plans and views with the news 
paper requirements of the present his 
wonderful foresight is strikingly evi- 
dent. He was the first to publish a 
daily money article and stock list. In 
1839 he organized a ship news estab- 
lishment which consisted of a row 
boat, manned by a captain and two 
men, to intercept the vessels as they 
arrived. ‘'n the previous year, when 
the first steam communication with 
Europe was opened by the arrival of 
the Siritrs and Great Western, Mr. 
Bennett sailed in the former on her 
return trip and made arrangements for ~ 
correspondence from al] parts of Eu- 
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rope. The first ae ever reported 
in full by telegraph—one made by Mr. 
Calhoun on the Mexican war—was 
transmitted to the Herald. Mr. Ben- 
nett claimed that there was news for 
Sunday as well as every other day, and 
the paper was published on that day, 
much to the injury of its character 
with the stricter class of people of 
that period. He gave his personality 
and even that of Mrs. Bennett to the 
Herald, making it a paper to represent 

ublic opinion, no matter how rapid 
its changes, and to publish all the 
news, no matter what it cost. Ben- 
nett had a frank, cheerful way of 
writing, and when he desired to be 
so, could use very severe and rude 
language. In 1840, when about to be 
married, he wrote: ‘* The weather is 
so beautiful, the times are getting so 
good, the prospects of political and 
moral reform so auspicious, that I can- 
not resist the divine instinct of honest 
nature any longer. So I am going to 
get married to one of the most splen- 
did women in intellect, in heart, in 
soul, in property, in person, in man- 
ner, that I have yet seen in the course 
of my interesting pilgrimage through 
human life.’’ Bennett was tall and 
erect, with a Scotch face, which had 
all his national and personal charac- 
teristics expressed in it. He differed 
in his nature from all of his contem- 

raries, hut they never denied to him 
the highest ability in maintaining the 
reputation and popularity of his news- 

per. Mrs. Bennett justified all his 
praise of her, and took a great inter- 
est in the paper. She went to Europe 
and wrote a gossipy correspondence 
that attracted attention. As much 
sensational news was published, Ben- 
nett was involved in several personal 
difficulties. He retaliated on a noted 
lawyer who attacked him in the street 
by never allowing his name to appear 
in the Herald, speaking of him always 
as ‘‘the counsel.” The LZvening 
Telegram was established especially 
for the training of the present James 
Gordon Bennett for the larger duties 
which awaited him as editor and pro- 
prietor of the Herald. 

There are two statues of Horace 
Greeley to be seen in the streets of 
New York which give a much more 
dignified idea of him than did his act- 
ual appearance as he moved about 
when editor-in-chief of the 77isune. 
He wore a peculiar looking white 
overcoat with the pockets stuffed with 
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newspapers, and his shabby hat was 
always pushed back on his head. He 
was 5 feet 10% inches in height, 
round shouldered, and in walking 
swung his body from side to side. 
His hair was a strange white, inclin- 
ing to red at the ends. Everything 
about him gave the idea of an old 
man, and a very eccentric one at that, 
except his fair, smiling and youthful 
countenance. Pictures and cartoons 
of him were very common, and in all 
of them he was represented in his 
white coat and weather beaten hat. 
Of the famous white coat he gave this 
account himself: ‘‘ The original white 
coat came from Ireland. An emigrant 
brought it out. He wanted money 
and I wanted a goat, so I bought it 
of him for $20, and it was the best 
coat I ever had. They do work well 
in the old countries; not in such a 
hurry as wedo.’’ Greeley’s strange and 
uncouth appearance in early life was a 
considerable drawback to him, but 
when he became a great editor it made 
him more famous, and, with his strong 
and radical opinions, drew greater at- 
tention to him and his journal. When 
he first came to New York he worked 
for a week asa printer in the office of 
the Evening Post, but was discharged 
on account of his sorry appearance. 
‘* For God’s sake, discharge him,” said 
Mr. Leggett, when he saw the new 
comer, ‘‘and let’s have decent-looking 
men in the office.’” As an editor and 
public man his eccentric habits awak- 
ened a curiosity which did not displease 
him. 

The first number of the 7ribune 
appeared April 10, 1841, with Horace 
Greeley as editor and proprietor. His 
cash capital was $1,000 of borrowed 
money. It was sold at 1 cent and 
had 600 subscribers. The expenses 
of the first week were $525 and the 
receipts $92. From that day, as long 
as he was in active editorial life, 
Greeley was engaged in a political and 
moral battle in which his personality 
was always conspicuous. He was a 
fluent and powerful writer. His edi- 
torials would fill several large volumes. 
He had peculiarities even in his atti- 
tude when writing, as he would sit 
bolt upright with the desk on a level 
with his nose. He wrote rapidly, 
with scarcely a pause, having done 
most of the thinking before he com- 
menced. He had first Raymond and 
then Charles A. Dana with him. 
Another great figure in the New 
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York press was Henry J. Raymond, 
editor and one of the founders of the 
Daily Times. He was born in Liv- 
ingston County, N. Y., January 24, 
1820. He studied law for a year in 
New York, then became assistant edi- 
tor of the 77ibune and subsequently 
of the Courier and Enquirer. He was 
twice elected to the State Assembly, in 
1854 was elected lieutenant-governor, 
and in 1864 was elected to Congress. 
He has been well called a ‘‘lone 
journalist.” His earlier taste is shown 
in the position he held on the 7ridune, 
which was ‘‘assisting in the depart- 
ment of literary criticism, the fine arts 
and general intelligence.’’ He was 
about the average height, well pro- 
portioned, neat in his attire and 
agreeable in his manners, while some- 
what reserved. He attended the 
Presbyterian church, and was an edu- 
cated, high-toned man in every par- 
ticular. He had no eccentricities like 
Greeley, no duels like Webb, no sen- 
sationalism like Bennett, but he had 
fine talents as an editor and dignity of 
character as a man that secured’a fore- 
most position for himself and his 
journal. The first number of the 
Times appeared September 18, 1851. 
It grew out of certain talks in Albany 
between George Jones, who was then 
a banker there, and Raymond, who 
was Speaker of the Assembly. It 
claimed to be independent in politics, 
but was really a Whig paper, and later 
a Republican sheet. Raymond’s abil- 
ity enlarged with his new opportuni- 
ties. He issued a good, clean paper, 
and the public supported him. He 
kept up with all the advance move- 
ments of the day, but he was less 
radical than Greeley, and thus gained 
the attention of the large conservative 
class, who, while they admired 
Greeley, were not prepared to follow 
in his footsteps. Raymond worked 
hard, for he became a master spirit, 
not only in editorship, but in political 
and public life. He died June 18, 
1869, in his 50th year, absolutely 
from overwork. He was proud of his 
newspaper, and he might well be. 

The Sun was in the hands of Moses 
Y. Beech and his sons. It was a 
penny paper and was published on the 
southwest corner of Fulton and Nas- 
sau streets, opposite the office of the 
Herald. Beech was a money-making 
man, and his sons gave him very ef- 
ficient aid. They cared more for a 
good paying than a great paper. 


Everything about the establishment 
was conducted in their own peculiar 
way. It was only when the paper 
came under the control of Charles A. 
Dana that it advanced to the position 
of commanding influence that it now 
enjoys. 

The cultivated classes were very 
glad to claim a newspaper that had for 
its proprietor and editor a world- 
renowned poet. This was, of course, 
the ZLvening Post, and William C. 
Bryant was the man. He took a long 
walk down Broadway to the office of 
the paper on Nassau street every 
morning. He was erect and alert, 
though he was a gray-haired and aged 
man. His flesh was as fine and deli- 
cate asa woman’s, and his eyes beamed 
with intellectuality and kindness. All 
the best citizens knew him, for he took 
part in all public matters, and even 
strangers could admire him ashe walked 
along. It was once said of an old and 
wealthy business man of New York 
when he was finally gathered to his 
fathers, that ‘‘ He lived with the Zven- 
ing Post in his hand.’’ Generation 
after generation took the paper, read 
it thoroughly from day to day, and 
made its contents their delight and 
guide. William C. Bryant knew and 
appreciated this power of his journal 
in the community, and especially in the 
family circle, and he was resolute that 
its reputation for purity and culture 
should be as good as his own or of his 

ms. Consequently, he was always , 
a severe critic, and little less than a 
schoolmaster, in his editorial rooms. 
He made out a list of words which he 
considered vulgar and in bad taste. 
Every editor and reporter was expected 
to make a study of them for his better 
instruction in the use of good English, 
and avoid them in preparing copy for 
the paper. It was no slight matter 
thus to be under the gaze and criticism 
of aman who was every day himself 
contributing more or less to the im- 
mortal literature of the country in prose 
and poetry. 

Everything was in a hurry in the 
office of the Evening Express from the 
hour that work commenced until the 
last of the many editions was off the 
press. It was as hasty and crude as 
the Evening Post was the reverse of 
these. James Brooks was an impor- 
tant man and his brother Erastus stood 
very high in the American party. They 
were different in their appearance and 
in their characteristics, but they formed 
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a most excellent combination in mak- 
ing a successful paper. Two talented 
young men by the name of Sweetser 
started the AZaz/, and this and the Zx- 
press were finally bought by Cyrus W. 
Field, when the name was changed to 
Mail and Express. 

In an upper story of the building on 
the corner of Wall and Water streets 
the editorial rooms of the Journal of 
Commerce were situated. This was 
another blanket commercial sheet. It 
was also noted for its accurate election 
statistics. Gerard Hallock, one of the 
editors, prepared these tables. Hekept 
the figures from election to election 
with great care, and elaborated them 
in tables that no other paper then at- 
tempted. David Hale, a strong and 
able man, was the other editor. When 
they disagreed on any public question 
each published leaders over his own 
signature. Hale used to do his own 
commercial reporting, though there 
was no want of money in the concern. 
At a certain hour in the afternoon he 
made a round of the brokers in mer- 
chandise, and was received with much 
attention. He not only obtained re- 
liable information but he said many 
wise and sharp things that were re- 
membered. On one occasion he came 
out into Wall street and descended 
into the sewer by means of a ladder 
placed in it by a man from the office. 
His object was to remove some ob- 
struction, and he did not disdain to do 
it himself with hundreds looking on. 
He was the owner of the Tabernacle 
on Broadway, where all the great meet- 
ings of the day were held, and a mem- 
ber of the Congregational church wor- 
shiping there. Mr. Stone, recently 
deceased, was his able successor in the 
Journal of Commerce. There were 
other newspapers and editors, but the 
more prominent and representative men 
have been named. 

J. ALEXANDER PATTEN. 
ee 


NOTES. 


A Fruit importer in the Birmingham mar- 
ket on opening a barrel of apples, one of a 
consignment received from Canada, was sur- 

rised to find on the top of the fruit a circu- 
a piece of cardboard bearing writing in 
pencil. m examining it more closely he 
read: ‘* Brighton, Canada, January 25.— 
The person writing is a blonde, age 25 years, 
and in the apple business wishing to corre- 
spond with inglish lady for matrimonial pur- 
poses and will find to their advantage by 
addressing ”—then follow name and detailed 
address.—London (Eng.) Weekly Telegraph. 

A CONTEMPORARY publishes the following 
advertisement under the heading ‘“ Matri- 
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monial ’’: “‘ Widower, 49 trustworthy, sub- 
missive, seeks engagement as general domes- 
tic to widow or elderly spinster, genuine, 
view matrimony, no agents. Address ——.” 
—London (Eng.) Weebly Telegraph. 

Tue American News Company has given 
notice that it will not receive or handle any 
— of any newspaper, periodical or other 
publication containing any advertisement 
which may appear to belong to the class 
called ** suggestive.” —Fourth Estate. 

A wor.p’s fair of printing material will be 
held in London from May to October, 1897. 
It will be an exhibition of printing and ma 
terial, and the product pA material of th. 
allied trades from all over the world, and 
will doubtless be of great interest to printers, 
and a chance for a showing of American 
superiority. 

ABRAHAM Wisg, a merchant of Alliance, 
Ohio, has adopted a novel plan for collecting 
outstanding accounts. He sends out a wagon 
bearing the inscription: ‘‘ A. Wise’s Delin- 

uent Debt-Collecting Wagon.’’ This vehi- 
cle stops in front of the houses of those in- 
debted to the firm, and will not move until 
the whole or a portion of their obligations 
have been canceled. The idea is said to have 
worked very successfully.—Moneymaker. 


Tue Clipping Collector asserts that the 
largest number of newspaper clippings made 
to fill a single order was 6,000, about P. T. 
Barnum, when the great showman died. 


Tue Duke of Cambridge is the only mem- 
ber of the British royalty who does not pay 
postage on his letters; his position as com- 
mander-in-chief of the English army exempts 
him.— 7he Waterbury. 


THE enormous amount of wood now used 
for making paper every year may be judged 
from the fact that a Paris newspaper, the 
Petit Fournal, which has a circulation of 
over a million copies a day, and is printed on 
wood pulp paper, consumes in a twelvemonth 
120,000 fir trees of an average height of sixty- 
six feet. This is equivalent to the annual 
thinning of 25,020 acres of forest.— Bookseller 
and Newsdealer. 

THE city council of Louisville, Ky., has 
laid a license tax of $50 on weekly and $250 
on daily newspapers. The papers concerned 
do not take a favorable view of the matter, 
and have combined to fight the license as 
double taxation. It is a sort of taxon knowl- 
edge and public intelligence. It were wiser, 
in this view of the case, for both the city and 
State to unite in_ giving the bright, conscien- 
tious, self-sacrificing editors of Kentucky 
bounties instead of fines.—National Printer- 
Journalist. 

Ir is said that 1,922 
taken out on advertising 


At public auction, April 7th, Peter F 
Meyer & Co. sold the five-story buildings, 
Nos. 22 and 24 North William street, the five- 
story building No. 225 William street, and 
the six-story building No. 227 William street, 
for $136,500, to the publishers of 7he New 
Yorker Herold, Zeitung and Revue, who in- 
tend to put up a fine newspaper building. 
The property is considered one of the best 
sites near City Hall. The area covered by 
+ wee four buildings is more than 6,000 square 
eet. 


atents have been 
evices. 


Printers’ Ink continues to present knotty 
problems to the Post-Office Department, and 
the Post-Office Department continues to 
make decisions that nobody can understand. 
—Push, Spring field, O , for March. 
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CATCH-LINES FOR ADVERTISING 
BOO 


By L. F. Vance. 

The value of a good title for a book 
is recognized by writers and publish- 
ers. It is often the title, and the title 
alone, that sells a book. Booksellers 
and librarians will bear out this state- 
ment. For example, such a title as: 
‘* Ships That Pass in the Night’’ was 
a happy phrase. It appealed to the 
imagination; it piqued curiosity, and 
it offers a world of suggestion. A 
well-known New York book publisher 
told me at the time this book had a 
‘‘run” that he had no doubt that the 
book sold more by its title than any- 
thing else. 

In advertising books few things are 
likely to prove more useful or success- 
ful than an attractive head-line. This 
catches the eye and gets the attention 
of the reader. The head-line should 
be ‘‘ pat’ to the contents of the book, 
and, although it may exaggerate, it 
should not misrepresent or purposely 
deceive. 

Mr. Felix Myers, who has prepared 
hundreds of advertisements of books, 
for Funk & Wagnalls Co., says that 
the best results come from short, con- 
densed, pithy statements, set off by 
bright catch-lines. In proof of this 
he refers to a great number of instances 
in which the customer, in writing for 
the book, quotes the catch-line instead 
of the correct title. 

Some of Mr. Myers’ book ads are 
rather striking and to the point. I 
think the following catch-line, which 
has a touch of grim humor, is sure to 
attract the reader’s attention : 





Dug His Grave with His Teeth, 
Who? The epicure—Illustration from “East- 
ern Proverbs and Emblems, [Illustrating 
Old Truths,” by Rev. J. Long; from 1,000 
scattered vols. For the speakers, writers, 
general readers. ‘* The accumulated wisdom 
of the centuries.”—/Journal of Education. 
12 mo, cloth, 280 pp., with indexes. $1.00 
post-free, 





By putting the head-line in form of 
a question, a book with an ordinary 
title may be advertised so as to attract 
notice, thus: 





Whatisa Musical Story ?—“What 
a musical story may be, one must read 
‘Miserere’ to learn.”—Chicago Evening 
Post. “It gives me an exhilarating sensation 
of delighted surprise.” —Prof. Wm. Ceaver 

‘ilkinson, of Chicago University. Square 
ramo, cloth, elegantly bound ; with designs 
in ink, white and gold; beautifully illus- 
trated, with 4 full-page, half-tone engravings; 
gilt top ; in box; price, $1.00. 
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Here is another condensed book ad 
with a catch-line which will stimulate 
some curiosity : 


A Beetle’s View of Life.—Thisis 
the title of one of the 24 chapters of the book, 
“* Nature Studies,” a series of popular, scien- 
tific expositions by eminent men. The book 
is full of interest. ‘‘ Replete with interest 
and general information.”’—Christian Secre- 
tary, Hartford. Cloth,264pp. Price, $1.00 
post-paid. 








Again : 


How to Return a Lady’s Gift.— 
A lady friend has made you a present? You 
may retaliate with good effect by presentin; 
her with a copy of Rite Sanborn’s delightfu 
volume “* The Wit of Women,” a careful and 
extensive collection of the wit of women, 
beautifully bound in cloth. ‘* Miss Sanborn’s 
book is full of stored-up electricity. Its play 
is like that of summer lightning on the 
clouds, so quick, varied and ee Te that 
one is never tired of watching for it."—Fran- 
ces E. Willard. Square 12mo, 215 pages. 
Price, $1.50. 








The following ad shows how a serious 
book may have a sensational side : 


High Kicking and Round 
Dancing.—The whys and wherefores of 
the disputed question of dancing are treated 
in ‘“‘ The Dance of Modern Society,”” by Pro- 
fessor Ta Wilkinson, University of Chi- 
cago. ost pungent.’—Harger’s Ma 
sine. “Its value far exceeds S. ion 
Western Christian Advocate. Cloth; 60 
cents; post-free. Funk & Wagnalls Co., 
Lafayette Place, New York. 








Effective advertisements of books 
may often consist of eight or ten lines, 
containing a bright catch-line, title, 
author’s name, publisher, price and 
perhaps a word of commendation from 
the press. 


——~  S 
GENTLE SARCASM. 
Appropriate sign for a daily newspaper 
office—“* Rumors Wanted.’'— Book and News 

Dealer. 









Tu 


LITERATURE VS. MONEY. 
Magazine Editor—Our June number is the 
finest issue we’ve ever had. 
Proprietor—What !—and with only seven- 
ty-three pages of ads. Not much. 
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OVERDONE ADS. 

I believe in illustrated ads all the time, but 
sometimes, I think, the advertiser overdoes 
his illustrations. 

his morning I saw in a prominent lady’s 
journal a picture showing two beautiful 
cupids, with kid gloves on, holding the tips 
of their fingers on a rapidly-revolving grind- 
stone. This picture was to illustrate the 
claim of a certain brand of kid gloves that 
they do not wear out. Probably very few 
people who wear high-class kid gloves were 
ever so unfortunate as to come in touch with 
a good, sharp grindstone. If they have had 
this experience they will not believe that a 
grindstone cannot wear out any brand of kid 
gloves in a very short time, and to see the 
picture will give them a tingling sensation 
that is not at all pleasant. Phis ad is over- 
done in two ways—in the first place, no one 
will believe that the gloves are proof against 
the wear of a grindstone, and in this way it 
is overdrawn; in the second place, it con- 
veys an unpleasant impression, and is thus 
overdone. 

The funny ad is often overdone hecause it 
does not convey an impression of serious de- 
sire to call attention to the merits of the ar- 
ticle advertised. Men like fun, and the world 
is ready to laugh at a funny ad as well as a 
funny paragraph, but when a man goes to 
buy any article it is very rarely that he does 
so with humorous intent. Business is not at 
all funny, and a harlequin ad will not often 
persuade men to go down into their pockets 
and bring up cash. 

Funny advertising for women is not in 
‘ood taste at all, for women do not like to 
ave their tastes, or articles devoted to their 

use, caricatured in any way, and he who 
makes sport of them or shows their belong- 
ings up in a ludricrous or amusing light may 
attract their attention soon enough, but he 
will not persuade them that they ought to 
buy his goods. 

here is a distinction between a funny and 
a humorous ad. A good ad is often one that 
turns some conceit so as to make the reader 
smile, but it does not present the matter in 
an offensive way nor so as to wound the sen- 
sibilities of any one. 

When the ad writer begins along this line 
it is necessary to be very careful or he will 
find that he has overdone the business and 
made a bad ad instead of one that will pull. 

MILLER Purvis. 


pr 
THE ETHICS OF MEDICINE, 

It is against the ethics of medicine to invent 
a patent medicine or surgical instrument. It 
is against the ethics of medicine to profit by 
the sweat of one’s brow and the ideas of one’s 
brain. The man who invents a surgical in- 
strument must not profit by it any more than 
the idiot who sits and takes his ease and 
steals any ideas that a brainy, hard-working 
man conceives. If he does, it’s against the 
ethics of medicine. If a man makes a dis- 
covery in medicine and saves a hopeless case 
he must not talk about it, nor must he let his 
friends know what he has succeeded in doing. 
If he does, he violates the ethics of medicine. 
But it is not against the ethics of medicine to 
perform malpractice. It is not against the 
ethics of medicine to know nothing about 
one’s profession and to kill off patients by the 
hundred. A man who says that a compound 
fracture is a sprain, who diagnoses a fractured 
skull as a case of drunkenness, who performs 
laporotomy for a pain in the ear—such aman 
does not violate the ethics of medicine and 
may hope some day to become president of 
the County Medical Society.—. Y. Press. 


PRINTERS’ INK. 


THE LARGEST NEWSPAPER. 


The largest newspaper ever published in 
this or any other country was the ///umi- 
nated Quadruple Constellation, which was 
issued in New York City on July 4, 1859. 
It was a 28,000 edition and was sold at 50 
cents per copy. The size of the page of this 
sheet was 7ox100 inches, or almost 49 square 
feet. It was an eight-page paper, 13 columns 
to the page, or a total of 104 columns, each 
48 inches in length. It was illustrated with 
good portraits of President Buchanan, Ed- 
ward Everett, Henry Ward Beecher, N. P. 
Banks, E. H. Chapin, Horace Greeley, 
Elizabeth Barrett Browning, Alexander Von 
Humboldt, James G, Bennett, and several 
others. The paper contained 36 different 
poems entire, one of them having as many 
as 64 eight-line verses. Among other ar- 
ticles of special note was the celebrated 
**Moon Hoax,” taken from a copy of the 
New York Sua, published in 1835. It re- 
quired the work of forty persons ten hours 
per day for eight weeks to “get out” this 
mammoth paper.—Newspaperdom. 


i oo 
FADS AND CLIPPINGS. 


In Park Row yesterday I met a man who 
conducts the largest newspaper clipping bu- 
reau in Gotham. Speakin posi of late 
fashionable fads, he made the statement that 
during the recent dog show in Madison 
Square Garden he received a large number of 
orders from society women for newspaper 
clippings about dogs. ‘“ Before the dog 
show,”’ he said, ‘* we had something over one 
hundred New York women on our list for 
dogs and horses, and when the dog show came 
along the list was run up for dog lore alone 
over 200, I got curious and made some inquir- 
ies, and I ascertained that in most instances 
young women have male friends who are in- 
terested in horses and dogs, and the dear girls 
take this way of cramming with lore about 
dogs or horses for the demands of their so- 
ciety.—Clipping Collector. 





THE SPECIAL AGENTS. 


WHERE THEY ARE, 





Tribune Building...........+.... 19 
Times Building......... ae Saneee II 
Tract Society Building 

World Building.......... 


Temple Court... 
Potter Building. 
RT | 
OF PEE MOM eccctccscccesccccscce 
BO NE Mericevesvesscceseness 
114 Nassau St 
48 West Broadway.............. I 
ee I 





COLD SHOULDER TO AMERICANS. 


Americans of the fair sex are inveterate 
“ shop-viewers,”’ and pass away a good deal 
of their time in that agreeable occupation, 
evidently to the great chagrin of a proprietor 
of a certain “‘curio”’ shop in Wardour street, 
who has oe a large card in his window 
bearing this inhospitable legend: 

Notice TO AMERICANS: 
This is not a public museum. 
—London Fame. 





Tue auctioneer’s ad should make a strong 
bid for trade. 
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THE ADVERTISING PLACER. 

The advertising press has devoted a large 
amount of apace to the advertising solicitor; 
there is much to be said on the other side. 
If the advertising business requires certain 
extraordinary qualities on the part of so- 
licitors, it also requires a high order of tal- 
ent on the part of the men whose business it 
is to deal with them, It may be set down as 
an axiom that an advertising placer who is 
bored or even bothered by solicitors does 
not understand, or is not naturally adapted 
to, the business. 

It is the busi of the solicitor to repre- 
sent his paper, and perhaps spend the largest 
part of the time during the interview in giv- 
ing reasons why it is the best advertising 
medium in the country, but at the same 
time a skillful advertising placer obtains 
from him information woetk many times the 
value of the time spent. 

There is a vast fund of ephemeral informa- 
tion which the successful placer should have 
at the earliest possible moment, and in no 
other way can he get it quicker than through 
solicitors who are expected to keep thoroughly 
posted on the news of newspaperdom. For 
example, the newspaper directories give cer- 
tain figures a the newspapers of 
Chicago and New York, while every news- 
paper man knows that the circulations of the 
dailies in both cities have been revolution- 
ized ong the ee few months, while some 
of the weeklies have been discontinued alto- 
gether. 

It is a fact that the men who place the 
largest amount of business, like Everett, of 
Hood’s Sarsaparilla, Sandlass, of the St. 

acob’s Oil Co., Rose, of Scott & Bowne, 

radford, of the N. W. Ayer Agency, or 
Wetherald, of the Pettingill Agency, are the 
most accessible, while some peety. upstart, 
with panes $5,000 to spend, will hedge 
himself about with ushers and assistants, 
and bother solicitors with future appoint- 
ments and other forms of red tape. 

It pays a solicitor to be gentlemanly, com- 
municative and honest; it also pays an ad- 
vertisement placer to treat him as a gentle- 
man, not take any more of his time than is 
necessary, and tell him honestly whether he 
can give him any business or not.—Art in 
Advertising. 





Tue sole mission of a shoe ad should be to 
make an impression that will last. 





RAISED THEIR SALARIES. 
Taggs—You’re looking prosperous, Boggs. 


Boggs—Yes, our firm began advertisin 
last — rt and the old man is so overjoyed 
at the increase in trade that he has raised all 
our salaries. 
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THE COMING POET, 
Rhymey Robinson—I don’t seem to be 


able to make a com —_ yy — my poesy. 
Charley Chickenfee ear fel- 
low, you must be wer to wane, % see your 


poems in all the first-class magazines. 

Rhymey Robinson—I know it, but the big 
advertisers do not accept my verses. I can 
never attain to a permanent income until 
they do. 





Displayed Advertisements. 


50 cents a line; $100 a page; 25 per cent 
extra for specified position—if granted, 
Must be handed in one week in advance. 








teeter ee 
CINE, WIS 


STAMES EOF FOnrER BAM Bem, rn. 
Lynchburg NEWS {é:500 weeks: 
4a ITIz TOPEKA, KANSAS 


Cireulation ——— 

tion than aony of weekly. For rates, 
etc., add Frank Winchester, 10 Spruce St., 
New York, Eastern Agent, or C. Geo. » 
Marquette Bidg., Chicago, Ill., Western Agent. 


The Evening 
~——_ Journal, 


JERSEY CITY, N. J., 


IS GETTING ON NICELY, THANK YOU. 
So are its advertisers. They-find it pays. 


It Leads Them All... 

















“ The Daily Republican's” Circulation 
is from Four to Five Hundred Copies 
more per day than any other Daily 


wo pub: ished i in Bucks County, Pa. 
aver Birectory,” of RKowell’s “‘ American News- 
year, Bay in ye out the a 
AILY REPUBLICAN, 

er Rating than any other 

Dag t ‘ublished in the County.” 

The medium for Advertisers, sure. Weekly 

pa ~ snes in connection with the Daily. 


‘or 
REPUBLICAN PRINTING CO., 
DOYLESTOW®, Pa 
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We advertise for advertisers because we 
know our advertising pays advertisers 
M who advertise ir our advertising columns. 


Results J] Success for the adver- 


tiser. Permanent pat- 
ronage for the publication. 


‘¢ What it is?"’ 


The Agricultural Epitomist, 


Indianapolis, Ind. 
Circulation Over 125,000 Copies. 
Advertising 6oc. per line. 


No discount for time nor space. 
lished monthly. 
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SUPERIOR TELEGRAM. 





West Superior, Wis. 38 Park Row, New York. 
YEARS - THOUSAND 
4 OLD. 8 CIRCULATION. 


THE RECORD OF 
BRIDGEPORT'S ONLY MORNING PAPER, 


THE MORNING UNION. 


BRIDGEPORT, CONN. 
Ge" ..RATES ARE LOW.. a4 


“= Ads 


Space in the newspapers and magazines 
costs lots of money. It costs just as much 
whether the ad is well displayed or poorly 
displayed. It’s the worst Rind of economy 
to send in copy and take chances that the 
printer will make a good ad of it. The right 
way is to send your copy to me and have 
your ads set up and electrotyped. I can 
make an ad poke its head right out of the 
midst of the other advertisements around it. 
No difference what you sell or where you 
advertise, the wisest way is to mail your copy 
to me to be set up artistically and conspicu- 
ously. I print circulars, booklets, letter- 
heads, catalogues, business cards, and aim to 
make every job an artistic piece of work. 

Wm. Johnston, Manager Printers’ Ink Press, 

10 Spruce St., New York. 











A Veritable 
CURIOSITY 


A Veritable Literary Curios- 
ity, viz.: An indexed Catalogue, 
embracing all such Merchan- 
dise as cannot be profitably 
advertised, with a Supplement 
containing a full list of such 
Occupations and Professions 
as successfully defy the pow- 
ers of printers’ ink to aid them. 
An experience of thirty 
years has been required to 
assure myself of the absolute 
accuracy and completeness of 
this Catalogue, which will be 
mailed to any address upon 
receipt of two two-cent stamps. 
FRANCIS I. MAULE, 
328 Chestnut Street, 
Philadelphia. 


Please write me only on your regu- & 
nted letter-heading, and be par- 
pe to state where you saw this. 















to preach circulation for 


.. the... 


Standard Union “4 


It is prosperous ; 


It pays advertisers 








—that’s EPPLOPPS 2 


















PRINTERS’ INK. 


10 Cents a Copy. $1.00 a Year. 


GODEYS 
MAGAZINE. 


The Coe Chemical Co., of Cleveland, 
Ohio, stated on January 27th, 1896, that 
they had received im cash more than 
200 per cent of the cost of an advertise- 
ment in December Godey’s, and that 
they were daily receiving orders from 
the same ad. 


It Pays to Advertise in GODEY’S. 


Guaranteed circulation for 1896, 
one million copies. 


Send for rates. 


THE GODEY COMPANY, 


52 Lafayette Place, New York. 





Theo 


Farmer. 


WASHINGTON, D. C 


in America. 

PAYS ADVERTISERS. 
Published on the first day of 
every month. 

| ovER 


IES... 
100,000 ©P*s;; 


New York Office: 
66 World Building. 


BYRON ANDREWS, 


Manager. 
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EHmerican 


The oldest agricultural paper 


CH ISSUE. 
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CHRISTIAN GUIDE, 


LOUISVILLE, KY. 


ADVERTISING RATES: Display, 15 cents per fine, 
Reading Notices, 30 cents per fine. 


extra. 


-_ lines 
_ Ts io) 


ti 


“ 


: 
= 


January 1, 1896, 





Basis of measurement, AGATE. 
No advertisement less than five lines. 


Preferred position, 20 per cent 


DISCOUNTS for space used within one year. 


Io per cent 


“ec 
“< 
“ 


é 


Positively no deviation om pen rates. 


H. C. HALL, Advertising Manager, 


22 WITHERELL ST., DETROIT. 
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We Are Not 
Crying 


Because there is much territory not 
covered by Texas Farm anp RaNncH, 


But We Are 
Rejoicing 


over the fact that the many custom- 
ers who use our advertising columns 


Year In and 
Year Out 


have long since learned that Texas 
Farm AND Rancu covers thoroughly 
Texas, Arkansas, Louisiana, Okla- 
homa, Indian Territory. Have you 
looked into the desirability of secur- 
ing the best class of customers in 
above territory? A clean paper for 
clean advertisers seeking clean cus- 
tomers. 


TEXAS FARM AND RANCH 
DALLAS, TEXAS. 














New York Office, Chicago Office, 
47 Times Bldg. Marquette Bidg. é 
TART MT lid 


This is 
My first bow 


To Advertisers. 


bs rth) 


a wi ly, tiie: ort ctlll itll tills ull 
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Your Business 


interests us because we build the 
machine which will help you to 
Make money and Save money. 





















The “NEW MODEL” WEB 
will print a 4 or 8-page newspaper 
more rapidly, perfectly and eco- 
nomically than any other press on 
the market. 















Campbell Printing Press & Mfg. Co. 


6 Madison Avenue, New York. 
334 Dearborn Street, Chicago. 





HAVE grown to 
sixteen pages, am 
better looking, feel 
stronger and healthier ; 








3 ~—20,000 people paid me 

3 to visit them once a 

3 month when I was 

3 younger and hadn't 

" ead grown to my present 
estate; now I shall 


continue my visits, but will be more santa d ween, — 


in more homes. 


My object is to get people in Ohio to fight saloons; in fact, | am 
the organ of the Ohio Anti-Saloon League; my home is in Springfield, 
and my terms for introducing advertisers into the homes of the 20,000 
members of the League are low. My name is 


PHILIP RITTER, 
Eastern Representative, 


The American Issue. 


150 Nassau St., New York. ————~ 
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Betrayed —~ 
and then Lost. 








N recent years silver has found one of its most bigoted critics in the city of 
St. Paul’s Pioneer Press. In the attempt to talk about the free-coinage 
issue, that newspaper may truly be said to have exhibited more conceit 

and denser ignorance than any other newspaper in the land. It has not been neces- 
sary to force this fact upon the attention of the Montana public ; our people 
discovered it long ago, with the result that in this region the Pioneer Press has 
ceased to find a field. Gradually making its conquest during seven years as the 
recognized newspaper which has this broad State for its own, the Anaconda 
Standard stands up as the sturdy champion of a great constituency which 
newspapers like the Pioneer Press betrayed and then lost. 

Indeed, the public in Montana and the Northwest has not failed to make 
generous recognition of the newspapers that have pulled true, nor has it neg- 
lected to discriminate against the press of the enemy. Time was when the 
alleged excellence of the Portland Oregonian had loud trumpeting up and 
down this State. Once that newspaper’s Montana patronage was large; the 
Oregonian is a stranger in these parts now. The citizens in these mountains 
are always ready to study both sides of a question, but they will not lend their 
support to a publication which, when it lost its grip as the organ of a notori- 
ously corrupt ring at home, turned in with perverse purpose to convey wrong 
impressions regarding prevailing opinion on the silver question in the States of 
the Northwest. —Extract from The Anaconda (Mont ) Standard. 








Gee ere een 


the Lookout.. 


CINCINNATI. 
The Great Western Christian 


Endeavor Weekly. % a 
? 7 7 3 Guaranteed average weekly 
x Circulation, 1895. 
“The value of an ad 
‘ is in its results.”’ 


‘ We te he 
H. C. HALL, ADVERTISING MANAGER, 
22 WITHERELL ST., DETROIT, MICH. 
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The Black Cat. Tue Brack Cart is the Most 


Original, Most Attractive, Most 
Fascinating, and Most Com- 
plete Story Magazine on earth. 
And it costs the least money. 
It has accomplished what no 
other magazine in the world ever 
accomplished—reached a bona 
fide sale of over 200,000 copies 
perissue in six months. It con- 
tains the most captivating stories 
that brains and genius can pro- 
duce and money can buy. It 
pays nothing for name or repu- 
tation of a writer, but highest 
price on record for Stories 
that are Stories. Monthly, 5 cents 
a copy—so cents a year. No 
free copies. Differs from any- 
thing and everything heretofore 
published. Ir 1s Oricinat. It 
is “The Story Telling Hit of 
the Century.” 

Advance in Rates aoe 20, 
1896. Page, $200; half, $100; 

uarter, $50, each insertion. No 

eviation; advertising space lim- 
ited to 16 pages. 
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THE Swhortstory PuBLIsH- 
neo that has captured the country.”—N. Y. ING Co., Boston, Mass. 
erald. 
“Tf you read a copy you'll understand why.”— 
Phila Call. 
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The Denver Evening 


The The 
Denver ©@ © Denver 
Evening Evening 


“Those who read the Post 
Always know the most.” 








REPRESENTATIVES 


W. H. KIMMELMAN, FRANK TAMMEN, 
38 & 39 TIMES BUILDING, OR 319 DEARBORN STREET, 
NEW YORK. CHICAGO, ILL. 

















St. Louis stettest 
Post-Dispatch, 


The Best Afternoon Paper 
ccccsceccceett §Americaceeeceseee 


The Biggest and Best Sunday Morning Paper 
in St. Louis. 


Largest Bona Fide Circulation sr. wuid marer. 


The Post-Dispatcu is the great Home Newspaper. Through it advertisers can cover more 
effectually St. Louis and adjacent territory than through pS other two St. Louis newspapers 
combined. The actual bona fide circulation is far greater at the present time than at any period 
of its history. It is 30 per cent greater than when the new management took charge in Febru- 
ary, 1895. It is steadily increasing, week by week. 

Larger circulation in St. Louis and suburbs than the Repubiic and Globe-Democrat com- 
bined. A show-down is proposed on this at any time. It leads all newspapers in every sec- 
tion of the city. It challenges a show-down with any paper on carrier circulation in any ten or 
twenty blocks in any section of the city. 


Daily Averages for 6 Mos., July | to Dec. 31, Inclusive: 


Sworn to and verified by Examining Committee, consisting of Lon V. Stephens, State Treas- 
urer of Missouri; Isaac H. Sturgeon, Comptroller of the City of St. Louis; R. M. Scruggs, 
President Scruggs, Vandervoort & Barney Dry Goods Co.; B. Hillman, of Siegel, Hillman & 
Co.; Alfred E. Rose, President of the H.-O. Co., and Advertising Manager Scott & Bowne. 


DAILY AND SUNDAY, - 79,858 Average 
DAILY (week-days only), 79,236 par Lay mg 85 901 
SUNDAY ONLY, - - - 83,642 ‘ding Dec. 22, 9 


The Bona Fide Circulation of the Post-Dispatch NOW—March, 
1896—in St. Louis and adjacent suburbs is over 53,000. 


ADVERTISERS APPRECIATE IT. 


Local advertisers are inthe best position to know the truth or falsity of any statements 
made regarding newspaper circulation. During the months of October, November and De- 
cember, 1895, the volume and value of local advertising beat all records for the corresponding 
months in the history of the Post-Dispatcn. 

Foreign advertising during the months of September and October was 81 per cent greater 
in 1895 than in 1894, 127 per cent greater during November and December. 


WRITE FOR A COPY OF THE COMMITTEE’S REPORT. 
Circulation Books Always Open to Advertisers and an Examination Invited. 


THE POST-DISPATCH, ST. LOUIS, MO. 


The S. C. BECKWITH SPECIAL AGENCY, Sole Agents Foreign Advertising, 
Tribune Building, New York. * The Rookery,” Chicago. 
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A Campaign 
of Education. 


WM. J. PAPE, Business [anager. Established 1877. 


Passaic Daily News. 

















The Oldest, the 
Beat, and the most N ews 
widely circulat yey 
journal in Passaic. Publishing 

* C ; 

uli’ three times ~ 

e circulation o' : 
cag diner paper. Proprietors. 














Passaic, N. J., March 31, 1896. 


Publishers of Printers' Ink, 
New York, 


Gentlemen: On January 1 we commenced to 
mail your little journal to one hundred ad- 
vertisers in Passaic and Paterson. Largely 
in consequence of this campaign of education 
our advertising during March, '96, showed a 
growth of nearly 50 per cent over the ad- 
vertising for March, '95. As the rates have 
been raised in the interim an average of 
334 all around, this speaks well for 
Printers' Ink. We were in urgent need of 
additional advertising at the commencement 
of the year, for we had recently enlarged 
our paper and feared we would have to revert 
to a small size again after the holiday 
business. Instead of being obliged to take 
this step, we are now considering how soon 
we can permanently enlarge our paper again. 

Very truly yours, 


Passaic Daily News, 


By D2 Sapo 
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in the 


UNION 
GOSPEL 
NEWS 


WILL DO IT 
FOR YOU... 


Reaches Homes 

in all the States and 
Territories and the 
Provinces of Canada 


Do 
You 
Want 

| To Reach 
The Homes? 














Circulation 





Being undenominational, this 
paper reaches thousands of homes 
that are reached by no other re- 
ligious newspaper. 


Has in its list of contributors, 


D. L. MOODY, 

Prof. GRAHAM TAYLOR, 

Rev, B. FAY MILLS, 

Rev. E. H, BYINGTON, 

Rev. E. P. HAMMOND, 
and other world-famous Evangel- 
ists and mission workers. 

Contains Talmage’s Sermons, 

Notes on S.S, Lessons and C. E. 
Topics, Letters from Foreign 
Missionaries, interesting, attract- 
| ive stories and everything that is 
| needed ina 


FIRST-CLASS 
“PAPER... 


150,000 





And constantly adding 
new names to its sub- 
scription list, thus in- 
creasing its value as an 


ADVERTISING... 
«MEDIUM 


For rates and infor- | 
mation, send to 


THE 
GOSPEL 
NEWS 
CO. 


e 
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KH Strong Paper 
in a Strong Field 


is a strong combination for the advertiser. 
Quality in contents and quality—as well 
as quantity—in circulation make a paper 
valuable to the advertiser. Such is: : : 


THE 


“ut Tribune 


LAKE 





the foremost newspaper in Utah. Its high 
news and literary standard insures its pe- 
rusal by the better, industrious, purchas- 
ing class of people. In its field it reaches 
all the people that are worth reaching. 


ADVERTISING RATES 
GIVEN ON APPLICATION. 





sg Ee es 


S. C. Beckwith Special Agency, 


Sole Agents Foreign Advertising, 


The Rookery, Chicago. Tribune Bldg., New York. 

















H. S. McMaster, Blairsville, Pa. 
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H. L. PITTOCK, Manager and Treasurer 
H. W. SCOTT, Editor . . «. «. «.¢ © « 
DAILY SUNDAY WEEKLY Editions 
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OREGONIAN 


PORTLAND, OREGON 





mez 


Last July the Management 
t®” Made a Radical Reduction 
y 
1 = 
i 


SII I 


In the Subscription Price 
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Advertisers To-day are Reaping the Results 


.. The.. THE OREGONIAN is publishing 25 
per cent more news now than it 


¢ 
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THE OREGONIAN’S increase in cir- 
culation during the past eight 
months has been phenomenal 

THE OREGONIAN is the only paper 
of general circulation in a field con- 
taining over 1,000,000 people. 


The hard times have firmly entrenched 
THE OREGONIAN in its position as the 
one great paper of the North Pacific Coast 
States 

E. G. JONES 


IN CHARGE OF ADVERTISING 


The S. C. BECKWITH SPECIAL AGENCY 


EASTERN REPRESENTATIVES 


Tribune Bidg., New York The Rookery, Chicago 


SSSSSSISS 
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AS YOU LIKE IT. 


There are many advertisers whose business is confined to 
certain sections of the country, and to advertise outside of such 
sections would be a useless expense. The co-operative system 
of advertising, as conducted by its originators, The Chicago 
Newspaper Union, fully meets the requirements in all such 
cases. Each list shown in our catalogue is separate and distinct, 
and an advertiser can select the particular list that reaches the 
territory in which he wishes his advertisement to be read. Our 
combination is made up of nine separate divisions, each com- 
plete in itself, as follows: 

The Chicago Newspaper Union List, of 430 papers, circu- 
lating in the States of Illinois, lowa, Michigan, Wisconsin, In- 
diana and Missouri. 

The Fort Wayne Newspaper Union List, of 170 papers, cir- 
culating in the States of Indiana, Ohio and Michigan. 

The Indiana Newspaper Union List, of 105 papers, circu- 
lating principally in the State of Indiana. 

The Sioux City Newspaper Union List, of 209 papers, cir- 
culating in the States of Iowa, South Dakota and Nebraska. 

The Sioux City Independent Union List, of 168 papers, cir- 
culating in the States of Iowa, South Dakota and Nebraska. 

The Nebraska Newspaper Union List, of 87 papers, circu- 
lating in the State of Nebraska. 

The Milwaukee Newspaper Union List, of 107 papers, cir- 
culating principally in the State of Wisconsin. 

The Wisconsin Publishers’ Union List, of 60 papers, circu- 
lating principally in the State of Wisconsin. 

The Standard Newspaper Union List, of 113 papers, circu- 
lating exclusively in the State of Illinois. - 

The papers contained in the above Lists are the PEOPLE’s 
Home NewspaPERs, the best of their class, and circulate largely 
in the sections in which they are located. 








For catalogue and information, address 


CHICAGO NEWSPAPER UNION, 


93 South Jefferson Street, AND, 10 Spruce Street, 
Cuicaco, ILL. New York. 
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Advertise: 


tisi 
lets, novelties, catalogues. 


GENERAL ADVERTISING. 


The following circular was handed 
me by a bright business man who 
laughed about it and said it was about 
the worst piece of advertising he had 
ever seen : 


BUTTONS. 


We will show here to the 
public the way to make a button that will 
wear as long as the suit will last. The but- 
ton is made of the finest Italian silk twist and 
should go on every tailor-made suit. 

The poor buttons have been used for many 
years, and you all know how shabby they wear 
on a merchant tailor-made suit. And a hard 
button on a fine tailor-made suit will just look 
as if they put spectacles on a monkey. 

s Mr. Borel has had twenty-five years’ 
experience in the finest hand work and match- 
ing colors, and will take it up with any man 
in his branch. His work has shown that, and 
the finest merchant tailors in America will 

rove that he did excel in London and Paris. 
herefore our button is the best button made 
anywhere. 

Through the new system which Mr. Borel 
has invented he puts himself in a position so 
that he can please everybody, lady or gentle- 
man, in a hand-made button. 

Mr. Borel speaks English, German and 
French, and will be glad to give advice to 
any one that takes an interest in this busi- 
ness. 

Whoever uses our button must go by this 
advice: 

“*z, They must see that the button-hole is 
—_ large enough so that the button passes 

reely. 

“>. They must be careful not to cut into 
the back of the button by cutting off the 
thread, when sewing, as you see the silk is 
wound all around the button.” 

By watching these few points we mention 
here you will always have a good button. 

We will take orders here in the Philadel- 
phia Bourse, or at 

733 SouTH TENTH STREET, 
for our hand-made silk twist buttons, in all 
sizes and all colors. 

e will match up any piece of goods as 
good as you see them lying here, fancy or 
plain colors. 

We will take orders as small as % dozen or 
as large as 1t,0cogross. We trust that each 
and all will read this circular carefully. 

e feel assured that once after using these 
buttons you will use none other. Yours truly, 

Bore & Co., 
733 S. Tenth St., or Philadelphia Bourse. 








The circular is poorly printed and 
looks cheap, giving the impression 
that the concern issuing it does not 
amount to much, Aside from that I 


DEPARTMENT OF CRITICISM. 
By Charles Austin Bates. 


rs every where are invited to send matter for criticism ; to propound problems and 
offer sugeemioes for the betterment of this department. An rtaii 
will be criticised cages frankly and fairly. 

‘ell me your advertising troubles—perhaps I can ligh' 
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to adver- 


Send your newspaper ads, ci k- 
ten'them. § 





cannot say that it is much worse than 
tens of thousands of circulars that are 
issued every year. It bears the ear- 
marks of earnestness and honesty. 
When I get through reading it I am 
inclined to think that Borel & Co. 
make pretty good buttons. 

The capitalization, punctuation and 
construction of the circular are pretty 
bad, but when you get through read- 
ing it you know what the writer is 
talking about. He does tell his story 
so that you understand it. It could 
have been told much more clearly and 
concisely, but this is true even of cir- 
culars that are correct so far as gram- 
mar and rhetoric are concerned. I 
have seen a good many perfectly cor- 
rect circulars that did not convey their 
ideas as forcefully as this circular 
does. More than that, they did not 
have the same ring of honesty about 
them. Here is a man who is evidently 
in earnest. You can see that he 
labored very hard on this circular, 
and he doubtless heaved a great sigh 
of relief when it was finished. He 
would have written a better circular 
if he had not been oppressed with the 
idea that he was writing a circular and 
that it would, by and by, appear in 
cold type. If he had simply written 
his story just as he would have talked 
it to a customer he would have had a 
better circular. I am willing to 
wager that when the writer of this 
circular gets hold of a customer he 
will tell his story so that his customer 
will believe it, and so that a fair pro- 
portion of customers will buy his but- 
tons. His talk may not be grammati- 
cal. It may not sound very smooth, 
and the English, French and German 
that Mr. Borel speaks may not be of 
the purest, but it is probably good 
enough to sell buttons with, and that 
is what he is in business for. 


* & 
* 


I have a communication from a pub- 
lisher of ‘‘ write-up”? schemes, The 
first sentence of his letter contains a 
statement which I can most heartily 
indorse. My correspondent says: ‘‘In 
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the last issue of PRINTERS’ INK, 
March 18th, your department of criti- 
cism contains an uncomplimentary 
mention of a certain class of advertis- 
ing not warranted by the facts.” That 
is exactly what I have been saying all 
the time. I believe that ‘‘class of 
advertising is not warranted by the 
facts.” 

My correspondent cites one or two 
instances in which such schemes have 
been said to produce results. He 
seems to think that this proves them 
to be good, but it does not for a very 
simple reason. We will say that a 
write-up in one of these schemes costs 
$50 and brings a few orders. If the 
advertiser will figure his cost against 
his results—figure the total circulation 
of the scheme against the circulation 
he could have bought in a reputable 
newspaper for the same amount of 
money, he will find that he is loser. 
If a write-up scheme ever brought 
good results for any advertised article 
it must be that that article possessed 
some transcendent merit, and if this 
is true, newspaper advertising or per- 
sonal printed matter would have 
brought ten times the results that the 
scheme brought. 

If an advertiser does not use his 
fhoney to the best advantage he is los- 
ing money, no matter whether his ad- 
vertising is profitable or not. The 
loss of profits is just as definite a loss 
as a loss of capital. Either one is a 
loss of money. 

A man should not necessarily be sat- 
isfied with a fairly profitable business. 
He should live up to his opportunities, 
Simply because his advertising is bring- 
ing some results he should not fold his 
hands in peaceful contentment. He 
should not be satisfied unless he is get- 
ting the best results possible. 

What would you think of a farmer 
who only got forty bushels of wheat 
out of an acre of ground that was capa- 
ble of producing one hundred bushels? 
Do you think that he ought to be sat- 
isfied with his forty bushels? I guess 
not. The advertiser who is only get- 
ting forty bushels of profit to the acre 
when he ought to get one hundred 
bushels is losing money. 


+, * 
The Lotus Press has done something 
smart. I mention it, not because it is 
unusual, but because the thing they 


have done this time is particularly 
smart. They have issued a ‘‘mono- 
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graph” on printing. It issent out in a 
dark green envelope, with the address 
written in gold. The cover of the book 
itself is printed on heavy vellum with 
an outside cover of light vellum, on 
which nothing is printed. The cover 
— bears an Egyptian design in 

lack, green and gold, and is one of 
the most striking pieces of printed 
matter that I have ever seen. I don’t 
think so much of the printing on the 
inside of the book, although it is ar- 
tistic and in perfectly good taste. Per- 
haps if the cover were less striking the 
inside of the book would be more so. 
Every printer and every business man 
in the United States ought to have this 
booklet. 

+ * 

E. C. Stearns & Co., makers of the 
‘* Stearns” bicycles at Syracuse, send 
out a return postal card, one section of 
which says : 

Dear Sir—To assist us in tracing the re- 
sults of our advertisements we would request 
you to kindly mention on the attached postal 
the paperin which you saw the Stearns wheel 
advertised signing and returning the postal 
tous. Very truly yours, 

E. C. Stearns & Co. 

The other section of the card pro- 
vides for an answer to this question. 
The idea is not a new one, but that I 
think may possibly be considered in 
its favor. A great many people seem 
to believe that if an idea or expression 
is not new that it is, therefore, inal- 
terably condemned. They seem to 
think that when they can say ‘‘there 
is nothing new about that,’’ that noth- 
ing further can be said on that subject 
and that the ad or idea is necessarily 
bad. As a matter of fact, I am not 
much of a believer in new ideas. I 
mean ideas that are startlingly new. I 
am inclined to believe that most of the 
good things have been thought of and 
that there is nothing new under the 
sun. I don’t much believe in ‘‘ smart” 
things, and it is generally the smart 
things that are new. 

Common sefse is as old as it is rare. 
Why it should ever have been called 
‘*common sense” I have been unable 
to determine. It is about the most un- 
common thing in the world, and par- 
ticularly among advertisers. Adver- 
tisers seem to think that if a thing can 
be figured out on acommon sense basis 
that it don’t amount to much. They 
want something startling and smart 
and bright. I don’t mean that these 
things are incompatible with common 
sense, but I don’t believe one ‘‘ smart” 











advertisement in a hundred ever sells 
goods. 

It is possible for an idea to be too 
new. We don’t need any twentieth 
century ideas for about four years. 
Until then it will be a good deal better 
for us to use 1890 ideas. A man might 
just as well be five years behind the 
times as five years ahead of them. I 
am inclined to think that he had better 
be five years behind than five years 
ahead, because if he is behind he will 
have plenty of company, and if he is 
ahead he will be almighty lonesome. 

There are a lot of people in the 
world who do not appreciate smart- 
ness. They are just common, ordi- 
nary, every-day people; the kind of 
people who buy goods and generally 
pay cash for them. Lincoln said God 
must have liked common people be- 
cause he made such a lot of them. 
The advertiser who shoots over their 
heads better save his money. 

I wish somebody would tell me how 
it would be possible to make every one 
understand exactly what advertising 
really is. It is one of the simplest 
things in the world if you look at it in 
the right way. It is simply telling a 
plain story. It consists merely of giv- 
ing information to possible buyers. It 
does not mean over-statement or un- 
der-statement. The more nearly an 
advertisement can picture the goods 
or the store it represents the better 
the advertisement. It should be made 
attractive, of course, but attractiveness 
does not necessarily mean smartness 
or newness. An ad should be made 
attractive in just the same way that a 
magazine article is made attractive, 
by illustration. There need not be 
anything startling about the illustra- 
tion. There need not be anything 
smart about it. It ought to convey an 
idea applicable to the goods talked 
about in the advertisement. It need 
not be original. It may be a copy of 
a picture one hundred years old. If 
it is a handsome picture and suitable 
to the subject it 1s just as good asa 
new picture. There are very few 
new pictures, anyway. 

Nowadays the man who thinks he 
has a new idea is generally mistaken. 
He may not be a conscious copier, but 
he is a copier just the same. He may 


think he never saw the thing he has 
copied, and he may be perfectly honest 
in his belief that it is a brand new 
thing evolved from the back part of his 
own brain. 


If he were a believer in 
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the transmigration of souls he would 
be compelled to decide that he had 
seen the original of his copy in some 
previous state of existence. 

All of this has not so very much to 
do with the Stearns postal card, but I 
thought when I saw the card that if it 
were shown to a dozen men ten out of 
the dozen would say it was no good 
because it was old. 

I am sick and tired of alleged new 
ideas in advertising. Iam tired of the 
how] about originality. The more in- 
significant the business is the more its 
proprietor clamors for originality and 
novelty. (Somebody has said that be- 
fore—Gillam, I think.) Themen who 
have made and are making fortunes in 
advertising are satisfied if the adver- 
tisement tells their story in a plain, 
convincing way. They are satisfied if 
it sells goods. They don’t care whether 
it is new or old. 

+ * 


RETAIL ADVERTISING, 


The following letter is complete in 
itself. It recites a series of facts that 
should be interesting and suggestive 
to the publisher of every newspaper in 
the United States who is now foolishly 
hampering the efforts of his adver- 
tisers : 

Cunton, Ont., Canada, } 


Feb. 29, 1896. 

Chas. Austin Bates : ” 

Dear Sir—The New Era is only an ordi- 
nary country paper in Western Ontario, yet 
PrinTERs’ INK is supplied to a dozen of its 
advertisers, and Iam a careful and interested 
reader thereof myself. our article on 
“Changes of Ads in Local Papers,” suggested 
the giving of our own experience. As soon 
as my local advertisers began to read Print- 
ERS’ INK they wanted to change their ads 
weekly, and fora time we allowed them todo 
so without any extra charge. We had sense 
enough to know that an advertiser willing to 
make weekly changes was sufficiently alive 
to get all the benefit he could out of adver- 
tising. The advertisers were running column 
or half-column spaces, chiefly the former, but 
I soon found out it took the entire time of a 
journeyman, a day or a day and a half each 
week, to make the necessary changes, and 
this did not pay. My advertising contracts 
run from January rst to December 31st, and 
early in December I sent a small circular to 
each of my local advertisers, stating that 
hereafter we would allow them free twelve 
changes, and all changes over that would be 
charged for at the rate of 25c. or 35c. each, 
according to time required. This plan has 
been in operation for two years, and I have 
yet to hear the first objection to it. The ads 
are changed as often as formerly—most of 
themevery week. I might say that I have 
never charged less or more than 25c. for any 
change. This does not by any means pay for 
all the time it requires, but it is a nominal 
charge which my advertisers cannot reason- 
ably object to. Another great advantage I 
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find of frequent changes is that your adver- 
tising columns are just as fresh as your news 
columns. We set the ads in any style, shape 
or form that the advertiser wants—if it can 
be done—and co-operate with him just as far 
as we can to make it profitable. Yours, 
Rosert HoimeEs. 
* * 
* 

Perhaps the moral aspect of adver- 
tising is the thing least thought of in 
the world. It exists. I believe the 
people are beginning to see it moreand 
more. 

Here is an article from the Chicago 
Evening Post. It is, I think, worthy 
the serious consideration of all adver- 
tisers, local and general : 


ERA OF CHEAP GOODS. 


Shoddy Stuff Not Worth Store Room 
Sells Rapidly Now. 

GAUDY AND FRAIL NOVELTIES. 

Daily Papers Filled with Advertis- 


ing Hammering on Low Prices 
—Effect on Public Morals. 





Editor of “The Evening Post”: 

The proprietor of a large dry goods store, 
commenting upon what he termed a public 
craze for cheap goods, said that he was sell- 
ing now great quantities of stuff to which he 
would not have given store room five years 
ago. Our daily papers are filled with adver- 
tisements nearly all hammering on the one 
idea—the cheapness of the goods. That this 
is producing an undesirable and, in fact, per- 
nicious effect can be easily seen. The amount 
of shoddy dry goods, the worse than ugly 
and short lived furniture, the gaudy and frail 
novelties, the useless Japanese rugs and 
other similar abominations which are sold in 
such enormous quantities prove that the pub- 
lic taste is in a bad condition. Dress goods 
which fade and wear out in a short time are 
not cheap at any price. Cheap furniture is 
the most expensive kind of an investment; 
the love of cheap finery ani gaudy orna- 
mentation bespeaks a low condition of public 
morals. 

The production of cheap goods benefits 
neither buyer ror manufacturer, The latter, 
as a rule, is ashamed to place his trade-mark 
thereon and to get the cost of production 
down must degrade his labor, and in time is 
himself set aside for another who by greater 
energy or more exacting grinding has suc- 
ceeded in underbidding him. Such a policy 
is worse than temporary makeshift—it is an- 
nihilation of business honor. People who 
buy such stuff have gained nothing. It lasts 
so short a time that they are always kept 
poor replenishing the same and do not see 
that in face of the fact that goods are said to 
be cheaper than ever, they are in fact dearer 
than ever to them. 

CONSTANT OBJECT LESSON IN THRIFT. 

There is a man in Chicago who makes high- 
class furniture out of genuine, carefully se- 
lected woods and by intelligent, well-paid 
mechanics. Such a piece of furniture costs 
from two to four times as much as something 
which looks like it. Such a piece lasts a life- 


time and is a welcome family heirloom. The 
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thing that looks like it lasts but a short time 
and then serves no purpose of moral effect, 
which, I maintain, the well-made piece surely 
does. An elegant piece of furniture is a con- 
stant object lesson in thrift, economy and the 
wisdom of always doing our best, This well- 
made furniture is really cheap. In ten years 
a family which slowly buys of it has some- 
thing which will always please and serve 
them and the family which has spent as much 
in the same time in the other kind has noth- 
ing but a lot of imperfect trash. 

.1 know another tradesman in Chicago who 
ie meee knows more about the hardware 

usiness than any man in the United States. 
His integrity and business judgment are un- 
questioned. He won’t sell “junk,” but he is 
not making as much money or selling nearly 
as much hardware as departments in large 
department stores. People are not getting 
better values in buying the cheap stuff. They 
think they are, but they are not. Good tools 
are also family heirlooms. When cared for 
they seem to > better service with age. The 
man who sits down and figures the cost and 
then figures the life of each article knows 
that cheap stuff is not economy, but such 
men are rare. They are educated otherwise. 
They are swayed by the most potent and sub- 
tle force of modern times—advertising—and 
advertising of to-day in Chicago daily pa- 
pers is almost monopolized by department 
stores and retailers who claim public patron- 
age because they “sell cheap.’ 


MUST LET THE PEOPLE KNOW. 


Of course, a healthy public sentiment 
should be invoked to appreciate the good and 
spurn the bad. This isa mere platitude. The 
man who makes and the man who sells the 
best things has not done his duty when he 
stops with making and selling. He must 
tell the people what he is doing. Itisaduty 
he owes himself. It is a duty he owes the 
people. The Christian religion is the best 
advertised religion in the world. It rests 
upon the most potent advertising that ever 
appealed to a human heart. The man who 
could suffer death to espouse a cause adver- 
tised it in a manner which left no doubt as 
to that man’s sincerity. The makers and 
sellers of good things are not doing their full 
duty to society. They cannot expect people 
to come and hunt them out. They cannot 
expect people to think and become educated 
along lines when it is their duty to do this for 
them. The most of the people do things be- 
cause others tell them to do it—not in re- 
sponse to commands, but as a result of ap- 
erry to them in such a manner as plays to 

st advantage upon the foundations of ac- 
tivity, the emotions, the passions and ambi- 
tions. 

It is a duty of every man who can do a 
thing well, who makes a good thing, who sells 
a good thing, to tell people about it. Tell 
them all about it. Tell them in a manner 
which is adapted to their condition, their 
means and their understanding. The people 
can afford to pay the expense of being told. 
The maker and dealer can afford to make the 
investment in means and methods which may 
be necessary to inaugurate a systematic 
method of telling. In other words, any 
maker of a good thing and any regular dealer 
in a line of good things should consider the 
investment in advertising in this light. It is 
simply buying public favor. A business man 
buys what he wants. Advertising is nothing 
unless it is truthful, and thereby an advan- 
tage to those influenced by it. It is nothing 
unless it brings stability in price and an in- 
creased margin of profit to the advertiser, 




















Advertising is influencing men. It is making 
opinions in other minds. Has uuaniy yet 
evolved a nobler calling, one more worthy of 
master minds and consecrated hearts ? 

Joun Lee Manin. 


*,* 
READY-MADE ADS. 


[I do not write these ready-made ads. They are 
taken wherever they are found, and c’ it is 
ven to the author when he is known. Contri- 
utions of bright ads are solicited. The name 
and address of the writer will be printed, if he 
wishes it to be.—C. A. B.] 


For Coffee. 





Here’s 
Coffee 
For You. 


The quality we sell at 35c. is 
very fine—nothing in town at 
that price to surpassit. Butour 
pet specialty is that 38c. Java 
and Mocha mixed. We’ll match 
it with that sold anywhere even 
at a higher price. Try a pound. 





For Gloves. 


We’ve Got 
"Em Now 


Our Spring Stock of working gloves; been 
waiting for them two weeks. ere’s about 
ten dozen pairs of them; light, medium and 
heavy weights ; all good wearers and cheap; 
some cost only 2sc. per pair. 





For Wall Paper. 
Quality 
and Price 


Are two of the most important 
points to consider in buying any- 
thing. We make them our spe- 
cialty in wall paper. 

Quality—the best in color, de- 
sign, finish. Price—as low as 
good goods can be sold. 

See our stock and prices—that’s 
our best argument. 





For Furniture. 


Not Long 
In the Business, 


but long 
enough to know that there are some people 
I am pleasing with my goods and prices, be- 
cause they have come back the second time. 
The first time they came they bought, per- 
haps, a nice Bed Room or Parlor Suite, 
which pleased them so well they came back 
after a Rocker or a nice Couch, 

If you will call and see what I’ve got you 
will do as others have done, buy—may be 
buy again. That’s what 1 want you to do— 
that is,if my prices and assortments strike 
you favorably—and you can decide this 
mighty quick if you come and see me. 


PRINTERS’ INK. 





For Drugs. 
My Method of 
Doing Business 


is to buy the 
best, sell the best, keep the best and recom- 
mend the best. It is this method that has 
brought to my store a permanent desirable 
patronage. 


WHAT ARE YOUR NEEDS? 


in Drugs, 
Books, Stationery and Wall Paper. It will 
please me to meet your wants if my method 
of doing business is any insurance to you 
_ you will not be disappointed in buying 
of me. 





For Shoes. 
There are Times 
When You Can’t 
Lay Up a Cent. 


But you can always saveemoney 
by buying your shoes of Musser 
Bros. First, the cash outlay is 
not great ; second, the quality of 
the goods is first class. You will 
do well to keep these facts in 
mind. 





For Watch Repairer. 
Watch Repairing 
Is My Business 


and I give 
careful, painstaking attention to it. I give 
especial attention to the repairing of fine 
watches—the kind of Watches that need extra 
careful adjustment. I try to have my work 
give such satisfaction as will win the con- 
fidence of all who leave their Watch Repair- 
ing in my hands. I want you to feel that 
when you leave your Watch with me for re- 
pairs the work will be done to the best of my 
ability and in a competent manner. It ismy 
ambition to add to the reputation I think I 
have in a small measure already established, 
of doing honest, thorough Watch Repairing. 





For Stoves. 


The Hardest 
Way Possible 


to get 
along in the world is to buy “real cheap” 
things. As a rule, the less you pay, the 
more it costs in the long run. e don’t 


boast of “‘cheap” prices at this store, and 


still, quality considered, we sell at prices 
that ought to interest careful buyers. 
COOK STOVES. 

We control the sale of Garlands’ cook 
stoves in this city. We have never heard a 
woman complain who bought one of these 
stoves. Every buyer has agreed on four 
things: The Garland stoves cook better, 
they bake better, they are easiest to regulate, 
and are less trouble pba any other stove. 








We have them in all sizes and prices. 
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ea of Augusta, Me. 


It-will-Pay- You 


to give these few facts—-CONSIDERATION— 
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THE-BEST-IN-THE-WORLD—Our paying qualitie 


1,500,000- COPIES- PER-MONTH, 


irculation. 


$6.00- -PER- AGATE- -LINE, 


rrretrrrererrr rt Tere rt: 


To get more information 


ee 


CHICAGO Address C. E. ELLIS, New York, i 
Boyce Bldg. Spec. Rep., 517 and 518 ay 
W. J. Kenney in charge. Te emple Court. ¥ 
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The “Pace” that. carried 
The World, Kansas City, to the 
front rank of Western journal- 
ism has not slackened. 

It is still pressing forward 
with tireless strides; and the 
advertiser who seeks to reach 
the buyers in Kansas City and 
the Southwest must include 
The World among the essen- 
tially important mediums to be 


THE WORLD, Kansas City. 
L. V. ASHBAUGH, Manager. 
HHH 


A. FRANK RICHARDSON, 
New York, Chicago. 
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To the Business Manager 


A paragraph intended to appear as a pearl notice immediately following 
the description of a newspaper in the catalogue part of the American Newspa- 
per Directory for 1896 is now likely to arrive too late for attention, as the 
forms will go to press 


As far as COLORADO on Monday, April 20 
As far as ILLINOIS on Tuesday, April 21 
As far as INDIANA on Wednesday, April 22 
As far as IOWA on Thursday, April 23 
As far as MAINE on Friday, April 24 
As far as MICHIGAN on Saturday, April 25 
As far as MISSOURI on Monday, April 27 
As far as NEBRASKA on Tuesday, April 28 
As far as NEW YORK on Wednesday, April 29 
As far as OHIO on Friday, May 1 
As far as PENNSYLVANIA on Saturday, May 2 
As far as TENNESSEE on Monday, May 4 
As far as WEST VIRGINIA on Tuesday, May 5 


As far as NEWFOUNDLAND on Wednesday, May 6 


A paragraph received too late for insertion in the catalogue portion of the 
Directory, as indicated by the schedule printed above, will, in that case, be in- 
serted immediately following the name of the paper in the ‘* Catalogue by 
Counties,” or ** Class Publications,” or ‘‘ Sunday Newspapers,” or among the 
‘** Newspapers of Largest Circulations,” whichever may seem best or most 
available at the moment the order is received. 


SEE SAMPLE ON NEXT PAGE 


On the opposite page is shown a pearl paragraph inserted in the catalogue 
by counties, as proposed. 

‘The plan permits a publisher to insert any statement of his own in such 
a way that a user of the American Newspaper Directory will be certain to read 
what the publisher has said. 


IT COSTS TEN DOLLARS. 


The advertisement is inserted on the responsibility of the publisher, and 
for the privilege of inserting it he pays ten dollars to the publishers of the 
Directory when he has received a copy of the’ book, the same being delivered 
at his office free of postage or expressage charges, these having been paid from 
the New York office of the Directory. 

‘The publisher is allowed sixty words to enable him to express his idea. If 
he requires more than sixty words he may have as many more as he desires, 
ata cost to him of 10 cents extra for each word used more than sixty. 

If the publisher wishes to pay in advance for this small advertisement hé 
may send check with his order, deducting ten per cent in consideration for 
the advance payment. 

It is found that short statements of interesting facts inserted in this way 
are read with interest by users of the Directory and are generally believed. 
They tell just what an advertiser wishes to know. The notice being preceded by 
the word advertisement, the editor of the Directory is thereby relieved of any re- 
sponsibility for its statements. 

A newspaper that has already sent an order for matter to appear in a pearl 
paragraph, that entitles the publisher to a copy of the Directory, may insert an 
additional paragraph at ten cents for each word—actual count of the additional 
matter sent. 

All communications should be addressed to THE AMERICAN NEWSPAPER 
Directory, Geo, P, Rowell & Co., publishers, 10 Spruce St., N. Y. 
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AMERICAN NEWSPAPER DIRECTORY. 1055 
IOWA. IOWA. 
Union Co., PoP. 16,900+. Winnebago Co., Por. 7,325+. , 
AFTON, Enterprise, weekly, J | Buffalo Center, Tribune, weekly, kK 
Creston, Advertiser, daily. } K | Forest Cry, —— weekly, J 
eekly, J aomnee Summit,w'ly, K 
Gazette, daily. 8) | Lake Mills, Graphic, weekly. 408 
Moral = ve dai! *J | Thompson, Times, weekly. 
ornin, mer 
. ba J Winneshiek Co., Por. 22,528t. 
weir eekly, 650 | Calmar, Courter eekly. K 
*K | Oasian, Bee, w 960 
mn Co. Progress, monthly, H | Dgcoran, Toman Posten og ad Vernen, 
Lorimor, y boned weekly, L wee 745 
Shannon City, Sun, weekly, L Evangeliak Lu Luthersk Kirkets- 2 
Van Buren. Co., Por. 16,253+. “ 
Birmingham, Reporter, weekly, = : Mlustreret Famnilebiad, sles Zz 
rter, weekly, blica: 
~ay only monthly, 7 Repu! in, weekly, 1,663 
Bonaparte, Record, ° L Woodbury Co., Por. 55,632+. 
Farmington, - name ag hp Ware: y, K | antho n, Press, weekly. L 
A Correctionville, Sioux Valley News, w'kly, K 
Keosauqua, Repubilean, weekly, 2 teemiee Tadees: were y ra © 
Line Democrat, w’kly, J uahIDg. rion mane, weekly, K 
Milton, — wee s L Horntck, "Index, see kly. ° 
apello Co., Por. 30,426+. is, Sun, weekly 
Eddyville, Tribune, weekly, em | Rovitle, Mail, weekly, 7 
ee feview, ce ’ 4 | Pierson, Enterprise, weekly, L 
Orrumwa, Courier, daily. 2,069 | Stoux Ci e050 
w 2,807 o 4.028 


sement. e OTTU: 
ss vith a I circulation rat 
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Be ng fs cred- 
County, and and ‘the 
teed by the 


publiahive ¢ of this "Direnorse my will pay a ~ 
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ward of one hundred dollars to the first perso. 
who proves that its issues were not as sta! Courie: eekly, 
Democrat, daily. a? Der Volkstreund, weekly. 
J orthwest American, weekly, 000 
Republican, Gains, 875 —— preston n \ aaa weekly, 000 
wee! rr 
Iowa Weekly Wheel. Skandia. weekiy, a 
gournal. weekly, K Stylus, weekly L 
y. 6,0" Tidende, weekly, EK 
South Ottumwa News, w'kiy, K mbalner's Montnty, JI 
Sun, weekly J | Sloan, Star, EK 
World, weekly, 1,500 | Smithiand, “Exponent, weekly, K 
oniinie aS Co., POP. 18,2694. Worth Co., ror. 9,47t. 
rlisle, Journa . 
InpianoLa, Advocate-Trit eTribiane weekly, 1,001 Nonmuwood, anchor, weekly, why. | 
eas. . ae Z h Co. Index, weekly, 1,008 
Sepsis meet 2r| pamoca ere eae 
Educator, bi-monthly, 1, | Rolmond, Besald., Soy. Z 
Lacon. Bee, weekly * beespespaan we to weal yee EK 
Milo, Motor, woaxts: 600 Dows. A Advocate, ® K 
Washington Co., Pop. 18,468+. Eagle Grove, Boone Walle Gazette, ww, 
en, Wee 
Brighion, Enterprise, weekly, ws | Goldfield, Chronicle, weekly, 4 
Kaloua, News, weekly.” » : 
ona, News, weekly, 
Riverside, Leader, w weekly, - x KANSAS. 
WasSHINGTON, Gasette, weekly, wa Pop. 1,427,096+. 
eekly ta J Allen Co., Por. 18,504. 
Fetiman, Aa emectes worlds moRIBIY. «| umole, Herald, weekly, L 
Wayne Co., Por. 15,670. Tora, Friend- dHeraia I weskiy, 825 
an "Times Hi eetinein. weekly, ¥ Moran ( prantow own mn Pe ©.), Herald, w’kly, i 
* Wayne Co. Democrat, weekly, 1, ais Savonburg, Trio- News, weelky. 
Humeston, New. Le eckies y Anderson Con POP. 14,203¢. 
, | Colony, Free Press, weekly, K 
Lineville, Inter State Tieraid, weekly, y Sameer TT, Eagle, weekly. K 
Seymour. Leader, weekly, K oornal, y, K 
rceieslt. ing ™ Republica Pa TSMRY ent 4 
Webster ben Por. 2 582+. Greeley, Graphio, weekly, *L 
Payton. Review. Sel, tes da {1 oe Fore a. L 
‘ort Dopog, Chronicle, da! ie, J | Kincaid, Dispatch. weekly, L 
x wee! 
Evening Messenger, ou. a4 Westpt ae wines, asad, K 
Time, ~~ ites ) Atchison Co., Por. 26,753t. 
Gowrie, News, weekly, L| Atcawos, Champion, day, i bas 
Lehigh, Lehigh Valley Argus, weekly, K weekly, B= 
SATIPLE OF A ‘PEARL PARAGRAPH” AS IT WILL 


APPEAR WHEN INSERTED IN THE CATALOGUE BY COUN- 
TIES IN THE AMERICAN NEWSPAPER DIRECTORY FOR 
1896—SEE OPPOSITE PAGE. 
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Opposite 


Memphis 


I have recently related the fact that my in- 
sistence that no one who does not send a check 
in full payment with his order shall have a dis- 
played advertisement in the position opposite 
the range ge of his paper, in the catalogue 
portion of The American Newspaper Directory, 
had resulted about as might be expected, and 
that | had taken but FIVE page orders in all 
for the choicest possible positions. 

These orders were as follows: 
The COURIER-JOURNAL has the page OPPOSITE LOUISVILLE. 
The STAR has the page OPPOSITE KANSAS CITY. 
The EVENING POST has the page OPPOSITE NEW YORK CITY. 


The POST-DISPATCH has the page OPPOSITE ST. LOUIS. 
The GLOBE-DEMOCRAT the second choice OPPOSITE ST. LOUIS. 


I have since been called upon, however, to 
reserve for the COMMERCIAL APPEAL the page 
opposite Memphis. 

The price of a page in the full position speci- 
fied is $150.00, cash with order. 

I still have only two quarter-page orders for 
advertisements in full position. One of these 
is from Scranton, Pa., TruTH, and the other 
from Newark, N. J., FREIE ZEITUNG. 





I can still insert an advertisement in any 
place in the Directory if received before 
Midnight of Saturday, April 18th. 


I still take advertisements without special 
position, and charge the same on advertising 
account. % page, $90; 4% page, $50. Full 
page, $150. Address orders to 


PETER DOUGAN, 


SOLE AGENT FOR DISPLAYED ADVERTISEMENTS 
IN AMERICAN NEWSPAPER DIRECTORY FOR 1896, 


No. 10 SPRUCE STREET, NEW YorK. 
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Since the above was put in type, an Advertising Agency has astonished 
me by handing in a / check for the page opposite Yonkers, to be 
occupied by the Yonkers, N. Y., HERALD, and two more checks, for $50 
each, for quarter page spaces in full position for the Dallas, Texas, 
Curist1AN ApvocaTE and the Dallas, Texas, FARMER. 
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The Cleveland | 
Plain Dealer | 


(PRICE TWO CENTS.) 


The Great Morning Newspaper of 
Northern Ohio. 


Is delivered to the homes 
every morning and Sunday 
for ten cents a week. 


(PRICE OF SUNDAY, FIVE CENTS.) 


The Evening Post... 


Ten Pages, one cent, has a 
large home circulation. 


For awhile . . 


all advertisements taken for 
the daily Plain Dealer will ap- 
pear in the Evening Post. 


C. E,. KENNEDY, 
General Manager. 


cS 


General Advertising Department. 
C, J. BILLSON, Manager. 


86-87 TRIBUNE BuILpDING, NEw York. 


523 CHAMBER OF CoMMERCE, CHICAGO. 
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A Full Hand 


is not pleasant, but a full store, full of 
customers, is usually agreeable. If you 
put a good, inviting card in the 


STREET CARS 





ople will know all about you and 
nll buyers. Why not consult us 


about it ? 
GEORGE KISSAM & COMPANY 


Postal Telegraph Building, New York. 
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Left Behind... 


In the race for business, many men are left behind 
by being antiquated and slow in their methods. 
The live, progressive men are those who see the 
benefit of first-class advertising. It is now con- 
ceded that the 


STREET 
CARS.... 


give the very best method of publicity. Write 


us for details. 
ON 
George Kissam & Company, 


253 BROADWAY, N. Y. 
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is a well-written and 
illustrated card in the 





STREET CARS 


eee 





The impression is sure. It can’t be 
thrown aside like a newspaper or a 
circular, but it’s always in evidence, 
morning, noon and night. Write 
us for details and rates. 


a 
GEO. KISSAM & CO., 


253 Broadway, N. Y. 
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Cleaning 
Up Stocks 


IS NOT ALWAYS AN EASY PROCESS. 
THEY MUST BE MADE TO ‘‘MOVE.” 
A GOOD, SEASONABLE CARD, IN OUR 


Street Cars 


will do the business. Send us a postal card 
for rates and folder, covering all the princi- 
pal cities of the United States and Canada. 


George Kissam & Co., 


253 BROADWAY, N. Y. 
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HE river of business is broad and there is no bridge. There 
are stepping-stones ready at your hand, You can get safely 
to the success-side of the river if youuse them. It will take 

eleven stones to get you safely across—A-D-V-E-R-T-I-S-I-N-G. 
If you use part of them and quit, you will be stuck in the middle of 
the river. : 


HHH HH 











2 PERSISTENCE PAYS....... 
A We are ready to talk advertising to you at any time you 
7 please. We are ready to spend one hundred dollars for you, or Y, 
% one hundred thousand dollars. The writers and artists who work N 
G for us prepare the best ads that appear in the newspapers. No 52 
% other agency pays its advertising bills so promptly as we do, and 
2 so no other agency can hope to get as low prices as we get. ‘ 
: RD Raaiad 
5 

THE GEO. P. ROWELL ADVERTISING CO., z 

10 SPRUCE ST.,NEW YORK. 2 
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